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Senelith Inks 











were the First lithographic inks 


made from dyestuffs 
treated with sodium tungstate 

or better suntastness 

and are still leading 


with their outstanding resistance properties 
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The problems of war in bowing out, usher in the issues of peace. What lies ahead? 


Wherein lies the future of electronics, plastics, radar, atomic energy? How about 
improved metals and perfected papers.Wartime skills must be turned to peacetime 
progress. We know for certain that here at Northwest the intensive experience 
of recent months added to the extensive experience of years assures printing and 


utility papers that will meet every challenge to their traditional superiority. 


NORTHWEST 
St dig ed S- typens 


THE NORTHWEST PAPER COMPANY ¢ CLOQUET, MINNESOTA 


NOVEMBER, 1945 . 





FRIDAY—Sept. 7, 1945 
Weary war machine joins fellow 
machines in retirement. After drill- 
ing recoil cylinders for 30,000 


guns in as many endlessly busy 
hours since Pearl Harbor, this 
special machine makes way for 
tools of printing press manufacture. 





Oring. ia The 


= is no time now to “rest on oars”’ or to be lulled into compla- 
cency by things accomplished. The war job is done. ... America’s printerdom needs 
presses ...cannot support or even attend the revival of national industry with machines 


SATURDAY—September 8, 1945——24 hours later, another machine starts turning out 


press cylinders for innumerable Miller Automatics needed ‘‘RUSH’’ by America’s pressrooms. 


worn out or obsolete, often long before the war. 
We are exerting every ounce of effort to “bring out the old and 
bring in the new” and hope to succeed in doing so within the next six months. Miller 


will extend its prewar leadership into the postwar world. 


MILLER PRINTING MACHINERY CO. 2229 PITTSBURGH 
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THIS MONTH'S COVER 


This is a scene in the litho camera room 

of the Air Technical Service Command NOVEMBER, 1945 
headquarters printing plant, Wright Field 

Dayton, Ohio. For more pictures and a VOLUME 13, No. 11 
story of this plant’s wartime operation, 

see page 32. (ATSC Photo.) 
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If you prefer RED offset blankets, remem- 
ber that VULCAN not only was the FIRST 
to offer red blankets, but has been con- 
ducting continuous research to perfect 
both red and black offset blankets for 
33 years. 

Yes—VULCAN’S pioneering in improved 
RED and BLACK offset blankets dates back 
to 1912. And VULCAN’S advancements in 
offset blankets are as new as tomorrow! 
Whether you use VULCAN red or black, 


oOoF 


Tt AVENUE 


" 





you will appreciate their unvarying uni- 
formity of thickness, denser, smoother 
surface and uniform ink receptivity .. . 
freedom from stretch and surface imper- 
fections . . . imperviousness to inks, oils 
and dryers. 

For easier make-ready, longer runs 
without changes and finer reproduction 
of solids, halftones and type areas .. . 
choose VULCAN Offset Blankets. A major- 
ity of lithographers do. 


Yucca ° 
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and NOW- 


The first wheel-— crude, clumsy, 



















and cumbersome — signalled the most 
important single step in engineering 


development. 


Today, modern Champlain Roto- 
gravure carries this principle to its ulti- 
mate perfection, making possible new 
excellence in printing performance 


and new economies in production costs. 


If you have a printing problem, take it 
up with the folks at Rotogravure Head- 


quarters. 








a. 
= CHAMPLAIN = 
STANDARD ROTOGRAVURE ~~ 


CHAMPLAIN COMPANY, INC.* 636 ELEVENTH AVENUE, NEW YORK 19, N.Y. 
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THE BIGGEST THING IN THE WORLD CAN BE A PIECE OF PAPER 


Thas 


The signatures on the victory parch- 
g y | 

ments are dried. History, dipping its 

quill in hope, writes finis to war. 


In the light of such blessings we are 
asked to“subscribe” to the 8th Victory 
Loan. Now, all of us know that it is 
far more than a good investment—more 
than the final privilege of its kind. 


We know that it is our personal expres- 
sion of reverence for those who fell— 
it is our respect for the tears of those 
who mourn them. We know that it is 
the happy home-coming of millions of 
gallant fighters. It is freedom from 
dread headlines, and the blood, sweat 


and tears of war. 


It represents a brighter, safer future for 


8TH AND 


FINAL 


VICTORY 


as ut! 


youngsters who greet us when work is 
done. It is the quiet satisfaction of the 
war worker who gave his utmost in 
emergency. It is the inner comforting 
feeling of a nation whose way of life 
has been preserved. 

Could any American go less than the 
very limit in this 8th Victory Loan, 
considering all that has been bestowed 
on us? 


We don’t think that anyone will. 

Included in Oxford’s line of quality printing 
and label papers are: Enamel-coated — Polar 
Superfine, Mainefold, White Seal, Rumford 
Enamel and Rumford Litho C18; Uncoated 
— Engravatone, Carfax, Aquaset Offset, Du- 
plex Label and Oxford Super, English Finish 


and Antique. 


VICTORY LOAN—OCTOBER 29 


TO 





OXFORD 
PAPER 


COMPANY 
230 Park Avenue, New York 17,N. Y. 


MILLS at Rumford, Maine and 
West Carrollton, Ohio 


WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, Ill. 
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ACCESSORIES 


CAMERAS 


Levy 
Robertson 
Valette 


CHEMICALS 


CHEMICAL PREPARATIONS 


Ace Laboratories 

Ansco Corp. 

Eastman Kodak Co. 
Hammer Dry Plate & Film Co. 
Harris-Seybold-Potter Co. 
Litho Chemical Co. 
Mallinkrodt Chemical Co. 
Merk Chemical Co. 
NORWIL Photo Chemicals 
Nutran Products 

and others 


DRYERS 


Pako 
Simplex 
Weaco 


EQUIPMENT 


Alfa 
Douthitt 
Marshall 
NORWIL 
Robertson 
Taylor 
Valette 


FILM 
Ansco Reprolith 
Defender Litho 
du Pont Photolith 
Hammer Offset 
Ilford Litho-Neg 


LENSES 
All Makes 


LIGHTS 


Atlas 
Gelb 
MacBeth 
Pease 


PAPER 


Ansco—Nokoline and others 
Defender—Negative and Litho 
Transparent 
Eastman—Ad Type and others 
Grants “Air Mapping Special” 
Haloid—tithaloid Negative 
and others 
Hammer—Negative 
NORWIL-—Silver Print 


PLATES 


ILFORD Litho-Neg and 
Panchromatic 

Hammer Offset and others 

Defender Litho Process 


SCREENS, HALFTONE 
Levy 


SUNDRIES 
NORWIL—Silk Screen T669 
NORWIL—Rotogravure T648 


COMPLETE STOCKS 
PROMPT SERVICE 





DRY PLATES « FILMS e CAMERAS « EQUIPMENT e SUNDRIES « CHEMICALS 


NORWIL PRODUCTS 


Embrace Every Known Photographic Need 


Because of a really sincere de- 
sire to faithfully serve all 
branches of photography, and 
particularly that branch iden- 
tified with the Graphic Arts, 
Norman-Willets has become 
recognized as the leading dis- 


tributor of photographic ma 
terials, equipment and supplies 
to the trade. 


A special emphasis is placed 
on the completeness of our 
service on negative material, 
equipment and supplies used 
in Photo-Engraving, Photo-Lith- 
ography, Rotogravure, and 
other Graphic Arts. 


Whatever items you require for 
your business—no matter how 
quickly they have to be sup- 
plied to you—Norwil Products 
and “Service” will insure you 
the utmost in satisfaction at all 
times. 


NORMAN-WILLETS 


GRAPHIC SUPPLY CO. 


Midwest Depot 
316 WEST WASHINGTON ST. 
CHICAGO 6, ILLINOIS RANDOLPH 8306 


Eastern Depot 
27 PEARL STREET 


NEW YORK CITY 4 @ LONGACRE 5-5790 . 
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HAMILTON 
OFFSET 




















Out of the experience of production for .) 
\ 4 , 
‘ war comes this newest of “good papers 4 


ss for good business”... and in new ( 


he Me . . . 
ct Hamilton Offset, lithographers wiil 





/ on find uniform quality and dependability if 
at a moderate price. Here is a paper 

which may well take its place in the 

lithographic plants of the nation as a 

staple for profitable and trouble-free 


production. 





« j New Hamilton Offset is available in 





standard weights, and in a practical range 


of finishes. Pre-humidified, it reaches 







your shop in condition to register 





accurately and to give straight runs, free 






from costly interruptions. 






W. C. Hamilton & Sons, Miquon, Pa. 






Offices in New York, Chicago, 






San Francisco. 





HAMILTON PAPERS 
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THE 


PEACE THROUGHOUT THE WORLD — 
FOR THIS, LET US GIVE THANKS. 


FUCHS & LANG MANUFACTURING COMPANY 


DIVISION « GENERAI PRINTING INK CORPORATION 
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“REPROLITHS 
GREAT-WITH A 


in a hurry? Then you'll appreciate these easy-to-handle 
advantages of Ansco Reprolith Films: 


—extra-tough emulsion prevents scratches from hurried 


2) 


handling or carelessness, avoids time-wasting “re- 


peats.” 
—all Reprolith Films have anti-halation backing that 
disappears quickly in processing; leaves no stain even 


if fixing-time must be cut to the bone. 


—widest possible latitude (for a high-contrast film) in 


exposure and development. Minimizes retakes caused 


DEADLINE TO MEET!” 







"TS EASY TO 
HANDLE AND 
HARD TO BEAT/” 





by minor exposure errors, development temperature, 


or partial exhaustion of developer. 
Reprolith films dry quickly. And they dry FLAT! 


Quality-conscious? Compare Reprolith with your present 
film for solid blacks and clear whites-—for resolving-power and 
crisp halftone-dot quality. Make your next job easier—with 
the film that’s easy to handle hard to beat! Comes in 
blue-sensitive, ortho and pan emulsions—in standard and 
extra-thin (reversible) thicknesses of base. Ansco, Bing- 
hamton, New York, A Division of General Aniline & Film 


Corporation. 


ANnsSCo REPROLITH FILMS 


EASY TO HANDLE ...HARD TO BEAT 
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WELCOME WORDS 








































Likewise, all worries may be dismissed 
when you specify Adena Halftone Offset. 
L___ They are always welcome words to “‘every- 


body in the picture” including your customer. 


bef A L & T O ms t Midway between enamel and an offset... 


offers the advantages of both. Dull or gloss; 


O & p i é T no mottling or muddy effects. 
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FOTO-FIX 


(CONCENTRATED ACID FIXING BATH) 


1. Fixes film, plates, paper in half the time required 
with ordinary bath. 


2. Hardens emulsion as well in 1/5th to 1/6th the 
time required with ordinary bath. 


Fixes at least twice as much film or paper as an 
ordinary bath. 


Is eliminated from film with less washing. Films are 
washed as well in 1/3rd the time required with 
ordinary bath. 


Produces clear film, without haze, immediately 
after fixing. 


Is ready to use with addition of water. No bother 
or time used in mixing. 


Is economical. One gallon FOTO-FIX is equal in 
service life to ten gallons ordinary bath. 


TRIAL QUANTITY (% GALLON) AT $1.50, AVAILABLE FROM 
YOUR GRAPHIC ARTS DEALER OR PHILLIPS & JACOBS 


‘4 fj 
MANUFACTURING . Mid -fJ> | , 622 RACE STREET 
CHEMISTS ow PHILADELPHIA 
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MERCURY 
ROLLERS & BLANKETS 





RAPID ROLLER COMPANY 


D.M. RAPPORT, Pres. — Federal at 26th Street, CHICAGO 













DIVISION 


waiting for is here... 


WE'RE DOING 
BUSINESS WITH 





During the war years RUTHERFORD’s manufacturing activities were 


entirely for the government. We are indeed proud of our performance and 


RUTHERFORD MACHINERY COMPANY 


GENERAL 

















c—~ 


Ded 

















shall reverently preserve our tokens of recognition from the Army and Navy. 


Henceforward, we hope, we'll be doing business with YOU, our cus- 
tomers old and new. Just as rapidly as possible we are resuming production 
on the established RUTHERFORD line of lithographic equipment. The 
valuable engineering experience gained while we were filling orders for 
Uncle Sam will mean improved products for you. The day we have been 


let's get rolling on your “postwar” expansion plans. 


PRINTING INK CORPORATION 


100 SIXTH AVENUE - NEW YORK 13, N.Y. 
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TIME 


is your principal asset 


Passing Time And Unfolding Events Will Eventually Give 


The Answer To All Your Problems 


Recently we held the most successful 
Much of 
it was devoted to what we had done—but, 
only to the extent that what we had done 
might be analyzed to learn what we must 
' We learned a lot 
but what we learned is rapidly becoming 


convention of our entire history. 


do in the coming year. 
passé. New problems are constantly aris- 
ing—old problems are forever changing. 
Meeting these problems on a day by day 
basis has become a competitive necessity. 
To do this you must have reliable sources 
of information constantly at hand. Your 
trade association is such a source, it per- 
forms the function of anticipating problems 
in a manner which no firm could economi- 
cally undertake. Those of you who attended 
our convention can judge, first hand, the 
value of our services. Those of you who 
could not attend need only look at our 
constantly increasing membership to know 


that we must have something. 


That something is not black magic or a 
crystal ball in which we can foresee your 
future. That something is simply an organ- 
ization which can get, evaluate, analyze, edit 
and present information and statistics. An 
organization which can and does anticipate 
all of the information which you can pos- 
sibly need. Our members receive this 
service in confidential bulletins—they have 
access to an enormous file of exact informa- 
tion regarding the lithographic industry. 
That file is kept up to date if by no other 
means than that of our special researches 
for members. 

We have the information on which you 
can base that foresight which you'll be 
needing. It’s yours—for your use—and 
you will come out ahead through having 
Write to us today and we’ll tell 
you what we are doing for lithographers 


used it. 


right now. 

















NATIONAL ASSOCIATION 











OF PHOTO-LITHOGRAPHERS 


1776 BROADWAY 
NEW YORK 19, N. Y. 











NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 
1776 Broadway, New York 19, N. Y. 


Gentiemen:- 


We would like to know more about your Association. Our 


press equipment is as follows: 





Presses smaller than 22” x 34” 


Presses 22” x 34” up to 35” x 45” 





Cal 
Presses larger than 35/345” 


Firm Name ‘ 





Individual 
Address 
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Inks their part for Total Victory. 

... And now that victory has been won, Sinclair! 
Valentine Products will continue their march aroun 
the globe, working for peace and reconstructic 


... Years before the war, Sinclair & Valentir 
and Allied Products were known and used around 
the world. 

... During the war, these materials were on the job 
at every battle front and on the home front doing 










Sinclair and Valentine Clo. 


Mam Office and Factory: 611 West 129th Street, New York City 





‘ 


“8 
LETTERPRESS \ LITHOGRAPHI¢ 


SERVICE FROM COAST TO COAST 


GRAVURI ANILINE 


Havana Kansas City MexieoCity Nashville New Orlegms 
Miami New Haven Philadelphia > 











To feed himself another day 
A squirrel stores his food away. 
A prudent thing, at least, they say, 


For everything you save 1s pay. 





ATLANTIC BOND IS THRIFTY 


True enough, savings are like profits and profits pay off. 
Without them you're in the red. That is why we keep 
repeating, “Use Atlantic Bond for printing letterheads, 
billheads, envelopes and other business forms.” For there’s 
a saving with every ream you use. The even, uniform, wave- 
free and lint-free surface of this genuinely watermarked 

MADE BY 


paper cuts down your makeready and running time and EASTERN CORPORATION 
; BANGOR, MAINE 
reduces the number of shut-downs, stoppages and imper- 


fectly printed pieces that lose not only money but customers. 











ATLANTIC BOND 
ATLANTIC LEDGER 
ATLANTIC DUPLICATOR 
ATLANTIC COVER AT 
ATLANTIC LETTERHEAD I 
ATLANTIC 
ATLANTIC BOND ¢ 
ATLANTIC BOXED 


‘LANTIC 


EASTERN MILL BRAND LINES 


ATLANTIC ANTIQUE LAID 
ATLANTIC MIMEO BOND 
ATLANTIC MANIFOLD 


MANUSCRIPT COVER 


3OX ATLANTIC 


BOND ENVELOPES 


ABINET STATIONERY 
TYPEWRITER PAPER 


A complete line of dependable, standardized business papers 


DUROPAKE 


VOLUME BOND VOLUME BOND ENVELOPES 
An inexpensive, dependable watermarked 


Eastern Mill Brand Paper 


MIMEO BOND 
DUPLICATOR 


MANIFEST BOND MANIFEST 

MANIFEST LEDGER MANIFEST 
MANIFEST BOND ENVELOPES 

The leading Mill Brand Line in the Economy Group 


The above Brand names are registered trademarks 


EASTERN MILL BRAND MERCHANTS 


OP CCER re The Mille 
Albany W. H. Smit 
Alexandria, La. Louisi 
Atlanta Sk 


Baltim 


Baltimore Henry D. 


Mentzel & Co. 


raft Paper Co. 
h Paper Corp. 
ana Paper Co. 
yan Paper Co. 
ore Paper Co. 


The Mudge Paper Co. 
g 


Baton Rouge Louisi 


Birmingham Sk 


Bridgeport 

Bristol, Va. 

Buffalo 

Charlotte, N. C. 
Chattanooga, Tenn. 


Boston 


( hicaxo 


Cincinnati 
Cleveland 
Columbus 
Dallas 

Denver 

Des Moines 
Detroit 

Fort Wayne. 
Fort Worth 
Greensboro, N. C. 
Greenville, S. C. 


Hartford } 
Houston. . 
Indianapolis } 


Jackson, Miss. 
Jacksonville, Fla. 
Jamestown, N. Y. 
Kansas City 

Little Rock 

Los Angeles. 
Louisville 

Macon, Ga. 
Manchester, N. H. 
Miami 

Milwaukee W 
Minneapolis 
Mobile, Ala. 
Monroe, La. 
Muskogee 


ana Paper Co. 
yan Paper Co. 
John Carter & Co. 
Century Paper Co. 
Cook- Vivian Company 
Von Olker-Snell Paper Co. 
ae Lott- Merlin, Inc. 
.Dillard Paper Co. 
Franklin-Cowan Paper Co. 
ore Dillard Paper Co. 
.Bond-Sanders Paper Co. 
Bermingham & Prosser Co. 
La Salle Paper Company 
..... Reliable Paper Co. 
The Johnston Paper Co. 
The Millcraft Paper Co. 
Sterling Paper Co. 
Olmsted-Kirk Company 
Dixon & Company 
.Pratt Paper Company 
Chope-Stevens Paper Co. 
The Millcraft Paper Co. 
Olmsted-Kirk Company 
Dillard Paper Co. 
Dillard Paper Co. 
John Carter & Co. 
Henry Lindenmeyr & Sons 
L. S. Bosworth Co. 
Indiana Paper Company 
MacCollum Paper Company 
Townsend Paper Co. 
Jacksonville Paper Co. 
The Millcraft Paper Co. 
Bermingham & Prosser Co. 
Arkansas Paper Company 
Carpenter Paper Co. 
The Rowland Paper Co. 
Macon Paper Company 
C. H. Robinson Co. 
Everglade Paper Company 
isconsin Paper & Products Co. 
Stilwell-Minneapolis Paper Co. 
Partin Paper Co. 
Louisiana Paper Company 
Muskogee Paper Co. 





OOOO CT Te .Central Paper Co. 
New Haven. .. Whitney-Anderson Paper Co. 
New Orleans. ........ Alco Paper Co., Inc. 

Berman Paper Corp. 
Forest Paper Company 
. Majestic Paper Corp. 
eas Milton Paper Co. 
A. W. Pohlman Paper Co. 


New York 


Oakland.......... Carpenter Paper Co. 
CONOR bo. 5.6.4.0: Field Paper Co. 
Orlando, Fla......... Central Paper Co. 


Molten Paper Company 

; The J. L. N. Smythe Co. 
.General Paper and Cordage Co. 
Semeauded C. H. Robinson Co. 
Carter, Rice & Co. of Oregon 
Narragansett Paper Co. 


Philadelphia { 


Pittsburgh 
Portland, Me...... 
Portland, Ore. 
Providence, R. I. 


Richmond....... .. Virginia Paper Co. 
Roanoke, Va... .. wecccecee--koulard Paper Co. 
Rochester... .. Naan Genesee Valley Paper Co. 
ere __Shaughnessy-Kniep- Hawe Paper Co. 
ES Perr e rrr re Ten E. J. Stilwell Paper Co. 


Shiner-Sien Paper Co. 
Carpenter Paper Co. 
Carpenter Paper Co. 


San Antonio....... 
San Diego..... 
San Francisco 


EE ds chacnn Sanwa bate ies Atlantic Paper Company 
Seattle . .Carter, Rice & Co. of Washington 
Shreveport .Louisiana Paper Co. 


Whitney-Anderson Paper Co. 
Lott-Merlin, Inc. 
Capital Paper Co. 


Springfield, Mass. . 
Stamford, Conn.. .. 
Tallahassee 


Tampa Tampa Paper Co. 
Texarkana, Ark. Louisiana Paper Co. 
Toledo .The Miilcraft Paper Co. 
Trenton Central Paper Co. 
Tulsa Tulsa Paper Company 


.Olmsted-Kirk Company 
Virginia Paper Company 
Southwest Paper Co. 
Butler-Dearden Paper Service 
The Mudge Paper Co. 


Waco, Texas ‘ 
Washington, D. C. 
Wichita 
Worcester . 
York, Pa. 


Monterrey, N. L., Mexico Carpenter Paper Co. 


MANIFEST BOND ONLY is also sold in New York City by 
Henry Lindenmeyr & Sons, Merriam Paper Co. and George 
W. Millar & Co., Inc. 


POOGTMED cncccsess Bond-Sanders Paper Co. 


= 





TWO OUTSTANDING BOOKS 


Photography and Platemaking 
for Photo-Lithography 


By I. H. SAYRE 
Rewritten—Enlarged—New Section on Color Process ™ .-: 


This revised edition contains 438 pages 
of text and illustrations besides 16 pages 
of lithographed color value charts for dot 
etching. The book begins with a discus- 
sion of the chemistry of lithography and 
covers the entire process up to the press. 
It deals thoroughly and simply with lenses, 
line and halftone photography, various 
kinds of photographic plates, various plate- 
making processes, and discusses a num- 


ber of specialized processes. The section 
on color process is thorough and deals 
with all aspects of color in lithography. 
There is another section on the contact 
screens and examples of work done with 
these screens are shown. The book is 
hard-bound, 6 x 9”, and makes a _hand- 
some and valuable addition to any litho- 
graphic library. It is an outstanding buy 


at $6.25. 





PRICE $6 25 Including Postage 


You will also want a copy of this outstanding companion book 


The Single Color Offset Press 


By I. H. SAYRE 
Litho Experts Agree This is The Best Press Manual Available 


For each of the presses, specifications 
are given, terms and references defined, 
and a complete step-by-step description 
of the adjustments and operations are 
given. The book is thoroughly illustrated 
with detail close-up photographs and line 
drawings of the various mechanisms. 


PRICE $6 25 Including Postage 


Section I deals with the operation of the 
17 x 22” and 21 x 28” single color Harris 
offset press; Section II contains a general 
liscussion of the materials used in offset 
printing; and Section III is devoted to the 
14x 20”, 17 x 22” and 22 x 2%” single color 
Webendorfer offset press. 


These are both outstanding books and should be in every progressive 
lithographer's library and in every training school. 


MODERN LITHOGRAPHY 
254 West 3lst St., New York 1, N. Y. 


| 
| 
| 
Please send ........ copies of “Photography and Plate 
making for Photo-Lithography” at $6.25, including postage. 
Please send ........ copies of ‘The Single Color Offset Use this handy 
ether nei 
ress,’ at $6.25, including postage. ; Coupon to 
Enclosed is §..... «..... to cover. | 
_ — ! order your 
Ee Le en re er eye. Ce | 
ime | copy 
0.5: k's icy sala eclectic hale oa ad ene I 
l 
i la a th cl ee 
| 
| 












The By Chief 


... offset press of distinctive performance by | AUG 





BN every detail of construction, and in every line operation of the press simple and convenient, with- 
of its lithographic production, the ATF Big Chief out sacrificing any feature or quality essential to the 
offset press reflects the consummate skill, scrupulous finest work. Any of the three sizes of ATF Chief offset 
regard for the most exacting precision, and highest presses can be reserved now for postwar delivery. 
degree of craftsmanship of its makers. Particular at- \sk the man who represents ATF about the ATF 
tention, in the designing, has been devoted to making Civilian Priority Delivery Plan, or write to us direct. 
the Big € heef the Chief She billle Chief ; 
handling sheet sizes from handling sheet sizes from _ handling sheet sizes from 
Lllx17 to 23x29 8x10 to 174%2x 22% 8x10 to 14x20 










AMERICAN TYPE FOUNDERS 
200 ELMORA AVENUE, ELIZABETH B, NEW JERSE) 


We are cooperating with the Committee for Economic Devel- 
opment. There are C.E.D. local committees in 2800 counties 


and communities. Consult the nearest one now, for help in 





spccdiny reconversion and providing maximum employment. 
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AUTHORIZED FALPACO 
DISTRIBUTORS 


KRON, OHIO The Alling & Cory Co. 
LBANY, N. Y Hudson Valley Paper Co. 
PpPLETON, WIS Woelz Bros., Inc. 


S. P. Richards Paper Co. 
Sloan Paper Co. 
AUGUSTA, MAINE The Arnold-Roberts Co. 
\ Barton, Duer & Koch Paper Co. 
> Paper Supply Co. 
O. F. H. Warner & Co. 
MINGHAM, ALA Strickland Paper Co. 
The Arnold-Roberts Co. 

) carter, Rice & Company, Corp. 

OSTON, John Carter Co., Inc. 
Mass. } Century Paper Co., Inc. 


( Knight Bros. Paper Co. 
TLANTA, GA Py, 
( 


BALTIMORE, 
{p 
Cook-Vivian Co. 


Storrs & Bement Co. 
J The Alling & Cory Co. 


Ry: SS \ R.H. Thompson Co. 
TTE, MONTANA Butte Paper Co. 
CHARLOTTE, N. C. Caskie Paper Co. 
sree. Tes f Moser Paper Co. 
= : \ Bradner Smith & Co. 
CINCINNATI, OuIO The Chatfield Paper Corp. 
CLEVELAND, / The Alling & Cory Co. 
OHIO \ The Union Paper & Twine Co. 
CoLUMBUS, OHIO Scioto Paper Co. 


DETROIT, MICHIGAN 
The Union Paper & Twine Co. 
( ND Rapips, MICHIGAN 
Grand Rapids Paper Co. 
\ John Carter & Co., Inc. 


je si . + Henry Lindenmeyr & Sons 
Conse ( Rourke-Eno Paper Co. 
HoLyYoKE, Mass Judd Paper Co. 


JACKSONVILLE, FLA Knight Bros. Paper Co. 
Kansas City, Mo. 
Bermingham-Prosser Co,. Inc. 
/ Blake, Moffitt & Towne 
Zellerbach Paper Co. 
LYNCHBURG, VA Caskie Paper Co. 
MIAMI, FLA Knight Bros. Paper Co. 
MINNEAPOLIS, MINN 
Stilwell-Minneapolis Paper Co. 


Los ANGELES, CALIF 


NASHVILLE, TENN Bond-Sanders Paper Co. 
{ The Arnold-Roberts Co. 
New Haven, Conn. < Storrs & Bement Co. 


( Rourke-Eno Paper Co. 
The Alling & Cory Co. 
Baldwin Paper Co., Inc. 
Beekman Paper & Card Co., Inc. 
Rulk'ev Dunton & Co. 

M. M. Elish & Co., In 
New YORK, acai as ” 
N.Y J. E. Linde Paper Co 
Henry Lindenmeyr & Sons 
Milton Paper Co 

Royal Paper Corp 
Schlosser Paper Corp 
Vernon Bros. & Co 
f Blake, Moffitt & Towne 

\ Zellerbach Paper Co 
ORLANDO, FLA. Knight Bros. Paper Co 
J A. Hartung & Co 
J.L. N. Smythe Co 

/ D. L. Ward Co 
\ The Alling & Cory Co 
PITTSBURGH, Pa. } The Chatfield & Woods Co 


OaKLAND, CALIF 


PHILADELPHIA, Pa 


of Pa 

PORTLAND, MAINE C. M. Rice Paper Co 
PorTLA Blake, Moffitt & Towne 
Our Carter, Rice & Co., of Oregon 
/ Zellerbach Paper Co 

PROVIDENCE, R. I. Narragansett Paper Co 
RICHMOND, VA Richmond Paper Co 
RoOcHESTER, N. Y. The Alling & Cory Co 


§ Blake, Moffitt & Towne 
\ Zellerbach Paper Co. 
Louis, Mo Tobey Fine Papers, Inc. 
PauL, MINN E. J. Stilwell Paper Co. 
§ Carpenter Paper Co 

\ Zellerbach Paper Co. 


SacRAMENTO, CALIF 


Sart Lake City, UTAH 


San ANTONIO, f San Antonio Paper Co 
TEXAS \ Div. of Carpenter Paper Co 
San FRANCISC( J Blake, Moffitt & Towne 
CALIF \ Zellerbach Paper Co 


Jose. CALIF ‘ Blake, Moffitt & Towne 


Zellerbach Paper Co 

, \ Blake, Moffitt & Towne 

SEATTLE, WASH. - Carter, Rice & Co. of Wash 

Zellerbach Paper Co 

EPORT, LA Louisiana Paper Co 
‘GFIELD, MAss 

Ihe Paper House of New England 


UsE, N. Y J. & F. B. Garrett Co 

MPA, FLA Knight Bros. Paper Co 
EDO, OHIO The Ohio & Mich. Paper Co 
N.Y Troy Paper Corp 

ARIZ Blake, Moffitt & Towne 

\ Barton, Duer & Koch 

HINGTON, D. C . Paper Co. 

( Stanford Paper Co 

-Barre, Pa H. A. Whiteman & Co 
WORCESTER, f Charles A. Esty Paper Co 


| Div. of Carter, Rice & Co., Cor; 











When you plan a campaign... first 


CONSULT YOUR PAPER MERCHANT 


he can help you avoid press room headaches, 
delivery hold-ups and customer flare backs 


-by recommending the right quality, coating, size and weight. He can also make 


other important suggestions in connection with the campaign you are planning. 


Your paper merchant knows the foundation of a good printing or offset job—top 
quality stock. For instance when it is a question of coated blanks he will advise you 


that FALPAco has the necessary quality that means a superior printing job. 


Of course you may not be able to get all the FALPAco coated blanks just when you 
want them. But your good friend the paper merchant is the best man to solve this 


problem for you. If it is at all possible, HE will find the answer. 


PENG OLENS! paren companr 


NEW YORK OFFICE—S0OO FIFTH AVE. N.Y., 18::MILLS—FITCHBURG, MASS. 


NOVEMBER, 1945 
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In the shop at Sackett & 
Withelms Lithographing 
Corp., pioneers in the use 
of aluminum litho plates. 
















{ Few Reasons * 
















Why Aleoa Aluminum 
Litho Plates are Better 


lL. Give longer runs 


‘ . 
!\yvuwonum |Diares HAVE 
” Seiieet sxmmniion "es STOOD THE TEST FOR 5)(()) YEARS 


walking off 


3. Wear better = —_ — , 
ypu MS In 1895 Sackett & Wilhelms, New York, was the first plant 


4. Stand more regraining Ph 7 : ‘ a Y 
§. Fine grain can be main- <*> in this country to use aluminum litho plates and are still 


tained using them. Today, lithographers throughout the country run 
& Require less chemical and aluminum plates as standard equipment for every kind of job— 


water in fountain 


D Gieemn, wn Oden oni ene to consistently turn out high grade work. 
to handle Check over the advantages of Aleoa Aluminum Lithographic 
& Most economical all Plates listed, then see your distributor for details or write 


around 


ALUMINUM COMPANY OF AMERICA, 2116 Gulf Building, Pitts- 


q From actual at - burgh 19, Pennsylvania. 
ACE 
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... they looked for a Trademark 


Such Armorer’s Marks The noble knights and sires of the Middle Ages held the Armorer in 
identified armor of finest Litely eatin andl dian fines aff tie ee nee Oe 7 eae neg Seon 
workmanship and 1igh esteem, and the fame of his skill spread from Court to Court. 

His mark on gleaming cuirass or helmet was eagerly scrutinized by 


quality. ‘ 
the lordly patrons. Protecting the purchaser by a mark of quality is a 


EAGLE-A practice almost as old as civilization itself. 


Today, we also give you this same protection by watermarking 
EAGLE-A CONTRACT BOND 


with the famous Eagle-A Trademark. This modern business letter- 
head paper, of 75% cotton content, is made by skilled craftsmen to 
specific standards of quality, 
PAPER S Recommend Eagle-A Contract Bond to your customers. Samples 
are always available from your Eagle-A Paper Merchant. 





This famous watermark 
is your guarantee of A . ; , . 
- ; Eagle-A Contract Bond is also available in 


value in paper. 
EAGLE-A TYPEWRITER AND BOXED PAPERS 


EAGLE-A PAPERS 


AMERICAN WRITING_PAPER CORPORATION e HOLYOKE MASSACHUSETTS 
23 
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Prospects, friends, lenis ... that’s what you buy in advertising... not 
merely paper and ink and plates. How many you get depends obviously 
upon your product, salesmen, distribution, and the quality of the adver- 
tising sent out to represent you. Of course that’s trite, but in four years 
of war it has slipped a lot of minds. With advertising plans going full 
speed ahead, remember the important part the many grades of Cham- 
pion paper take in the effective presentation of sales stories. Choose 


Champion for all your printing, and get more people out of every case. 


TL; : 
THE Chauy COW Vier AND FIBRE COMPANY...HAMILTON, OHIO 


Manufacturers of advertisers’ and publishers’ coated and uncoated papers, bristols, 
bonds, envelope papers, tablet writing and papeteries . . . 2,000,000 pounds a day 
MILLS AT HAMILTON, OHIO... CANTON, N. C.... HOUSTON, TEXAS 
NEW YORK + CHICAGO + PHILADELPHIA + CLEVELAND + BOSTON «+ ST. LOUIS + CINCINNATI +¢ ATLANTA 





District Sales Offices 
























= one in the all-out fight for jurisdiction 
of lithographic workers has been won by the 
Amalgamated Lithographers of America, accord- 
ing to information reaching us at presstime and 
reported on page 66C. The Trial Examiner who 
heard the Foote & Davies case arguments, issued 
an intermediate report which upheld the Amal- 
gamated’s position. This report, as summarized by 
the Amalgamated’s legal representatives, is no 
halfway measure, but definitely supports the 
Amalgamated’s arguments, and thereby strongly 
rejects the counter arguments set forth by the 
Printing Pressmen’s Union and the Photo En- 
gravers’ Union, asserting that they are the proper 
unions to represent lithographic workers. 

Both sides were allowed time until November 
17 to file exceptions to this intermediate decision, 
following which the NLRB will make the final 
ruling. The Printing Pressmen and Photo En- 
gravers were expected to file exceptions as a 
matter of course. 

“Does the NLRB usually follow the Trial Ex- 
aminer’s decision in a case such as this?” We asked 
that question of one of the attorneys handling 
the case for the Amalgamated. He replied that the 
Board generally follows the Trial Examiner’s re- 
port with some exceptions. But he expressed con- 
fidence that this case would not be one of the few 
exceptions. 

The Amalgamated also won an earlier point in 
the case when, on a motion by the Amalgamated’s 
counsel, the NLRB agreed to allow both the Foote 
& Davies case, and the Adcraft case, to be argued 
at the same time. In the Adcraft case, involving 
a jurisdictional dispute among the same unions 
in the Adcraft Co. plant, Los Angeles, the argu- 
ments of the Printing Pressmen and the Photo 
Engravers were not in agreement with the argu- 
ments presented at Atlanta by these same unions. 
By having these two cases, which both deal with 
the same basic question of lithographic jurisdic- 
tion, argued at the same time, the letterpress 
unions, with their conflicting arguments, are 
placed in an awkward position. 

This fact, together with the intermediate re- 
port just issued, indicates that the Amalgamated 
has a strong case. Perhaps in another month or 
six weeks the final decision will be handed down. 
We would hate to see anything less than a com- 
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plete victory for the Amalgamated, because we 
believe that it is to the best interest of the indus- 
try to have a Lithographers labor organization as 
the recognized representative of lithographic 
workers rather than to have a predominantly 
letterpress union in that position. 


In his address outlining labor’s stand on wages 
and hours at the recent NAPL convention, Ben- 
jamin Robinson, counsel for the Amalgamated, 
referred in distinctly uncomplimentary terms to 
some of the wage incentive plans which are being 
tried out by a number of lithographers. What 
labor wants, we gather from Mr. Robinson’s 
remarks, is a continuation or even an increase 
from present high wartime pay levels, regardless 
of labor’s possible ability or willingness to con- 
tribute something in the way of increased pro- 
ductivity. Labor’s aversion to incentive plans is 
traditional, and no doubt in many cases justified 
by the unfair tactics which some past users of 
such plans have followed,—in building up output 
through incentives, and then reducing pay rates. 
Even in the face of some of these past unfortunate 
experiences, however, we feel that labor, if it 
expects to see wage levels lifted, is wrong in 
blindly opposing incentive arrangements. 

The hard fact is that no industry is going to 
be able to continue the excessive wartime pay 
levels on any sound basis, let alone even thinking 
of higher rates, without getting help from labor 
in the form of increased productivity. The talk 
of raising wages sharply, without letting prices 
rise is sheer economic double talk. It can be taken 
seriously only by deluded or over-optimistic in- 
dividuals who believe it can happen simply be- 
cause they want it to happen. 

It is unfortunate, indeed, for the country that 
such a preposterous idea is treated seriously by 
the government. Those who profess to believe in 
such economic gymnastics are undoubtedly the 
same theorists who told us during the depression 
days that we could spend our way back to pros- 
perity, and that a growing national debt was an 
asset rather than a liability. The hard fact again 
is that without increased productivity, sharply 
higher wages can only mean an ascending price 
spiral. 
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ITH registration exceeding 
1,000 and with many other 
unregistered guests attend- 


ing the more than 30 exhibits of 
lithographic equipment and supplies, 
the 13th annual convention of the 
National Association of Photo-Lith- 
ographers, held at the Bellevue-Strat- 
ford Hotel, Philadelphia, November 
1, 2 and 3, is believed to be the 
largest lithographic convention ever 
held. From the welcoming address 
Thursday morning, until after mid- 
night Saturday night, the program 
moved rapidly from one event to 
another in a packed schedule. 

Harry E. Brinkman, president of 
Cincinnati Lithographing Co., Cincin- 
nati, was re-elected president of the 
association, as were all other officers. 
They are Rex G. Howard, The How- 
ard Co., Peoria, IIl., vice president; 
and Penn R. Watson, William J. Kel- 
ler, Inc., Buffalo, N. Y., treasurer. 
Walter E. Soderstrom continues as ex- 
ecutive secretary. The board of di- 
rectors had previously been elected 
at a special association meeting in 


September, and a complete listing 


of the board members was published 
at that time. (ML-Sept., 1945, Page 
68.) This is the second time Mr. 
Brinkman has been re-elected as 
president. and will be his third year 
in that office. 

It was a big week in Philadelphia 
for lithography as the Litho Club 
in the host city tied in the city’s first 
Lithography Week with the conven- 
tion. This event centered around 
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ry E. Brinkman, President 








an extensive exhibit of lithography, 
both paper and metal, produced by 
Philadelphia firms. The exhibit was 
located on the roof of the Bellevue- 
Stratford hotel, adjoining the equip- 
ment and supply exhibition which 


the NAPL convention 


was part of 


the latter three days. The week’s 
events officially opened with a lunch- 
eon Monday, October 27, at which 


a high city official, acting for the 
mayor, read the mayor’s proclamation 
designating the week as Lithography 
Week. 


the public, and were publicized by 


Exhibits, which were open to 


car cards, radio and newspapers, in- 
cluded work by the following firms: 
Penn Lithographing Co.. Dunlap 
Printing Co., Edward Stern & Co., 
Majestic Press, Alpha Lithograph 
Co.. Philly Litho Co., C. E. 
& Co., Jos. Hoover & Sons Co., Graph- 
ic Arts. Inc., National Publishing Co.. 
Zabel Bros., Co., Inc., Dando-Schaff 
Printing & Publishing Co., Crown 
Can Co., Ketterlinus Lithograph Mfg. 
Co., McCandlish Lithograph Co., Col- 
Offiset 
Co.. Marx Stationery & Printing Co.., 


The 


Howe 


lege Press, Levering Riebel 


and The Philadelphia Bindery. 


Rex G. Howard, Vice President 





Convention Talks 
Available 
National Association of 


The 
Photo-Lithographers has an- 
nounced that a reprint of all 
addresses given at the Phila- 
delphia convention including 
complete transcripts of all the 
questions and answers of the 
various production and litho 
club clinics, is available. The 
complete reprint is $3.00 and 
may be ordered from the associ- 
ation at 1776 Broadway, New 


York 19, N. Y. 














Walter E. Soderstrom, Executive Secy. 











Grant 


exhibit room was decorated with old 
lithograph prints from the Fuchs & 
Lang collection. Continuously show- 
ing throughout the week, was the 
sound movie of the Miehle Printing 
Press & Mfg. Co., showing the new 
Miehle offset press. 

A creat deal of interest was shown 
in this exhibit. and also in the ex- 
tensive showing of equipment and 
supplies by some 31 manufacturers 


and supply firms. A list of these 
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exhibitors was published last month. 

Again this year, the Saturday ses- 
sion was turned over to the litho clubs 
of the country as a production forum, 
and the meeting room was packed, and 
an estimated 100 were standing dur- 
ing the Saturday morning session. 
Fred W. C. French, Lanston Monotype 
Machine Co.., 
both the Philadelphia and Washing- 


a charter member of 
ton Litho Clubs, and a past secretary 
of both clubs, was chairman of the 
session, and kept the questions and 
answers going at a fast pace, with the 
aid of one microphone on the plat- 
form where the board of experts was 
seated, and another microphone out 
in the audience for floor discussions. 
Seated on the platform were Walter 
Kaiser, William Stevens, Joseph Maz- 
zaferri, Anthony Capello, and Joseph 
Winterburg, of the Philadelphia club; 


Ken Bitter and Edwin Steinwedel, 
of the Baltimore Club; Phil Quar- 
tararo of New York: Norman A. 


Mack of Chicago; C. Frank Peterson 
Machell of 
Rochester. who has often addressed 
various litho clubs; and E. W. Att- 
field and Joseph Welsh, of the Wash- 


a 


of Cincinnati; Joseph 


Latham 


Penn R. Watson, Treasurer 








ington club. Several members of the 


Connecticut Valley Litho Club par- 
ticipated from the floor. 

An innovation at this year’s con- 
vention, was the honoring by the as- 
sociation of four in the industry for 
their outstanding contribution to lith- 
ography. The four men who were 
presented with framed scrolls by Mr. 
Brinkman, were Paul A. Heideke, 
Washington Planograph Co., Wash- 
ington, D. C., first president of NAPL; 
Maj. W. Kirby, of Kirby Litho 
Co.. Inc., Washington, one of the 
founders of NAPL; Joseph Machell, 
Stecher-Traung Lithograph Corp.; 
Rochester, well known speaker and 
lithographic craftsman; and Harvey 
Glover, Sweeney Litho Co., Belleville. 
N. J., past president of the Interna- 
tional Association of Printing House 
Craftsmen. 

At another special ceremony, Mr. 
Brinkman presented appropriately in 
scribed watches to both William J. 
Stevens, and Mrs. Stevens. Mr. 


IR 


The annual banquet, dance and entertainment, drew some 850 lithographers, 


Stevens, president of the Litho Club of 
Philadelphia, was chairman of the 
general arrangements of Lithography 
Week. and his club was host to the 
convention as well as to the members 
of other litho clubs. 

Following are brief summaries of 
all of the talks given at the conven- 
tion with the exception of some which 
are published in more complete form 
elsewhere in this issue. 

Industry Newcomers 

ARRY E. BRINKMAN, NAPL 
President “Fair competition 

is the soul of America’s progress,” 
Mr. Brinkman said. as he launched 
into a discussion of the problems be- 
ing raised by the entrance into the 
lithographic industry by newcomers. 
Driving home his theme that a good 
competitor is always better than a 
poor one, he emphasized the need for 
helping new firms by making avail- 
able to them sound, accurate informa- 
Only a shaky 
fair competition, Mr. Brinkman 


tion. company fears 





wives and guests. 


stated. “Every newcomer that fails, 
will pull down much of the good 
work accomplished by lithography 
to date.” he said, and outlined the 
plan the association has for helping 
these newcomers with factual infor- 
mation. This plan centers around a 
booklet “Should I Install Lithographic 
Equipment ?,.” a question and answer 
booklet designed to answer the spe- 
cific questions which all newcomers 
must ask. He said that 25.000 of 
these booklets will be mailed to 
letterpress printer in 
The booklet does not 


either 


nearly every 
the country. 
attempt to sell anyone on 
entering the field or not entering it. 
but gives the facts on capital, equip- 


skilled 


abilities. ete.. 


ment, labor, market prob- 
so that a company may 


These 


booklets will also be available to vet- 


make an intelligent decision. 


erans who plan to set up lithographing 
companies. Mr. Brinkman remarked 
that it is amazing how many veterans 


are planning to start small shops. 
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Moving a Plant 

NDREW BALIKA, superintend- 
A ent, Copifyer Lithograph Corp., 
Cleveland.—The difficult and 


plex problems of 


com- 
moving a litho- 
graph plant while at the same time 
maintaining a high percentage of 
production, were discussed by Mr. 
Balika, who based his address on his 
company s experiences in moving into 
a new building within the last two 


months. He displayed large floor 
plans showing the location of various 
departments and equipment, and told 
of the lengthy discussions and study 
going into these plans before the 
actual moving. He displayed a large 
flow chart, on which were charted the 
various movements of operators em- 
ployed on various operations in the 
plant. These charts quickly showed 
up inefhcient arrangements of equip- 
ment within a department as well as 
iny inefficiencies in the arrangement 
»f departments through which the 


work flows. W ith 


harts it was easy to work with the 


the aid of these 


men in the shop for the best arrange- 
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ment of equipment, he said, as they 
could readily see that careful plan- 
ning for the new plant would save 
them work. 

After these charts were studied, the 
floor plans were approved by a man- 
agement group and then went to the 
employees for their approval. These 
two groups brought out some im- 
provements, and then the plans were 
submitted to the various contractors 
who were to remodel the newly ac- 
quired building. The contractors 
brought out more points which caused 
further revisions, but soon the plans 
were completed. 

During one stage of the planning. 
dummy posts, the same size as those 
in the pressroom of the new build- 
ing, were brought into the pressroom 
in the operating plant and set up in 
various locations in relation to the 
presses, in order to determine how 
much clearance was actually required 
for eficient operation of the presses. 

When the plans were complete, one 


department was moved at a time. The 











biggest job, Mr. Balika said, was dis 
mantling and moving, and erecting 
the three two-color and three single 
color presses. Before any of the 
equipment could be moved it was 
necessary to carefully measure all 
doorways and elevators, to see how 
much dismantling was _ necessary. 
Worn parts of the presses were re- 
placed during the erection, which was 


done by the press manufacturer. 


Building Sales Force 
J. FAY, sales manager, Na- 
tional Process Co., New York. 

Mr. Fay was unable to deliver his 
talk because of illness, and it was 
read by Mr. Howard, who was chair- 
man of the Thursday afternoon ses- 
sion. Mr. Fay outlined in rather com- 
plete form a plan for developing 
sales and for aiding lithographic 
salesman. (Mr. Fay’s talk will be 
published in full next month.) 


Cost Study 

ICHARD H. GRANT, JR., presi- 

dent, Reynolds & Reynolds Co., 
Dayton, Ohio, and Frank R. Somers, 
Certified Public Accountant.—Mr. 
Grant described the work of the new- 
ly formed cost committee of the asso- 
ciation and said that the plan is to 
develop a practical set of economic 
hour standards and a basis for the 
of cooperative ratio 
Somers, 


accumulation 
data. He 
who has been retained by the associa- 


introduced Mr. 


tion for the purpose of carrying out 
its cost program. Mr. Somers, in addi- 
tion to heading his own public ac- 
counting firm in Dayton, has also 
had many years experience in print- 
ing and lithography as secretary of 
the Dayton Printing Industry Asso- 
ciation. “If you have not maintained 
a cost system you cannot rely upon 
rates today which you used prior to 
the war,” he declared, and added that 
since 1935, wage costs alone in Day- 
ton have increased approximately 50 
per cent. “The lithographer who will 
chart a true course for his business 
during these times, must have as his 
compass, accurate cost information 
predicated upon conditions as they 
now exist,” he commented. He ex- 


(Continued on Page 79) 








































































CONVENTION 
SNAPSHOTS 


1. C. V. Stucko, Rapid Copy 
Service, Chicago; Frank Parke, 
Democrat Prtg. G Litho, Little 
Rock; Charles Mallett, Rand Av- 
ery-Gordon Taylor, Boston; Rich- 
ard H. Grant, Reynolds G Rey- 
nolds Dayton; Harry Brinkman, 
Cincinnati Litho, NAPL president 


2. Fred W. C. French, Lanston 
Co., litho club forum chairman; 
Mrs. French; William J. Stevens, 
Edw. Stern G Co.; Mrs. Stevens; 
Walter A. Kaiser, Edw. Stern G 
Co. 


3. Curt Reed, IPI, Boston; 
Frank P. Doolin, Rustcraft Pub- 
lishers, Boston; Charles Mallett, 
Boston; and Alfred E. Heubach, 
Rustcraft. 


4. Edw. Morris and Floyd Max- 
well of LNA, New York; Tom 
Flavell, Kohn G Madden Prtg. Ink 
Co.; Bob Ballantyne, Graphic Arts 
Corp., Toledo. 


5. Chas. F. Spiro, USNR, for- 
merly with Litho Chemical & Sup- 
ply, New York; George Thompson, 
same company; Otto Molz, Amer- 
ican Bank Stationery, Baltimore; 
}. Albert Caldwell, Young G Sel- 
den, Baltimore; Merton Meade, 
Dando-Schaff, Phila.; Arthur Eck- 
ert, Columbia Planograph, Wash., 
D. C.; Russell Pearson, Dando- 
Schaff. 


6. Three men honored by NAPL 
Paul Heideke, Washington Plano- 
graph; Maj. W. W. Kirby, Kirby 
Litho Co., Wash ngton; Joseph 
Machell, Stecher-Traung, Roches- 
ter. ‘ 


7. Ted Makarius, F G L, New 
York; Mrs. Makarius; Mrs. Robert 
J. Butler; Walter Lynch, F GL 


8. Edward Freiberg, George B 
Siebold, Michael Rosalia, Sol C 
Berg, all of J. H. G G. B. Siebold, 
New York. 


9. Ernest Jones, Graphic Arts, 
Toledo; George Schlegel, Schlegel 
Litho, New York; Victor Fried- 
man, Crafton Graphic, New York; 
Bob Gunther, Geo. Schm:tt & Co., 
Brooklyn; Stu Arnett, Harris- 
Seybold-Potter; James Garvey 
Geo. Schmitt G Co. 


10. At the Litho Club party 
G. B. |. Miller, Washington club 
secretary; Frank Poll, Connecticut 
Valley club secretary; Charles 
Storey, Washington club presi- 
dent; William Heintz (in rear) 
Washington ex-president; Fred L 
Siggins, president of new Detroit 
club; John Knellwolf, treasurer 
Philadelphia club. 


1}. John Tancill, Webb G Bocor 
se!ski, Norris Peters, Wash., D.C 
George Kearsley, Edward Stern 
G Co.; Walter E. Soderstrom 
NAPL executive secretary; Did 
Schulkind, E—. P. Lawson co 
Mrs. Alfred Rossotti 


12. Four club presidents: Wil 
liam Jj. Stevens, Phila.; Fred L 
Siggins, Detroit; Charles Storey 
Wash.; Clifford Hebheler, Cincin 
nati 


13. A group enjoying the litho 
club party sponsored by the Lith 
Club of Philadelphia. 











HE offset pressroom has gone 

through a period in its exis- 

tence that a great many of us 
never anticipated. Many of the prob- 
lems of this period are now clearing 
up, not only because of improved ma- 
terials, but also because of the valu- 
able experience learned during the 
war in overcoming abnormal condi- 
faulty 


have 


tions and materials. These 


problems concerned rollers, 
paper, metal plates, dampening ma- 
terials, inks, and varnishes and chemi- 
cals that we had to substitute. 

No doubt, we have all learned a 
great many lessons, and have en- 
larged our lithographic knowledge by 
being compelled to use materials that 
we would not have put up with under 
normal conditions, Let’s review some 
of these experiences and see what we 
have learned with the hope that they 
will be of some benefit to others who 
may not have been confronted with 
all of these problems. 

No doubt we will continue for 
some time to use many materials of 
lower quality than we had before the 
war, because we have discovered ways 
and means of using them; and, they 
are now doing a good job and answer 
the purpose for which they were 
made. If you have not learned from 
hard experience to make use of in- 
ferior grade materials, you should do 
everything possible to improve your- 
self during the time that we must use 
them. By having your men trained 
in the use of equipment and materials 


of this sort, they will be that much 
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Press Supt., Stecher-Traung Lithograph Corp. 


(Before the NAPL Convention, Phila., 
Nov. 2) 


better equipped when they receive 
better and more useable material in 
the near future. If you do not do so. 
it will merely be a matter of time 
until these same men may spoil good 
material, 

As we all know. work produced 
under wartime conditions was not as 
good as we were able to do previous 
to the war, nevertheless it was im- 
possible to make it better. Now, this 
does not mean that we can continue to 
produce in this manner and most 
of you, I know, are of the same opin- 
ion. There is no doubt that a great 
many customers will be satisfied with 
certain grades of the paper and the 
colors that they are now receiving. 
We have found by very trying efforts 
that these inferior materials can make 
a very presentable looking job and 
answer the purpose they were made 
for. In all probabilities their use 
will continue for an indefinite period. 
This is not always the case, and there- 
fore, when competition enters into 
the picture in the near future, you will 
be compelled not only to produce a 
good job on a poor grade of material, 
but twice as good a job on a better 
material. 


Light Weight Papers 


One of the questions that I have 
been asked a great many times in 
the last year or so was, “Will thin 





or light-weight papers continue to be 
more widely used in the lithographic 
industry than before the war?” My 
answer to this question has been, 
“Yes!” 


papers has introduced some new think- 


The use of lighter weight 


ing both to the lithograph pressroom 
and to the customer. 

More care in the use of light papers 
has been required, such as paper 
conditioning, and methods of season- 
ing. They require more careful trim- 
ming and closer and better make- 
ready. One of the most difficult prob- 
lems we have found was the poor 
printing surface that some of the 
inferior grade papers had. For in- 
stance, in one job we had a light- 
weight sulphide bond paper, printed 
in several colors on two presses. The 
size was 4614 x 68. You all know 
what it means to handle a sheet of 
paper of this quality and size and 
be able to register it. It had a very 
low wax pick test, and I was able, in 
100,000 sheets, to pick up two or 
three pounds of the loose pulp fiber 
that dropped off the paper on the 
floor beneath the presses. This was 
not all. This pulp fiber found its 
way into the rollers, the ink and water 
this caused 


fountains, Of course 


endless trouble. The run was tre- 
mendous, and this was the only paper 
we could get for the job, so we had 
to find ways and means of using it. 
The principal method, of course, was 
a very careful makeready, and then 
the necessity of changing our entire 
(Continued on Page 85) 
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right Field — Now if can 






RINTING as a vital but little 


‘- publicized element in the wai 


“chs | operations of the Army Ai 
Forces has been brought into sharp 
. iocus through the newly consolidated 
Air Technical! 
Service Com 
Ny : mand printing 
- : 3 plant at Wright 
Field, Dayton. 

A. Ohio. 
Too often re 
—- 3 garded as remot 
;, or non-existent is 
**) \ - 2s the relationship 
. between printing 
and flying an air 
‘a 2 . plane. As a mat 
’ \ean -— ' ter of fact, each 
uw — 8; of the 500.000 
‘lL Sne odd pieces ot 
AAL equipment 
requires printed 
. service, operation 
and overhaul in 


formation. it 





Above—The floor plan of the Wright Field printing and 
litho plant with key numbers indicating location of equip- 
ment. Right—The layout room at the plant. (ATSC Photo) 
















be told 











addition to parts catalogs. Further- 
more, the AAF library of more than 
7,000 handbooks requires constant re- 
vision to keep it up to date in this 
world of lightning technical changes. 

Handbooks and short technical 
orders published to bring the latest 
know-how to AAF personnel range 
from one-page straight text modifi- 
cation T. O.s (Technical Orders) to 
1,500-odd page books with 1.348 illus- 
trations as exemplified in the Over- 
haul Handbook on the R-3350 engine, 
the giant engine which powers the 
B-29. 

While the new printing plant occu- 
pies 35.000 square feet, it represents 
only a fraction of the Command’s 
printing load. Eighty-five per cent 
of the vital technical data required 
for our aircraft and ground equip- 
ment was produced by the 38-odd 
commercial printers working unde 
war-time stresses for the AAF. 

Handbooks for the most part are 
produced by commercial printers and 
lithographers. Short T. O.s particu- 
larly the variety known as four-hour 
T. O.s, are one of the major “reasons 
why” of the present ATSC printing 
plant. Their size is so small and the 
production time requirement so rigor- 
ous that commercial plants find such 
jobs unprofitable if feasible at all. 


It was out of the requirement for 





the ultra-fast T. O., plus the high 
priority confidential and secret pub- 
lications, that the new printing plant 
was born. 

As indicated by the name, the Four- 
Hour T. O. means the technical order 
is produced, from the time of receipt 
of text and art from the editor to the 
time of dispatch aboard planes for 
air delivery to the field, in four hours. 

The need for such speed is pointed 
up by the following instance: 

A wounded bomber with an engine 
crippled by enemy flak was limping 
back toward its base on Saipan. The 
pilot worked grimly to stop the run- 
away propeller and to feather it 
which means to turn the narrow edge 


of the blade forward to cut the 





This article was prepared for Modern 
Lithography by the Air Technical Service 
Command, and although requested many 
months ago, was not released for publication 
until now. 





“drag” caused by the blade’s normal 
broadside position. Unless the pilot 
could feather the prop the ensuing 
vibration would soon shake the giant 
plane to pieces. 

The prop feathering mechanism 
failed. but luckily vibration tore the 
engine from its mount. the aircraft 
steadied and the remaining engines 
powered the plane back to its base. 

Other pilots reported the same 
trouble and a hurry call went to 
technical experts at Wright Field to 
work out the “bug.” They did, and 
fast. but their findings were useless 
until the men in the field could be 
informed through a T. O. The four- 
hour T. O. system, hinging on the 


headquarters printing plant, was 


called into play. 





Below—A view of the offset platemaking room at the headquarters plant, and a view of the offset pressroom. 





Four hours after lithographers at 
Air Technical Service Command head- 
quarters received from headquarters 
technical experts the written instruc- 
tions and diagrammatic drawings 
showing how to correct the trouble, 
thousands of advance copies of the 
new T. O. were being flown to the 
South Pacific to help keep those bom- 
bers in the air. 

A major factor in the rapid dis- 
semination of such vital information 
obviously is location of the printing 
plant adjacent to the giant publica- 
tions distribution warehouses which, 
in turn, flank Patterson Air Field, 


with its air transport facilities. 


. om headquarters printing plant 
at Wright Field was authorized 
by the congressional Joint Committee 
on Printing and set up by the War 
Department under the administration 
of the ATSC. It is responsible for 
printing confidential and secret ma- 
terial, as well as other copy of a high 
priority nature and a multitude of 
forms. for the Army Air Forces. 
Eleven smaller plants in other areas 
assist with the work. 

Until a few months ago there were 
two printing plants at ATSC head- 
quarters, one in Area A and the other 
in Area B. When the Joint Commit- 
tee on Printing authorized integration 
of the two, the plants were consoli- 
dated at Area A and a duplication 
center set up at Area B, 

During the four-mile move last 
June in which tons of printing equip- 
ment were shifted from one area to 
the other, production never com- 


(Continued on Page 87) 





(ATSC Photos.) 
















ITH the prospect of limited 

experienced personnel and 

the anticipated large vol- 
ume of business in the lithographic 
industry, management must avail it- 
self of all the labor saving devices, 
methods, machinery and equipment 
that it can acquire. 

That the industry is vitally aware 
of this need and doing something 
about it is evidenced by the general 
response to a request that I made to 
association members for suggestions 
and recommendations. The many val- 
uable suggestions that were received 
from plants within the National As 
sociation of Photo-Lithographers, is 
indeed indicative of the fine “share 
your knowledge” attitude that exists 
within this organization. It is that 
progressive and cooperative spirit 
that has provided the power for the 
rapid growth of the lithographic in- 
dustry. 

I wish, at the outset, to express my 
sincere thanks to all those who took 
of their time and effort to present 
these many valuable suggestions. 
Time will not permit the presentation 
of all the ideas that were received. 
Following are excerpts from letters 
and observations of the author setting 
forth a few of these labor saving sug- 
gestions. 

Paste-up Preparation 

1. “Since a great deal of our cam- 
era work consists of shooting eight- 
page layouts (814,” x 11” pages), we 
keep our Art Dept. supplied with 
layout sheets having the eight-page 
line-up offset in light blue. The paste- 
up artist completes his layout by spot- 
ting in place the necessary corner 
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marks, or register marks, which we 
keep in stock—fine black crosslines 
offset on gummed stock. The layout 
sheets save hundreds of trips to the 
line-up table and prevent errors of 
measurement. The register marks in- 
sure that the platemaker will not have 
to work with overthick and sloppy 
marks.” Master layout sheets printed 
in light blue ink, showing register 
lines, fold lines, and trim lines and 
gripper lines are now used in many 
plants for most standard page sizes. 
The same forms printed in black on 
the orange stripping paper sheets can 
be used for negative imposition on 
book work. 
Halftone Paste-up 
2. “Our cameraman shoots the 
halftone negatives first and Vandyke 
paper contact prints for the art de- 
partment. The paste-up man trims 
and crops them to proper size and 
pastes them in place on his layout 
paste-up. Thus the stripper is in no 
doubt as to size and cropping of the 
halftone negative and identification 
of inserts is easy since the Vandyke 
prints show up well on the film nega- 
tive of the layout.” One plant pastes 
these prints on a tissue overlaying 
the pasteup over the black halftone 
block cuts of the pasteup. 
Tariff Paste-ups 
3. “Tariff master paste-up sheets 
are printed in a pale blue ink show- 
ing the number of characters across, 
and the number of lines deep for a 
great primer nine pitch typewriter. 
When phote-reduced to a standard 
tariff page, trimmed size eight by 
eleven inches with type page of seven 


by ten inches, the reproduction is in 





eight point as required by I.C.C. 
law.” 
Sealing Tape for Paste-ups 
1. “Probably the most simple of 
the shortcuts that we have worked out 
here is used in preparing copy for the 
camera and then stripping negatives 
together after they have been made. 
In making paste-ups, we previously 
used rubber cement but we found in 
many cases this was rather smeary 
and in most cases only a small amount 
of paste was needed to actually tip 
down a reproduction proof or some 
illustration that we might want to 
incorporate in the job. So what we 
did was to hold our proof or print in 
the proper position, then take a 
small piece of ordinary sealing tape, 
moisten it on a sponge, slip it under- 
neath the paper that was to be tipped 
down and while it was still fairly 
moist pull it out with one hand and 
hold a finger on the proof. This meth- 
od was quick, it was sufficient to hold 
down the material that we wanted to 
paste and it left no excess cement or 
paste on the job. We found the same 
procedure could be used when we 
wanted to put halftone and line nega- 
tives together by using thin base film. 
You can quickly and neatly strip the 
halftone negative to the line negative 
and the small amount of paste will 
not prevent the light from going 
right through. It works very well on 
negatives and even better on posi- 
tives.” 
Cellophane for H. T. 
5. “Most advertising agencies and 
lithographers use black paper to in- 
dicate halftone position on a mount- 


up. This paper is usually fuzzy on 
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Forty-eight specific shortcuts are described by Mr. Howard, covering all 


phases of lithographic work from copy preparation through the bindery 


By REX G. HOWARD, Pres.. The Howard Co., Peoria, Il, Before the NAPL Convention, Philadelphia, Nov. 2 


the edges after trimming. even if a 
razor blade is used. Instead of using 
black paper, we use red cellophane. 
It is easy to glue with rubber cement, 
mount into position, and trim to size. 
Since it is possible to see through it. 
lines can be cut exactly as wanted 


” 
and no rough edges appear. 


Cut-outs on Paste-up 

6. One plant cuts halftone area 
out of paste-up with a razor blade. 
These paste-ups with cut out halftone 
areas are laid over dull black paper 
in copy board when photographing. 
This is faster than pasting up black 


paper or blocking in. 


Cold Light Tables 

7. “Since shifting to fluorescent 
light tubes under the glass tables in 
our plate-making department, we 
have met far less grief in keeping 
register on color jobs from film nega- 
tives. Much of the former difficulty 
had arisen from expansion of the 
film as it was being worked on over 


the old-style hot bulbs.” 


Stripping Table Rack 
8. “We have developed a stripping 
table with a special rack above it 
which permits the operator to keep 
his material, any flats he may be 
working on, or other paraphernalia 
close at hand. It also conserves con- 
siderable space in the room and per- 
mits more operators in the same floor 
space.” 
Aperture Control 
9. One lithographer has patented 
a special “Halftone Aperture Con 
trol” insuring practically a perfect 
halftone negative at every exposure 


“Tt directly connects and automatica! 
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ly adjusts the aperture of the lens 
and bellows extension, keeping it at 
all times in the correct ratio for the 
highlights. middletone and flash ex- 
taking care of all kinds 


of copy. We are now making good 


posures ... 


halftone negatives in two minutes. 
The middletone automatic stop on 
the control gives the correct aperture 
opening... for line copy... greatly 
improving our line work.” 
Water Temperature 
10. The importance of control- 
ling the temperature of photographic 
developers is widely recognized but 
the advantage of also controlling the 
temperature of water used for wash- 
ing negatives and developing plates 
is, I think, less widely appreciated. 
Cold tap water in the winter in north- 
ern sections at least, gets as low as 
38 degrees Fahrenheit at times—so 
low that it hardens developing ink to 
such an extent that it is non-remov- 
able. It is a simple matter and not 
expensive to install a thermostatical- 
ly controlled shower bath mixing 
valve connected to both the hot and 
cold water supply and adjusting it to 
deliver water to the camera and plate 
departments at 65 degrees. It will 
need no further adjustment winter or 
summer. Of course. if the tap water 
gets above this temperature, no hot 
water at all is added.” 
Shutter, Light Control 
11. “We have installed an electri 
cally operated lens shutter that is 
connected to a timer. When the lights 
:re turned on the shutter opens. Al 
the expiration of the preset time the 
shutter closes and the lights are auto 


matically shut off.” 


Fake Process 
12. “In color paint-up work, ‘fake 
process’ or however you wish to term 
your class of color work that calls 
for too much finesse to be handled in 
flat tints or solids—-and yet doesn’t 
rate the cost of direct color separation 
we find prints on aerial mapping 
paper the best means. Starting, for 
example, with a photograph that has 
been retouched to make it correct in 
values for the black plate, we add 
register marks and make a continuous 
tone negative. Prints are then made 
on mapping paper, which does not 
change size and so throw register off. 
The artist uses dye and reducer to 
darken or lighten tones, adding 
opaque color from white to black 
where necessary, in order to bring 
one print to proper values for yellow, 
another for red, the third for blue. 
Screen negatives are then shot of all 
three, plus the original for black, at 
the correct screen angles, and if the 
work is done properly, not much 
opaquing should be necessary.” 
Typo Conversions 
13. “We have had good success in 
changing over to offset color sep- 
aration work already done for the 
same customer in letterpress. When 
good sharp proofs can be obtained 
from such letterpress plates, and 
when only slight reduction or enlarge- 
ment is called for, one can add regis- 
ter marks to a black proof from each 
color plate, rephotograph them all in 
line, and secure surprisingly good 
results. Contrast will generally be in- 
creased, the highlight dots losing and 
pinpoint white dots in shadow pas- 
sages tending to fill up, but usually 
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the general effect will be no less 
pleasing.” 
Exposure Control 
14. “We have a control in our 
camera room for measuring the ex- 
posure of film and plates. As this con- 
trols exposure regardless of fluctua- 
tion and voltage, it should be of help 


in most camera rooms.” 


Double-size Plates 
15. “We use double sized plates 
where possible, coating one large 
plate, and after exposure and develop- 
ment cut in half. This cuts coating, 
exposure and development time al- 
most in half.” 
Initialed Plates 
16. “A very simple thing that we 
learned the hard way was to initial 
all our plates with a metal stamp, so 
that we were assured of getting our 


own plates back from the regrainer.” 


Guides for Flats 
17. “The following would only be 
applicable to those using albumen 
plates. For sometime now we have 
been taking our flat paper and drill- 
ing 2 holes in the upper left gripper 
edge of the flat and | in the lower 
right edge where they will not come 
on any printing area. This serves a 
number of purposes, the 2 holes give 
2 black dots on the plate indicating 
to the pressmen the head or gripper 
edge of the plate. When these 2 holes 
are on the left, he knows that it is a 
front. By flopping our flat paper when 
making up the flat, we bring the 2 
holes on the right and indicate the 
back-up. These holes being made on 
a paper drill insure all our flats 
being identical.” 
Filtering Gum 
18. “We have made a very efh- 
cient process for quickly filtering 
our gum. It is an arrangement that 
fits right on the water faucet and by 
the use of it we can filter as many 
gallons of gum as would be required 
in a very few minutes. Our total out- 
lay for the necessary hose, containers, 
etc., was probably less than $25.00. 
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These last mentioned devices we are 
sure you would find interesting and 
probably quite useful but without de- 
tailed drawings we hesitate to go into 
an explanation of them. We are very 
sorry that we cannot be more ex- 
plicit but we would be very happy to 
actually show you what we are doing 
if you have an opportunity to come 
to our plant when you are in Phila- 
delphia.” 
Color Proving 
19. “In reproducing any color job 
of either four or more colors, we 
prove the colors in the following se- 
quence: yellow, red, black, and blue. 
In starting the job the artist finishes 
the yellow and red halftone positive 
by the dot etch method completely, 
so the plates for the proving press 
can be made. While these two colors 
are being proved, the artist corrects 
the black halftone positive. As soon 
as the yellow and red plate is on 
paper, then we take the already etched 
black positive and super-impose it 
over the proof sheet in registration 
with the yellow and red. This will 
show you a three color job, where 
you have only two on paper. Another 
method of doing the same thing is to 
illuminate proof and glass positive 
with a not too strong light from un- 
derneath the glass top table. How 
much the artist must allow in judging 
his black positive from seeing it laid 
over the yellow and red proof, to the 
actual plate making, I am sure he 
will find out after only a few trials. 
The above method enables the man 
to finish his black positive absolutely 
correct, because if it is not at the 
time he lays it over the yellow and 
red proof, he can then take it up 
again and make corrections before 
the plate maker gets the positive to 


make his print.” 


Cleaning Rollers 

20. “Dampener roller cleaning 
trough is connected directly to the 
sewer drain with water and gasoline, 
both available at the trough. Clean- 






ing time is reduced and trough is al- 
ways clean and neat. Form rollers 
are also cleaned in this same trough. 
Rollers turn in supporting notches 
cut in the end of the trough and can 
be made adjustable for different roller 
lengths. A pulley slipped over the end 
of the shaft and turned slowly by a 
small motor will speed the cleaning.” 


Plate Index 
21. “The most satisfactory ar- 
rangement for storage of plates be- 
tween the making and the presses was 
a box equipped with an index, a di- 
rect steal from the letter file. We 
made these indexes out of old, worn- 
out plates and painted the alphabet 
on the tabs. Considerable time is 
saved by this method. Especially is 
this true in our case where we have 
10 to 60 plates ahead of the presses 
at all times. All the plates carry their 
manufacture order numbers in 
white chalk but are filed in their re- 
spective places under customer’s 
name. This method eliminates the 
need for looking through all the 
plates in order to find the particular 
one required.” 
Press Plate Holder 
22. “I am attaching herewith a 
rough design of a litho-press plate 
holder. This can be built to accom- 
modate a press plate size for a given 
process. It is used to store plates 
ahead of the presses and can be con- 
veniently placed near the press or 
presses on which the plates will be 
used. This is a big advantage over 


hanging them on hooks.” 


Platemaking Timer 

23. “We are using an automatic 
timer for correct exposure of our 
lithographic plates. This has im- 
proved the quality of the plate and 
increased the rate of production as 
the operator is free to devote himself 
to other things while the plate is 


being printed.” 
. 


(Space does not permit the pub- 
lishing of this article complete, so 
Part Two will appear next month. 
Where drawings and photographs 
are referred to by the author, these 
may be obtained by NAPL members 
from the NAPL offices, 1776 Broad- 
way, New York 19, N. Y.—Editor.) 
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The Kodagraph Magenta Contact 
Screen is placed face down over 
a sheet of Kodalith Ortho Film 
on a vacuum film holder. 


Kodagraph 
MAGENTA CONTACT SCREENS 


for Lithographic Halftone Negatives 


Give your plate maker the benefit of the The following sizes are available: 


improved halftone negatives provided by EFFECTIVE OVER-ALL 


the Kodagraph Magenta Contact Screen. 


AREA 


SIZE 













8x 10 9x11 
Improved tone reproduction and sharp- a oa 12x15 
ness of detail, close control of contrast, 14x17 15x 18 
simpler procedure are among the advan- 16 x 20 17x21 
tages of the Kodagraph Magenta Con- 22 x 23 25 x 25 
tact Screen. It is used directly in the Wratten Filters, No. 4 (yellow) and 


camera with a vacuum holder. No. 30 (rose), are supplied in 2-inch, 
Three screen rulings are available: 133, 3-inch, and 4-inch gelatin film squares. 
150, and 300 lines per inch. Now, a_ A practical Exposure Guide for use with 


larger screen with an effective area of the Kodagraph Magenta Contact Screen 






22 x 23 inches has been added to the list. also is available. 


For further information and prices 
see your Kodak Graphic Arts dealer 





GRAPHIC ARTS SALES DIVISION 


| Eastman Kodak Company, Rochester 4, N. Y. 
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For repair service On your paper cutter 





and bindery machinery ... call Lawson. 





Here we have a staff of intelligent 














service men, plus the necessary parts to 
keep your equipment operating smoothly 
and efficiently. We maintain our own 
machine shop and have the facilities to 
provide complete repair service on paper 
cutters, stitchers, drills, perforators and 


other bindery equipment. 


Here you get a complete service; in addi- 


tion to the servicing of paper cutters, we 


ON YOUR PAPER CUTTER 
MEANS PROMPT AND EFFICIENT 


SERVICE 





carry the largest stock of cutting knives, 
cutting sticks and binders wire in the 
country. 

With almost half a century of background 
and experience in paper cutting machines, 
Lawson is manufacturing a complete line 
of paper cutters, which will contain all of 
the improvements necessary for trouble- 
free and safe operation. 

Keep in touch with Lawson for the latest 
developments in paper cutting machines 


. their upkeep and repair. 








TWAWWISIOIN 


PIONEERS IN PAPER CUTTING MACHINERY 


426 WEST THIRTY-THIRD STREET, NEW YORK 1, N. Y. 
Bourse Building, Philadelphia 6, Pa. 





170 Summer Street, Boston 10, Mass. 
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a use lhe t ellerhiead Clintc 


* FREE 24-page, illustrated 
book which quickly explains 
bow you can benefit from using the 
Letterhead Clinic’s FREE 
Business-Building Plan. 


The Letterhead Clinic 

Whiting-Plover Paper Company 

14 Whiting Road 

Stevens Point, Wisconsin 
Without cost or obligation, send me your 24-page book which explains The Letterhead Clinic’s 
FREE Business- Building Plan. 


Name 





Please attach to your BUSINESS letterhead. ‘This offer is restricted to printers in the U.S. A. 
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In Canada: CANADA PRINTING INK CO., LTD. 


THE SHORTEST 
DISTANCE BETWEEN 






[. mathematics and in your chemical re- 








quirements, the same simple rule applies, 









because in most cases you can get quicker 
service from one of our dealers than by 


ordering direct from the factory. 


POINTS 






Strategically spotted, our dealers are 









equipped with complete stocks of our 







famous chemicals and they will be happy 









to render you the same friendly service 






you've always associated with Litho Chem- 


ical & Supply Company and its products. 







The FUCHS & LANG MFG. CO., Division 


GENERAL PRINTING INK CORP. 
In Principal U. S. Cities 


Pacific Coast: CALIFORNIA INK CO., INC. 













OUR DEALER 
| eo eee 

















lists and describes these outstanding products of 
the house that pioneered in fine lithographic 


chemicals: aN — 
= U7 
ll 
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SEND FOR our new LITH-KEM-KO Catalog. It = it oom a. bh . Se 
ae —~ — 1, mannan aa 
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Imperial Fountain Solution . 
Negative Stains, e 
Fountex, Fountain Solution aul aan ti As KEM- 40 


Solio, Self-Gumming base 
for use in fountain solutions 
Non-Souring Pure Firpentine, 

Gum Solution Turpentine Substitute 


Staging Solution 
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RUBBER 
NON-MELTABLE 
FABRIC-COVERED 
ROTOGRAVURE 





SAM'L BINGHAM’S SON MFG. CO. 


MANUFACTURERS OF 


PRINTERS’ ROLLERS 
LITHO-OFFSET ROLLERS 


ROLLERS 


OFFSET ROLLERS 


Ask for Our Quotations 


FACTORIES 


ATLANTA 3 DES MOINES 2 KALAMAZOO 12 
CHICAGO 5 DETROIT 10 KANSAS CITY 6 

CLEVELAND 14 HOUSTON 6 MINNEAPOLIS 15 
DALLAS 1 INDIANAPOLIS 2 NASHVILLE 3 


Roller Makers since 1847 











OFFSET 
COMPOSITION 
VARNISH & LACQUER 
GRAINING 


LITHO-PRINT (Rubber or Synthetic) for Durability and 


Printing Qualities. 


SAMSON (Vulcanized Oil), Lower Priced but with 
Equally Good Printing Qualities. 


OKLAHOMA CITY 6 
PITTSBURGH 3 

ST. LOUIS 2 
SPRINGFIELD, O. 











NOVEMBER, 1945 











HAVE YOU 














PITMAN PREPARED SOLUTIONS 


DEEP ETCH PROCESS ° ALBUMIN COATING 
GUM ARABIC SOLUTION ° WHITE PLATE ETCH ° FILM FIX 


FOUNTAIN SOLUTIONS ° BLACKPRINT PROCESS ° ETC. 
PITMAN STANDARD CHEMICALS 
DEVELOPING INK ° OPAQUE ° WASHOUT SOLUTION 
HYDROQUINONE ° AMMONIUM BICHROMATE 

GUM ARABIC * EGG ALBUMIN + ETC. 

SUPPLIES 
OFFSET BLANKETS * VACUUM FRAME BLANKETS 


BRUSHES * CARBONS * FILM 
SCOTCH TAPE ° GRADUATES ° HYDROMETERS ° ETC. 


EQUIPMENT 


Send for the Ne 


Hanold <M 


LITHOGRAPHIC 





—e 
Latimer, Ltd 
90 Niagara St., Toronto 


w Pitman Price List — Over 300 Items 
1110 - 
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EQUIP 
MENT AND SUPPLY DIVISION 


13th Street 
NORTH BERGEN, N. J. 























The “Pitman Method” is a shop phrase 


in every plant where the boys know that 


PITMAN PREPARED SOLUTIONS and 


troubles. YOU CAN DEPEND ON BOTH! 


ITMAN Creporu, 


PACIFIC COAST 
G. Gennert, 
1153 Wall St., Los Angeles 


Sist Ave. & 33rd St. 
CHICAGO, ILL. 
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sett Fem. ANNIVERSARY BOND 


He’ll never worry about switching to sary Bond. And, once sold, you'll find your customers 
y 9g receptive to a ‘family’ of rag-content papers for office 


“Something Better — More Impressive”’ forms, ledgers, etc. But start with the letterhead first. 
Write for your copy of the ‘See for Yourself’ kit today. 
There are still a lot of executives who want the best 


letterhead paper available but don't know how to FOX RIVER PAPER CORPORATION 
evaluate paper. They'd like to be sure of the finest, 406-K S. APPLETON AVENUE SEEN, VCS 
once and for all, and then forget it. 











Show them Anniversary Bond the brilliant white 
Fox River “‘all-rag’’ paper. Let them compare it with 
their present letterhead stock. They'll see the difference 
immediately. 


Our ‘See for Yourself” kit will help you sell Anniver- 


USE THESE 3 SALES AIDS 
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‘ OFFER A COMPLETE lo, ot 
mtn PROVE ITS tine OF RAG "0 


Neg 


THE FINEST IN 


LETTERHEAD SUPERIORITY content PapeR 
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. . » with our “See . . . Hike the following Fox River Papers: 
PAPERS for Yourself” kit, Anata: Cond i 
which shows the dif- Ledger and Onion Skin... -s...-...100% Rog | 
. . , like Fox River ‘ ference. You can use Old Badger Bond and Ledger..:........... 75% Reg | 
Anniversary Bond, an all- this as an effective English Bond and Ledger... 50% toe | 
rag prestige-building paper that piece for sales calls Dictation Bond, i 
sells itself to smart executives. or for your direct mail. Ledger and Onion Skim... 25% Reo 
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A NEW OFFSET BLANKET 


- a * a, ad - = 






The most essential thing in the 
production of effset lithography 

/ is a good blanket. e Blankets 
are just as important to a perfect 





print as the press and ink, for 

if the blanket is not durable or 

lacks the continuation of tensile / 

strength and uniformity, you can | 

expect trouble after a short 

run. e We feel sure that our | 
NEW SIEBOLD OFFSET BLANKET, / 
having been tried and tested, / 





will give you the results you 
/ want. e We have found that the 
NEW SIEBOLD BLANKET has the 
proper tensile strength and uni- 
| formity. This will save you loss of 
/ time and give you lower blanket 


y: costs. e Ask the pressmen who | 
f/ .are using our NEW SIEBOLD 
- BLANKETS and you will be / 


convinced by their honest reports. L234 ply blankets 


available for immediate 


oo 7 - ~ = 7 o- 


delivery 





J. H. & G. B. SIEBOLD, INC. 


“Over half century of service” 


Manufacturers of 


PRINTING— j he K & —LITHOGRAPHIC 


AND SUPPLIES 














OFFICE: FACTORY: 
47 WATTS ST. Phones: WALKER 5-5565-66-67-68 101 SIXTH AVE. 
NEW YORK, 13 NEW YORK, 13 
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O you know the difference be- 
tween a good and a bad radio 
program? Of course you do. 

You like the good programs and dis- 
like the bad ones. You 


product advertised on the good pro- 


favor the 


grams and forget those advertised on 
the others. 


several good radio programs you say 


If you happen to hear 


to yourself that radio is better than 
it was and you listen more frequently. 
If you hear several bad programs 
you believe that radio is slipping and 
your own set is silent more often, I 
believe that the general public feels 
very much the same about the printed 
promotion it receives. 
We are all 


here today as lithographers, but more 


Let’s remember this. 


than that, we are all printers. A 
major source of our revenue comes 
from advertising and we compete 
with magazines, newspapers, and 
radio for the almighty advertising 
So far we have continued to 
We have a rightful 


place in the advertising structure, but 


dollar. 


vet our share. 


in one respect we have failed to keep 
pace with the trend of the times. In 
spite of the fact that you sometimes 
hear radio programs of which you do 
not approve. the radio industry has 
done everything within its power to 
see that you are properly entertained. 
Millions of dollars are spent on tal- 
ent and millions more are spent on 
checking and research. Magazines 
ind newspapers have their own re- 
search efforts to determine the best 


position for an ad and other ques- 


NOVEMBER, 1945 





W. D. MOLITOR 
Director of Sales 
Edward Stern & Co., Philadelphia 
(Before the November NAPL 


Convention ) 


tions pertinent to their particular 
form of advertising. Radio has gone 
farther. It has done everything pos- 
sible with its Crossley survey, Hooper 
survey, Audience Research survey. 
What have we done to discover the 
most effective way of presenting our 
clients’ stories to their customers? 
The answer to that is “almost noth- 
ing.” There have been sporadic 
checks of one kind or another from 
time to time, but there has been little 
continued effort designed to provide 
direct mail advertisers with concrete 
information on which they can base 
their plans. We at Edward Stern and 
Company felt this lack very strongly. 
We determined that something should 
be done about it. About two years 
ago we ran a survey by mail in an 
effort to uncover several broad areas 
of general interest which could be 
studied more carefully at a later date, 
Having done this. we switched to per- 
sonal interviews so that we could get 


more complete information onthe 


subjects studied. Today after eighteen 


months of this work we are prepared 
to make a report. 

It is neither our intention nor our 
desire to keep this information for 
We believe that the 


increased prestige of our industry will 


our own benefit. 


do more to help us than anything 
else. We hope that other printers 
will join us in trying to convince 
their customers that good advertising 
does a better job than poor advertis- 
ing. We recognize that it is not the 
place of the printer to refuse to print 


We don’t 


But on the other hand 


what a customer asks for. 
recommend it. 
we believe that armed with adequate 
information we can lead our custom- 
ers in the direction of more effective 


advertising, 


Guide to Lithography 

The findings on which we will re- 
port are meant to serve only as a 
guide post to better lithography and 
printing. Early in our effort we 
discovered that it would be impos- 
sible for us to study the whole sub- 
ject of direct mail advertising. 
Therefore we have concentrated on 
industrial advertising. The informa- 
tion contained herein will be valu- 
able to all of us and may serve as 
an incentive to some other company 
or to some organization to study the 
wider field of consumer direct mail. 
The same questions were not used 
in all interviews. New questions 
were substituted for old ones, when 


answers appeared to be nearly abso- 
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For a New Experience in Plate-Making 


Try HARRIS 4 
ary f 











This newest Harris deep etch coating is ex- 
tremely versatile. Higravity covers a wide range 
ot conditions and usage. It coats easily and 
spreads uniformly. With it, cracking and stick- 
ing are minimized, due to the use of a special 
plasticizing agent. For the same reason, Higrav- 
ity provides an unusually tough coating. From 


W. E. BOOTH CO. 
Toronto - Montreal 


CALIFORNIA INK CO. 
San Francisco - Los Angeles 
Portland - Seattle - Salt Lake City 


ALLAN B. CROKE CoO. 
Boston 
G. C. DOM SUPPLY CoO. 
Cincinnati 


SINCLAIR & VALENTINE CO. 


HARRIS-SEYBOLD-POTTER CO. 
Atlanta - Dallas 


\. E. HEINSOHN 


Denver 


McKINLEY LITHO SUPPLY CO. 
Cincinnati 
MEDO PHOTO SUPPLY CO. 
New York City 
METZGER PHOTO SUPPLY CO. 
Baltimore Akron 


























every angle, Higravity Coating saves valuable 
production time. 


If it’s production you want, it’s production 
you'll get, with Harris-Higravity Deep Etch 
Sensitive Coating. Available in one-gallon bottles 


from the following dealers: 


NORMAN-WILLETS CO. 
Chicago 


PHOTOTECHNICAL 
LABORATORY 
Washington, D. C. 


ROBERTS & PORTER, INC. 
New York City - Chicago 
Detroit 
DOMINION PRINTING INK 


& COLOR CO., LTD. 
Vancouver 


HARRIS-SEYBOLD-POTTER COMPANY 


CHEMICAL DIVISION 


CLEVELAND 5, 


OHIO 
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lute. Some questions provided no 
valid answers and were dropped, so 
if vou were one of those interviewed. 
do not expect this to follow the form- 


ula of your interview. 


Who Reads Mail? 

Qur first question was aimed at 
finding out if the man being inter- 
mail. and 


viewed segregated his 


whether it was done by himself, his 
secretary, or by some other means. 
Parts of this question are still being 
investigated. but we did discover that 
19.5% 


viewed claim that they read all of 


about of the executives inter- 


the mail addressed to them. Presum- 
ably some of it is read rather casu- 
ally. The 


of the whole. said that they 


balance of the group. 
50.5% 
of their mail and 
then 


did not read all 
that it was segregated. We 
tried to find out the basis for the 
rejection of the mail which they do 
not read. Here are the bases for rejec- 
tion shown in percentages of the 


group interviewed: 


ee “19 
3d Class Postage ........... 1.8% 
Unfamiliar correspondent ... 7.1% 


Unwanted correspondent .... 18.0% 
Unattractive mailing ........ 11.5% 
Subject matter ....... rae 15.19 
AX Re ies bie ce ee 


100.0% 


Other reasons 


This is interesting. We had ex- 
pected subject matter to be the basis 
for rejection in a large percentage of 
the cases. Im fact we had expected it 
in a higher percentage than the results 
indicate. It is significant that only 
7.1% of the men interviewed discard 
mail because it is obviously adver- 
tising. It is gratifying to note that 
less than 2° of them refuse to read 
it because it is received third class 
mail. These findings seem to indicate 


that the job of getting the story 
across is strictly up to the advertiser. 
Apparently the medium itself is 


strong. Direct mail is a_ selective 
medium. and we should expect that 
our literature will be mailed to per- 
sons who are interested in what we. 


If we 


permit the names of others to creep 


as the advertiser. have to sell. 
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into our mailing lists. we can not 
blame the medium when the mailing 
piece is rejected. Lo us as producers 
of direct mail it is important to notice 
that more than one out of every ten 
men \whie receive the material we print 
reject it if it is not attractive. If it 
isnt good looking to start with, it 
hasnt a chance from there on. Not 
even the fact that its subject matter 
is pertinent is enough to get it read. 
I think we should also expect that as 
many as one out of five should throw 
away a piece of mail from a person 
have 


or company with whom they 


decided that they don’t want to do 





A survey carried on by 
this progressive firm 
over a period of two 
years has brought out 
many practical points 
in mail promotion. 





business. In our every day life we 


are equally critical: we frequently 
refuse to see the salesmen from com- 
panies we don't choose to do business 
with. It seems to me that in this re 


spect direct mail offers the adver- 
tiser a better chance for an entree 
than does a salesman. The sum and 
substance of this question is to indi- 
cate that we must direct our mail to 
the right people: we must make sure 
that it is sufhciently attractive on the 
outside to warrant their going to the 
inside. That is quite a bit to get 


from one question 


Why Is Mail Read? 


Next we went a step further. and 
investigated the mail that 7s read. We 
tried to find out why it is read in 
stead of other pieces, or why it is 
We tried 


to find out what established the ordet 


read before other pieces. 
ot preference. We permitted the man 
to make more than one choice in this 
question. because we had expected a 
preponderance of those interviewed 
to say that subject matter was the 
However. 


basis for their decision. 


when we came to the tabulation. we 
found that enough men had chosen 
items other than subject: matter to 


justify our tabulating only — first 


choices. This fact alone is very sig- 


nificant to the advertiser. because it 
means that if the mailing is other- 
wise acceptable. it need not represent 
a company whose wares are known 
and accepted by the person to whom 
it is directed. With direct mail he 
has a chance to sell a new and un 
known product. by securing the un- 
divided attention of a potential buyer 


“What PRIMAR 


ILY attracts you to a mailing piece 


Our question was: 


and causes you to read the copy?” 
The answers were as follows: 
Subject matter ............ LL. 
CS eee errr eee 
ey ere 17.5% 
ee re eee 13.50% 
Other reasons ............ 6.3% 
100.0% 


Those percentages probably estab 
lish the relative order of importance 
of each of the items tabulated, but 
they do more than that. They indi 
cate that you can get more than halt 
of the people to whom you send your 
material to read what you send them. 
even if they are not interested in the 
Think 


that means if you have a subject they 


subject of the piece. what 


are interested in. It means that you 
can step up their interest, probably 
in about the proportions indicated. by 
special attention to such matters as 
layout. illustrations and color. It 
means that copy is not the whole story 
in direct mail; important though it 
it must take second place to a 


1s, 


combination of other factors. It 
means that we as producers, espec: 
ially the creative producers have a 
responsibility equal to, or greater 
than. our customers in securing the 
attention of their prospects, and tell 
ing the story. 

If the mailing is directed at pur- 
chasing agents, it is likely that the 
approach may need to be slightly dif. 
than if it is 
general group of executives, so we 


broke 


groups: 


ferent directed at a 


down the replies into two 


purchasing executives. and 
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HOW DIFFERENT THIS 


Thanksgiving. We can all read new meaning 
in the word this year. War no longer casts its 
shadow over our lives. How good to be in a 


world at peace. 


Not that we're overlooking the postwar 
problems that face us. We know that getting 
back to normal won't be a matter of overnight 
miracles any more than gearing for wartime 


production was. 


“Patience, work and co-operation all along 
the line” —that seems to be the formula needed 


now. In the few short months since peace, we 


“Thanksgiving”, Lithograph by Doris Lee 


YEAR 


at International have seen this formula pro- 
duce some highly gratifying results . . . while 
working with our Distributors to meet the re- 
quirements for your new-day plans. Interna- 
tional Paper Company, 220 East 42nd Street, 
New York 17, N. Y. 


INTERNATIONAL 


PAPERS fo Dieting 


O- o/ 
anid Concertiing 
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other executives. We recorded the 


replies of both. Charted this way 
we find a slight variation in each 
group. The purchasing executive is 
in subject matter 
That 


is only natural since it is his job to 


more interested 


than is the general executive. 


be interested in purchasing, while the 
general executive is interested in any- 
thing that may affect the business in 
any way. Layout is less important 
to the purchasing executive, and color 
is much more important to him than 
It would be 


well to bear these combinations in 


to the general executive. 


mind, 
Large Illustrations 
Layout was too big a problem for 
us to tackle so we skipped it, and 
moved on to illustrations to see what 
we could find out about illustrative 
techniques that might be helpful in 
the preparation of material. Our first 
question was: “In general, to which 
do you react most favorably, one 
large illustration or several small 
illustrations?” We screened out 
answers where the interviewee tried 
to qualify his answer. The answer 
was 73.4% in favor of one large 
illustration, and only 26.6% favor- 
ing several smaller ones. This seemed 
to be rather significant even before 
we were ready for tabulation, so we 
qualified it. The result was that in 
the case of the three out of four men 
who said they preferred one large 
to several small illustrations we posed 
a second question: “Is the advertiser 
justified in sacrificing the possible 
value of several small illustrations in 
order to devote more space to one 
illustration?” The 


We had 


expected them to back water when 


commanding 


answer to that fooled us. 


faced with this proposition, and to 
have them say that they liked the 
large illustration best, but not at the 
expense of a better explanation. We 
had expected the area of operating 
eficiency to lie somewhere between 
the two. The answer however was 
60.3% in favor of one large illus- 
ation, even if the subject matter 
suffered, and 39.7% in favor of the 
everal small ones, Figured any way 
u want to, those results prove that 


e people who receive advertising 
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The Author 


are favorably affected by large illus- 
trations, and left moderately cold by 
the smaller ones. This, of course, 
does not mean that the advertiser 
should stop using small] illustrations, 
when he believes he needs them. It 
does mean that he should weigh care- 
fully the possible advantages from 
dividing the space available before 
he decides against large illustrations. 
It also may mean that the additional 
expense of more printing space is 
justified. 

We broke down these answers to 
see how the purchasing executive 
would react to this question. We 
found that in answer to the original 
question the purchasing agents in 
77% of the cases preferred one large 
illustration, and that of the general 
executives 71% preferred one large 
illustration. This represents a strong 
majority in either case, but shows 
that the practical minded purchasing 
executive is even stronger than other 
executives in his desire to have his 
pictures as large as he can get them. 
When faced with the second question: 
“When subject matter suffers, should 
only one large illustration be used 
anyway?” the percentage of purchas- 
ing agents favoring this drastic action 
dropped below that of the general 
executives, In this case for purchas- 
ing executives, we find 53% in favor 
and 47% against. With the general 
executives it was 65% in favor and 
35% against. This still is a strong 
case for one large picture, but indi- 
cations are that under the right cir- 


cumstances the purchasing executive 
will compromise on several small 
pictures rather than not see all neces- 
sary angles before buying. Then we 
re-tabulated the figures and included 
the first group who had said that 
they prefer the small pictures at the 
We then found that 44.2% 


almost half of all people interviewed, 


outset. 


prefer one large illustration even if 
the subject matter suffers, 29.2% pre- 
fer one illustration unless the subject 
matter will suffer, in which case they 
are willing to accept the smaller illus- 
trations for the sake of clarity, and 
26.6% prefer several small illustra- 
tions rather than one large one. I 
won't try to read anything more into 
these figures. I think everyone must 
consider these figures in view of his 
own problems, but bear in mind that 
the market predominantly prefers 
large pictures to smal] ones. How far 
advertisers should go to do this they 
must decide for themselves, since it 
is not a decision to which there is no 
alternative. The size of the mailing 
can be increased to make all] pictures 
large. We are now exploring this 
whole subject of illustrations more 
thoroughly, and by the time our next 
report is issued we will have more 


definite suggestions. 


Large Mailing Pieces 

Finding so much that was interest- 
ing in the subject of large and small 
illustrations we tried our hand at 
large and small mailing pieces. Our 
first question was: “What do you 
consider to be the maximum effective 
size of a mailing piece?” We did 
not give any choice as to size. We 
let those interviewed volunteer their 
own size preference. The answers 
ranged all the way from 3 by 5 
inches up to 18 by 24 inches. The 
amazing thing about the replies was 
that over 60% of all those inter- 
viewed suggested exactly the same 
size as a profitable maximum. That 
size was 81% by 11 inches, In order 
to more fully qualify the answers we 
next asked: “Do you consciously give 
greater or more prompt attention to 
very large or jumbo size mailings?” 
To this question we received a favor- 
able reply from 25.6%, and an un- 
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OBLIGATION 


Our War Bond dollars helped 









to make victory possible. 






It is now our obligation to 





bring our armed forces home, 





care for our wounded, maintain 





our occupation troops, provide 





veteran rehabilitation, care for 





the dependents of those who 






made the supreme sacrifice. 


BUY VICTORY BONDS 






INTERNATIONAL BUSINESS MACHINES CORPORATION 
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~»» AND THE WAY WILL 


LETTERHEADS and business forms by the hundreds of 
millions are now needed as old companies push their 
peacetime programs and as new companies swing 
into competitive action. 

This is more than an opportunity. It is a challenge 
to us all to do the best possible work and thus to 
increase the speed and ease with which full produc- 


tion can be attained. 


BE PAVED WITH PAPER 


Here at Howard we are doing our best to meet 
every demand by producing Howard Bond worthy 
of its reputation as ‘“The Nation’s Business Paper.” 
Recommend it with confidence that it will help you 
build and hold the respect and patronage of your 


customers. 


THE HOWARD PAPER MILLS * URBANA, OHIO 


WARD BOND 


“THE 


NATIONS BUSINESS PAPER” 
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ore and more youll see 
these welcome labels 


Every passing day finds these papers available 
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Meanwhile, every Maxwell facility is directed to providing 


you W ith More paper and even finer paper- - 
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favorable reaction from 74.4%. 


Since more people disapproved of 


jumbo mailings than approved, we 
posed them a second question. It 
was: “If you do not give greater or 
more prompt attention to jumbo mail- 
ings. what is your usual reaction to 
them?” Eight per cent of those 
questioned replied that their reaction 
was favorable; 28.4% replied that 


they were indifferent; and 63.6% 
said that their reaction was unfavor- 
able. This posed a bonus problem 
quite the reverse from those we had 
met before. and indicated that in- 
stead of making friends and influenc- 
mailings are 


ing people, oversize 


making enemies and alienating people 

63% of them. This appears to 
be too great a penalty to pay for the 
added attention secured from 25% of 


Those 


1] as being the maxi- 


the audience. interviewed 
chose 81, by 
mum effective size. then a substantial 
majority of them say that their reac- 
tion to any oversize piece is unfavor- 
able. This is a caution to those who 
prepare direct mail, not to be taken 
lightly. There unquestionably are 
justifiable reasons for a larger piece. 
but be sure you have them on your 
them to 


side before recommending 


your client. 


Small Mailing Pieces 


Having looked into the merits, or 
rather the demerits. of the oversized 
ackle the 


Qur question 


mailing we decided to 
small mailing piece. 
in this case was: “Do you tend to take 
home a direct mail piece you can 
conveniently put in your pocket?” 


\ little 


necessary with this question, but we 


explanation was usually 
cot the answers: 48% of those inter- 
viewed said that they do tend to take 
With 


this opportunity presented for addi- 


t home. and 52° said no. 
tional attention from almost half of 
sur audience we find quite a bonus in 
-mall pocket size mailings, although 
he question was explained in such a 
vay that it was made clear that an 
ifirmative answer did not mean that 
hey took home all such mailings. 
ut instead that they might be more 
kely to take them 


vere not sufficient time at the office. 


home if there 
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and if they appeared to be sufficiently 
interesting. 

These replies were broken down 
also, and we found that 15% of the 
general executives might take home 
a pocket size piece, while 55% of 
the purchasing executives might do 
so. This shows what sterling fel- 
lows purchasing executives really are. 
and how much more interest they 
have in their work than their bosses 
have. 

Reverse Type 

Our next question was: “Does type 
printed in reverse, or printed on a 
make it 


tint background easier O71 


harder for you to read the copy?” 
The answer to that was: easier 21%. 


harder. almost 79°. Broken down 
by groups it was purchasing execu- 
tives. easier 12%, harder 88°; other 
executives, easier 2700, harder 73°. 
This 


from 


seems to indicate two things 


which we and our customers 
may profit. First: we usually defeat 
our prime purpose when we put our 
most important copy in reverse, 01 
on a tint background. It may be a 
fine art treatment. and as such prob- 
ably is acceptable, but it should not 
be used for the important copy. 
Second: it again indicates the prac- 
tical nature of the purchasing execu- 
tives. and the uselessness of providing 
him with fancy art treatments. He 
appreciates our making it easier for 
him, but appears to want most of 
his information straight. 

Color Pays 
secure a valid 


Having failed to 


answer to an important question 
relative to color. in spite of the fact 
that we had 1.935 answers, we broke 


asked the 


expert 


down and person inter- 


viewed to be an again and 
give his opinion on this question: 
“Does the addition of a second decor- 
ative color (to add emphasis or 
break masses of type) help you to 
read the copy?” The answer to this 
was a rousing 79.7% which surprised 
nobody at all. but which pointed out 
how inexpensively a customer can 
secure a considerable bonus in atten- 
tion value for his mailings. The 


breakdown showed the pur- 


group 
chasing executives less impressed, as 


usual. by the extra touch. 


Quality Paper 


Another question was: “Are you 


favorably impressed by heavy or 


quality paper?” This question, like 
some of the others, is of value only 


If the 


answers had been negative in most of 


if the answers are aflirmative. 


the instances it would have proved 
nothing, since it is possible that the 
man might be impressed by the better 
paper, or the better quality of print- 
ing possible on the better paper and 
On the 


other hand. if the man admits that he 


still not be conscious of it. 


is impressed, it is a conscious belief 
of superiority in that mailing be- 
cause of the paper itself. The replies 
to this showed 67.3% admitting that 
they were favorably impressed, 12% 
saying they were not impressed, and 
20.7% saying that they were indif- 
ferent. For our purposes in tabulat- 
ing it is necessary to say that the 


no’s and the indifferent’s go together 


( 


to make a total of 32.7% not being 


impressed. In themselves these fig- 


ures mean a bonus of attention in 
almost two out of three cases and 
make it possible to believe that even 
more may be impressed, unconsci- 
ously. 


Envelopes 


The last question in this group 
was: “Do you consciously give greater 
or more prompt attention to direct 
attractive envel- 


mail received in 


opes?” This resulted in 48% yes, 
and 52% no. which seems to indi- 
cate that the buyer of printing can 
expect about a 50% attention bonus 
if his mailing is dressed up in an 
attractive envelope. We don’t ques- 
tion this because it seems to tie in 
with other similar questions and 
answers. 


Catalogs 


That completes the story on direct 
mail generally, but is not all I have 
to say about its preparation. We 


went farther than that, and_ inter- 


viewed the purchasing agents with a 


special questionnaire which dealt 


with catalogs and_ technical 


First we asked them: “How 


only 

books. 
frequently do you consult a catalog 
hefore making a purchase?” Replies 


(Continued on Page 89) 
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Civilization has undergone countless changes since the days of the Pharaohs. We 
travel in world-girdling planes instead of ox-carts. Tents have been replaced by 


more durable, more comfortable dwellings of steel, stone, and concrete. Even the 


implements of war have changed from spear and shield to atom-disintegrating 


destruction. 

But changeless through all these changing centuries is our means of visual com- 
munication. Paper and the written or printed word is still the most dependable, 
lasting means of transmitting words, ideas, history . . . of conducting business 
between men and between nations. Man has not yet found a better substitute . 


he has learned only how to make that paper better. 


For the past 93 years Sorg has contributed greatly to the improvement of paper 
quality. In the years to come, Sorg will contribute even more. . . as it continues to 
serve, faithfully, the needs of printers and of fabricators for finer quality papers. 
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Litho Labor's Viewpoint 


Excerpts from a talk by Benjamin M. Robinson before 
the NAPL convention, at Philadelphia, November 2 


ANY of the questions being 
asked by lithographers in 
reference to the significance 
of the recent withdrawal of the Amal- 
gamated Lithographers of America 
from the American Federation of 
Labor, were answered in the talk pre- 
pared by Benjamin M. Robinson, and 
of the Na- 


tional Association of Photo-Lithogra- 


given at the convention 
phers at Philadelphia, November 2. 
Mr. Robinson is general counsel of 
the Amalgamated Lithographers. His 
talk was presented at the convention 
through a recording on wire made at 
his home the preceding evening, where 


he was confined by illness. 


\ large part of the address was de- 
voted to a broad discussion of the na- 
tional economy, presenting labor’s 
viewpoint on such much debated 
topics as wages and hours, unemploy- 
ment compensation, job security, etc. 
Getting down to the specific problems 


Mr. 


Robinson then discussed in some de- 


of the lithographic industry, 


tail the Foote & Davies case, the juris- 
dictional dispute with the letterpress 
unions and the reasons for the Amal- 
zamated’s action in quitting the A F 
of L. (See Mopern LitHocrapny, 
\ug., Pg. 50; Oct. Pg. 5OA-50H.) 


Following are excerpts from Mr. 
obinson’s remarks dealing with the 
future of labor in the lithographic in- 


istry: 


Che Amalgamated and its members 
ive declared (by their withdrawal 
mm the A F of L) that they will 
sist any efforts to destroy the au- 
iomy of the lithographic industry. 
this sense they join with the em- 
vers in telling the graphic arts 
rld that offset is lithography. that 


ography is different from letter- 
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press printing and that the two shall 
not be put under the control of print- 
ers who in the very nature of things 
are favorable to letterpress as against 


lithography. 


You have all read about the Foote 
& Davies case, in Atlanta, Georgia, in 
which Amalgamated men were locked 
out as a result of the economic threat 
to the company by the Printing Press- 
men. All of you should know the 
facts of this case and know them tho- 
roughly, because any one of you may 
be the next target of the Printing 


Pressmen’s union. 


Up to this moment, the Amalga- 
mated has not affiliated with the CIO 
or with any other body. It is my 
personal opinion that an affiliation 
with the CIO is inevitable. If the 
Amalgamated should affiliate with the 
CIO, the Amalgamated would not al- 
ter in any iota its traditional method 


of doing business. Its contracts 
would not be affected; its methods of 
organizing would continue; its meth- 
ods of collective bargaining and con- 
tractual arrangements would remain 
the same. On the other side, there 
are possible actions by others which 
would be highly disturbing to lith- 
and which 


ographic management 


merit consideration. 


Will CIO affiliation by the Amal- 
gamated lead to CIO organizing in 
other parts of mixed plants or other 
parts of the lithographic plant? The 
answer is that insofar as there are un- 
organized workers in any plant, those 
workers are the normal subject for 
organizing and the Amalgamated, as 
a trade union, wants them organized, 
by an appropriate trade union. If 
the Amalgamated represents 50 lith- 
ographic workers in a mixed plant 


and there are 50 unorganized letter- 
press workers, of course we believe 
that they should be organized by a 
trade union which can represent their 
interests effectively. The Amalga- 
mated has no present intention of ex- 
panding its organizing to include 


letterpress printers. 


Will such new organizing extend 
to the white collar workers in this 
industry? The answer is that some 
white collar workers in this indus- 
try have already been organized by 
the appropriate CIO union, and, al- 
though I do not know of any specifi- 
cally, probably also by the A F of L 
office The average 
lithographic plant has so few office 
that 
of events trade unions cannot direct 
organizing that 
group. If they constitute a large 
enough group then they may be or- 
The Amalgamated, under 


workers union. 


workers in the normal course 


activities towards 


ganized. 
its industrial form of organization, 
would normally have the first rights 
to organize such workers. 


Will the CIO raid established A F 
of L union groups? There have been 
instances in the graphic arts where 
the CIO Paper Workers’ Union has 
organized letterpress workers who 
were formerly represented by the 


They 


were organized not in the sense of 


Printing Pressmen’s Union. 
raiding activities, but because their 
representation by the Printing Press- 
men’s Union was so inadequate that 
the workers turned to the CIO union. 
There is no reason to expect CIO 


A F of L 


unions, but there are many thousands 


raids upon established 


of unorganized printers. 


What about the Amalgamated 


Union label? Since about 1935 the 
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Amalgamated Union label has been 
under heavy attack by the A F of L. 
Nevertheless, it has continued to be 
used on posters, direct mail, beer 
labels. liquor labels and other items 
which normally carry a union label. 
It has been used because the attacks of 
the A F of L have always fallen when 
confronted with the legitimacy of the 
Amalgamated as a trade union. The 
withdrawal of the Amalgamated from 

- A F of L does indeed take some 

ugth away from its label because. 
though it was under attack by the 
A F of L previously, it could never- 
theless say truthfully that it was the 
label of a duly affiliated A F of L 
union. The Amalgamated’s label 
represents today production by union 
labor just as much as it did prior 
to its withdrawal from the A F of L. 
That is what a union label is for and 
that is what the Amalgamated’s label 
still represents. How would affilia- 
tion with the CIO affect the Amalga- 
mated label? It seems clear that the 
afhliation of the Amalgamated with 
the CIO would bring to the Amal- 
gamated label great prestige and the 
full backing of the CIO and all of 
unions. The Amalga- 


would then be in the 


its afhliated 
mated label 
strongest position which it has ever 
attained. 

Will the other printing unions re- 
fuse to work with Amalgamated mem- 
bers if the Amalgamated joins the 
CIO? 
the exceptions which obtain in every 


It is my opinion that with 


general rule, the printing workers 
would not stop work on their letter- 
press equipment in plants also em- 
Amalga- 


ploying members of the 


mated. Can any one believe that in 
the large mixed plants, the printing 
workers would take such action? 
They would not stop work because the 
only possible result of their actions 


They 


could possibly be replaced but lith- 


would be a loss of their jobs. 


ographic workers cannot be replaced, 
and therefore such an economic ac- 
tion to compel an employer to keep 
his offset equipment idle would nec- 
Nevertheless, this bluff 
It will not be made to 


essarily fail. 
will be made. 
the large mixed plants but will be 


made in most instances to the smaller 
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plants where there is as yet a pre- 
dominance of letterpress equipment 
over offset. This will require that the 
individual employer call the bluff of 
the Printing Pressmen’s union. They 
will be required to exercise some 
backbone in resisting such threats. 
Otherwise they will find themselves 
in the position of every other litho- 
graphic employer who has fallen for 
the bluff: namely of having offset 
equipment and no skilled workers to 
run it. That’s what has happened in 
a number of cases. 

Will the A F of L Teamsters refuse 
to carry paper or supplies to litho- 
graphic shops if the Amalgamated 
joins the ClO? 
The Teamsters’ Union ser- 


The answer is ob- 
vious. 
vices every legitimate business and 
every legitimate union and would not 
even think of stopping its services 
on such a pretext. The same is true 
of all the unions, whether machinists, 
electricians, or others. Yet I repeat 


again that in the more scattered 


regions in isolated instances, the 
pressmen will make the threat and 
then it is up to the lithographic em- 
ployer to understand the truth of the 


matter and show his backbone. 


Wages 
For the present and immediate fu- 
ture there will be wage increases in 
this industry as well as in all others. 
Wages will rise in this industry be- 
cause a substantial percentage of our 
workers are still taking a real cut as 
a result of the rise in the cost of liv- 
ing. Wages will rise in this industry 
because this is a profitable industry. 
Wages will rise to create a greater 
mass purchasing power, without which 
there will be no business and no 
profits. The extent of the increases 
will be determined as heretofore by 
collective bargaining negotiations re- 
sulting in various compromises, de- 
pending upon the varying shows of 
strength, the astuteness of the par- 
ticular bargaining representatives and 
the other customary factors in wage 
bargaining. 
Fringe Increases 
A new term has developed in labor 
relations during the past war period, 
commonly referred to as “fringe in- 


creases.” Trade unions will demand 


for their workers more and more of 
these fringe increases, and will expect 
to get them. 

Trade unions want regularity of 
income for their members regardless 
of how many observed holidays oc- 
cur within the regular work weeks. 
This is so whether we are talking 
about 1 holiday, 6 holidays or 11 
holidays. The worker wants a full 
pay envelope, each week, because 
his family eats every day even though 
one of those days may be a nationally 
observed holiday on which the plant 
is shut down. 

Vacations 

Workers want a two-weeks’ vaca- 
tion and a three-week’s vacation and 
they will get them. Management 
likes two or three weeks vacations 
and so do factory workers. The goal 
of life is the enjoyment of it and va- 
cations constitute a substantial part 
of the enjoyment. Just as there is 
nothing about the 40-hour 
week, there is nothing sacred about 
the one-week vacation. I expect that 
two-weeks’ vacation after one year 


of work will become the norm in 


sacred 


this industry very soon, 
Hours 
I repeat that there is nothing sacred 
about the 40-hour week. Other unions 
in the graphic arts and other unions 
outside of the graphic arts are al- 
ready bargaining for weeks with less 
The photo 
engravers’ union has a regular work 
week of 35, 3714 and 40 hours a week 
in different localities. The  typo- 
graphical union is now negotiating 
for a shorter work week and is be- 
I do not believe 


than 40 hours of work. 


ginning to get it. 
that such demands will face this in- 
dustry immediately unless unemploy- 
ment develops or unless the shorter 
work week is adopted as a general 
proposition in American industry as 
was the 40-hour week in 1933. 


The Long View 

But the problems of wages and 
hours cannot be solved effectively any 
longer in terms only of an immediate 
increase in wages or an immediate de- 
crease in hours. That may solve the 
dispute for the moment, but it fails 
to recognize that an entirely new con- 
cept and philosophy of bargaining and 
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Imost like a sunrise the public 


mood of relief and optimism after war is expressed in a 
wide use of color — in clothing, housefurnishings, pack- 
aging, advertising and other ways. 

As we emerge from the somber period of war and 
shortages the wide demand for color, added to the need 
for replacing hard worked lithographing equipment 
creating an extensive demand for offset presses. Natu 
rally, some offset presses are better than others. But 
none is more able to meet large-scale requirements of 
lithography today than Hoe Multi-color Offset Presses. 

Designed for modern speed and facility in color 
reproduction, the Hoe Lithographic Presses embody a 
number of exclusive Hoe features which assure accu- 
rate register, permanent alignment of all parts and 
unequalled ink and water distribution. These advan- 
tages are accompanied by maximum operating ease and 
safety and sturdy, vibrationless construction. 

Thus the Hoe Offset Press handles a large volume 
of fine color work fast, with great economy of operation. 
And the Hoe equipped lithographer is likely to find the 
predominant color of peace that attractive shade of 
green used by the Government for its most important 
paper work. 


Set a time right now to talk it over with a Hoe representative. 
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of rights and obligations are required. 





Jobs above profits or profits above 
jobs—which shall it be? Is there any 
social responsibility on the part of 
the livelihoods of 


business, or are 


workers incidental by-products of 
business’ main drive for profits? This 
is not mere talk. There is growing 
and responsible recognition of the 
new economic demand for jobs. Only 
recently the general counsel for the 
Standard Oil Company of New Jer- 
sey pointed out, clearly and positively, 
that one era had ended in 1929 and 
a new era began to take form, based 
upon the concept that industry had a 


He 


emphasized that the old theory that 


primary public responsibility. 


wages and hours and other social 
gains were mere by-products of the 
profit motive was shifting to a theory 
of primary emphasis upon the social 
and economic demands, with profits 
a secondary reward. It is shifting as 
a progressive development of our 


shift- 


econ- 


free enterprise system. It is 
ing to accommodate the new 
omic forces, not the development of 
any new philanthropic views. If this 
shift is blocked, our system will be 
at a dead end, with explosion as the 
only release for the generating pres- 
sures. 

The truth is that it is not really a 
between 


choice jobs above profits 


or profits above jobs. It is a choice 
between jobs and profits, or no jobs 
ind no profits. 

I am sure that this viewpoint and 


nderstanding is held only by a small 





minority of businessmen. Neverthe- 
less. it is the consideration of this 
fundamental issue which I have 
rged upon you from time to time 


and | am sure quite unsuccessfully. 


have urged it because it is essential 
» the preservation of the business you 
ilue and our jobs. This is still an 


dustry which is relatively small in 
rms of important producing units. 
industry in which the managers are 
the high 


free of 


} 
| 


ll close to workers of 


ills. an industry which is 


strife so that an industry 
that 


It will not be possible 


lustrial 


proach to basic thinking is 


| possible. 


ich longer because of the headlong 


ve of the many cross-currents in 
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the general economic scheme of 
things. 

This industry should conduct its 
collective bargaining negotiations 
with this understanding and concept, 
based on a full economic picture, in- 
cluding the competitive situation 
the 


situation with the other parts of the 


within industry, the competitive 
graphic arts. the profits of the in- 
dustry upon the invested capital, the 
degree of steady employment and the 
degree to which management is evi- 
dencing in action, and in immediate 
action, its determination to make this 
an industry of steady jobs and steady 


income, 


It is true that wide variations 
exist between the different litho- 
graphic centers. variations which 


have no real basis other than the fact 
that negotiations were carried on in 
one form in one area and with another 
emphasis in a second area. It is not 
healthy for any area to get out of line. 
either up or down, and yet manage- 
ment should understand that the more 
strongly organized centers and the 


more militant centers will not give 


up wage gains to which they are en- 
titled. 


another area are not as militant or 


simply because workers in 
effective. 

All of what I am saying means 
that this industry needs a form of in- 
tegrated wage negotiations. It is 
opinion that both management 
the this 


matter. largely because of a general 


my 


and union are at fault in 


lack of understanding of the funda- 
mental fact that the techniques and 
the “guts” of collective bargaining 
are changing, that facts and figures 
mere demands, rejections 


and not 


and arguments must be used to de- 
termine the available and the proper 
answer to the demands of either party. 


shall 


contribute to the mass purchasing 


In order that this industry 


power which is required to maintain 


our economy. lithographic wages 


should go as high as this industry can 
possibly pay in the light of costs and 


competition. The workers must have 


a direct wage benefit from better and 


increased production. This must not 


1 


be understood by any of you as an 


approval of the phony incentive sys 








tems with which some companies are 
playing around. 
Now. 


ceive increasing wages unless it in 


labor cannot expect to re- 
turn plays a full role in making this 
industry fully productive with a mini- 
mum waste. This means a revision 
by the union of its traditional forms 
of protection. It must yield to up- 
grading when necessary in the light 
of prevailing conditions. irrespective 
of its general rules of restriction. It 
must play a full and an honest role 
in the training of adequate help. It 
must recognize an inability to in- 
crease wages, as well as an ability to 
increase wages. It must recognize that 
the employer in Area A cannot be 
placed in an impossible position as 
contrasted with the employer in Area 
B. The Union as the only truly wide- 
spread and all-inclusive national or- 
ganization in this industry should take 
the lead in a centralized. statistical 
program leading to the levelling up- 
ward of any unfair competitive ad- 
vantages. This calls for a full-time 
job for a man of the highest compe- 
tence. trained in such a job. It can- 
not be done by a lithographic crafts- 
man, skilled in camera work or press 
work, any more than it could be done 
by a lithographic employer trained 
It is a 


job calling for a high degree of spe- 


in selling or in production. 


cialized knowledge. 


sut_ let me remind you that I 
pointed out a year ago and I must 
point out again that management 


can forget about the whole business 
of an intelligent. statistical approach 
to wages and hours or to modifica- 
tion of union restrictions unless it is 
first prepared to demonstrate and 


demonstrate by action that it recog- 


nizes the reasons for labor's age-old 
restrictive provisions, They are pro- 
tections so that the workers’ families 
may have the greatest possible securi- 
ty. You can’t expect workers to 
destroy their only security upon hopes 
They 


hard facts and proof. 


want to see cold. 


Yes. 


or promises, 


workers 


are glad to see the industry pro- 
gressing. Yes, workers know that it 
is inevitable that this industry will 
progress further. But mere growth 


of this industry. more cameras, more 
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After the paper is dried and rolled off 


the Fourdrinier machine, it’s put through 
another machine about half the size of 
a house. First it goes through another 
vat of sizing and then up and down and 
overa series of rollers while hotair blows 
on it from above and below. The paper 
is not under tension, and the rolls are not 
heated. Ordinary papers don't get this 
additional strengthening treatment."’ 
And that's only one of the many ad 
ditional processes and materials thatmake 
Parsons papers better. All Parsons papers 


are made with stout cotton fibers, to 


stand up under use and abuse. 


Said the Young Printer tothe Old Timer: 


What's “air drying” in the paper business? 
Sounds to me like a hair dresser. 


Said the Old Timer to the Young Printer: 
It's an additional process used only at mills making the finest 
paper. It makes the paper stronger and improves the surface 
for writing and erasure. 































Parsons ledger papers and card stocks 
for record-keeping purposes (technically 
known as index bristols) are not pasted 
together sheets, but are single, solid 
pieces with both the necessary flexibility 
and “‘snap’’. An erasure not only leaves 
the same color, but a smooth, hard sur 
face as well, capable of taking a re-entry 
from pen, pencil, typewriter or book- 
keeping machine. 

When you buy record-keeping papers, 
card or ledger, specify Parsons. Then 
you'll have the best there is in a cotton 
fiber paper for this job where paper takes 


a beating and has to be good. 
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Let’s Tell Buyers 
What's Good About 
Fine Papers 


People buy cheap weak-fi- 
bred papers because they ve 
heard they're “‘just as good” 
. . . but you and we know 
better. Rapidly made papers, 
without strengthening, life- 
prolonging cotton fibers are 
simply nowhere near as good 
for record-keeping purposes 
as are quality papers, made 
slowly, and accurately con- 
trolled throughout the manu- 
facturing process, like PAR- 
SONS ledgers and index 
bristols. 

Advertisements like these 
are helping build under- 
standing among your Cus- 
tomers that will, in the end, 
make them appreciate your 
services more, because they'll 
get better service from the 
paper and record forms you 
sell them. This advertise- 
ment appears in Nation's 
Business, Business Week, 
Burroughs Clearing House, 
Dun’s Review, Banking, 
Journal of Accountancy, and 
The Controller . . . maga- 
zines read by over seven hun- 
dred thousand of the best 
prospects for ledgers and in- 
dex bristols. 

Remember PARSONS 
complete line of papers for 
modern business — bonds as 
well as index bristols and 
ledgers — which includes 
everything you need from 
25% cotton to the finest 
linen and new-cotton- fiber 
papers . . . Only new rags 
are used in PARSONS, and 
greater care through the en- 
tire process insures uniform- 
ity throughout each run, and 
that every run of the same 
grade is alike. 


* 
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and bigger plants, more presses, 
even more workers and a bigger union, 
are good only if they all help to cre- 
ate at the same time greater earning 
and greater security for all of the 
people in it—factory workers, office 


workers. salesmen, managers and 
owners. 

The workers of this industry are 
not at all interested in a sharp boom 
in lithography to be followed by a 
greater crash. The worker. unlike 
management. does not and cannot 
make enough surplus from a boom 
period to ride, even uncomfortably. a 
depression period. He lives today on 
what he makes today and will live 
tomorrow on what he makes tomor- 
row. 

The question is simply whether 
management will recognize the social 
and economic demand and need of 
security for workers, and recognize 
the utterly simple fact that men who 
live today on what they earn today, 
who cannot build reserves from wages 
or establish borrowing capacities, will 
not yield and cannot yield their only 
security in exchange for a rainbow 
in the sky. 

I would like to offer the specific 
suggestion to this convention that it 
discuss this and convey its feelings 
as fully as possible to the Joint Lith- 
ographic Advisory Council. 

Whatever the problems may be, 
the one sure way of finding the most 
practicable answer is through the 
continued cooperation of manage- 
ment and labor in this industry. On 
the one hand this industry cannot 
itself 


conditions 


completely ignore or isolate 


from general economic 
and general labor relations develop- 
ments. On the other hand. this has 
been a progressive industry by com- 
parison with most American indus- 
tries. It can continue to lead the field 
in the most important aspect of in- 
dustrial relations, namely honest, in- 
telligent cooperation to the end that 
this industry may give all of its mem- 
I both 


bers. workers. 
freedom from worry, freedom from 


managers and 
economic insecurity, and the feeling 
of participating in a growing indus- 
try which is contributing in larger 
measure, year by year. to the success 


4 our American economy.sey& 
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A Bill Stevens said in his wel- 
coming remarks at the NAPL 


convention, lithography in Philadel- 
phia is not only making heads turn 

it's making them spin. It was the 
industry's biggest single week to date. 
Week and the 
NAPL convention combined to bring 
1.000 


trade to that city. 


when Lithography 


well over persons from the 


ml 


We thought it rather fitting, after Harry 
Brinkman had spent two days presenting 
scrolls and watches to various people on 
behalf of the NAPL that he should receive a 
watch himself in recognition of his service. 
It was presented to him by Paul Heideke at 
the concluding banquet Saturday evening. 


ml 


Did you notice that there were far 
fewer military uniforms in the crowd 
this year than there have been for the 
last two or three years? Also many 
men were looking self-conscious in 
after being seen for many 
months in uniform. 


civies 


ml 
H. O. Ross of St. Louis, and Mrs. 
Tom Morgan of Columbus, Ga. (not 
the Tom Morgan on our staff), have 
had attractive offers to appear on the 
stage at Radio City, we understand. 
after their performance with the ma- 
gician at the banquet show. The 
magician gave them plenty of rope 
but they didn’t seem to come to the 
end of it. 
ml 
Bud McCormick of Wichita couldn't attend 
this year. He has always been a familiar figure 
at the NAPL meetings. 
ml 
Russell Ernest Baum is cutting in 
on cupid’s business a little. For months 
he has had as guests in his home, 
various navy officers, as well as vari- 
ous young lady acquaintances of his 
family. The result has been at least 
five marriages among the officers, the 
latest one having been held at his 
home. 
ml 
George M. Madden president of Kohl & 
Madden Printing Ink Co. became a grand- 










father during the convention, and someone 
had a big sign across the mirror in his room, 
announcing the fact to visitors. 

ml 

If everything has failed you in try- 

ing to discover the source of trouble in 
your platemaking chemicals, as a last 
resort you might try looking in your 
water storage tank. There may be a 
dead cat in it. That was the cause of 
a completely haywire water system in 
one plant, Norm Mack told the litho 
club clinic. 

ml 


The litho club party on Friday 
evening was a huge success, with 
about 450 persons, representing half 
a dozen or more clubs, attending, It 
was held in a spacious room on the 
top floor of the hotel, with open air 
balconies overlooking the city from 
18 floors up. A small orchestra pro- 
vided music, and some couples found 
room enough to dance. The party war 
put on by the Philadelphia Club. 

ml 


Walter Soderstrom, NAPL secretary, ob- 
served a birthday anniversary November 3, 
the last day of the convention, and was the 
recipient of several “Happy Birthday to You” 
songs that evening. 

ml 

One singing group in one of the 
rooms Saturday evening sounded like 
a troupe of professionals. Included 
were Harry Brinkman, Cincy Litho; 
John Knellwolf, United Lutheran Pub- 
lishing, and Miss Catherine Reid, Fed- 
eral Litho Co. 

mi 


Dickinson. of the Hoe 


company. a familiar figure in the 


Clarence 


industry for perhaps half a century, 
was telling that he had kept track of 
the miles he had traveled from the 
time he started on the road up to 
1940 when the record book was lost. 
Up to that year he had traveled more 


! He estimates 


than six million miles! 
another 600.000 miles since that time. 
That distance would take him around 
the world about 264 times and would 
place him somewhere near the Can- 
ary Islands on his 267th trip.’* 











HANDY “DISPENSER BOX” saves time... 
protects the film... prevents waste. 








THIS EXCLUSIVE “LITE-LOK’ PACKAGE pro- 
tects the film...simplifies handling it in 


the darkroom. 


Six reasons why cameramen ap- 
prove Du Pont Photolith Film 


\ High contrast 
\ Wide latitude 
\ Quick-drying 
, Lies flat 

\ Scribes easily 


\ Convenient packages 





i (No. 13 of a series on the manufacture of Du Pont Photolith Film) , 
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DU PONT PHOTOLITH FILM IN THE SERVICE 

























This high-powered vacuum cleaner has a peculiar appetite. 
It eats lint ... every trace of it that may appear on the inter- 
leaving paper used in packing Du Pont Photolith Film. 
Sheets of photographically inert paper, trimmed to size, 
ride on endless belts beneath the hungry mouth of the 
cleaner. Suction “sweeps” clean both sides of the paper. No 
fleck of dust or dirt escapes to cause possible injury to the film. 
A detail? Perhaps. But careful attention to every detail 
throughout the manufacture and handling of Photolith Film 
leads to a product of dependable uniformity and quality. 


E. I. du Pont de Nemours & Co. (Inc.), Photo Products 
Department, Wilmington 98, Delaware. 


BETTER THINGS FOR BETTER LIVING 
..- THROUGH CHEMISTRY 


WRITE A LETTER 
TO THAT BOY 
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National Process Co. to Move to Clifton, N. J. 


ATIONAL PROCESS CO., one 
of the lithographing 
companies in New York, will move 
to nearby Clifton. 


largest 


out of the city 
N. J.. where it will occupy a former 
aircraft plant. it became known early 
in November. Although the company 
has not yet announced any plans for 
moving, it was reported in real estate 
circles that it has signed a lease for 
the Lakeview Ave. plant of the Cur- 
tiss- Wright 
Clifton, and the aircraft company is 
to vacate the plant about the first of 


Propeller Division in 


the year after which National Process 
will begin to move in. The building, 
containing an estimated 100,000 
square feet of floor space, will permit 
the lithographing operations to be 
carried out on one floor in a straight 
line production layout. Under the 


new arrangement National Process is 


expected to maintain a sales ofhice 
in New York. 

National Process is at present lo- 
cated at 75 Varick St. where it has 
several floors, and warehouses are 
also maintained in several other 
buildings. The new plant will allow 
for the company’s entire facilities 
which includes a number of two-color 
and four-color offset presses, as well 
as many smaller presses, to be ar- 
ranged on one floor. Room for ex- 
pansion later on will also be avail- 
able in the new quarters. 

The moving operation will prob- 
ably take nearly a year before all 
operations will be under way at the 
new location. The firm is expected to 
employ between 400 and 500 per- 
sons with an annual payroll of ap- 
proximately $1,000,000. 


Litho Club Is Formed by Dayton Lithographers 


NOTHER litho club has been 
A added to the growing roster of 
clubs across the country. with the 
organization of the Litho Club of 
Dayton. Ohio. The first formal move 
toward organization took place Oc- 
tober 26 when ten members of the 
Cincinnati Litho Club went to Day- 
ton to assist in the formation of the 
ew club. In addition to the ten from 
Cincinnati, about ten men from the 
Dayton trade attended the meeting 

hich was held at Suttermiller’s Res- 
irant. Prominent among the Dayton 
up were Joseph Millard. Malone 
(amera Stores. and Fred Bertanger. 
Reynolds & Reynolds Co. Those at- 
ding from Cincinnati included 
ford Hebbeler. The Hennegan Co.. 
president; Al Meyer, Rainbow 
Litho Co., vice-president; William H. 
lines, Progress Litho Co.. secretary : 
Jack Loos. 


Sides. same company: 
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Offset Plate Graining Co., Carl Jaeger. 
Cincinnati Lithographing Co.; Paul 
Grendelmeyer, Strobridge Litho Co.; 
Bernard J. Smith. The Hennegan Co.: 
Matt Maurer. and Lou Weiss. both 
of the Progress Co. 

The new Dayton club was sched- 
uled to elect officers November 6. 

e 

All GPO Branches to Close 

The Public Printer has initiated 
action to discontinue the entire ware- 
house organization which he set up 
is a war measure to handle contracts 
made with commercial printers. it 
was announced November 2. Three of 
Dallas. Atlanta, and 


terminated their oper- 


the warehouses 
San Francisco 

ations on October 31. The Philadel- 
phia Office was shut down on Septem- 
her 29. The warehouse space in New 
York and Chicago is being released 


as of December 31. and the St. Louis 









Office will be given up on the same 
date. 

Printing programs which must be 
maintained in the warehouse areas 
will be directed from Washington in 
the same manner that contracts were 
handled prior to the creation of the 
warehouses. 

“There will, of course, continue to 
be commercial procurement of print- 
ing.” said the Public Printer, “and it 
will be produced in the area best suit- 
ed to serve the interests of the Gov- 
ernment from the standpoint of low 
total costs. delivery, etc., as deter- 
mined with reference to each particu- 
lar job placed.” 

e 


NALC to Meet in Jan. 

The organization meeting of the 
National Association of Litho Clubs 
is expected to be held in New York, 
January 19, at which time the for- 
mal organization is to take place and 
officers are to be elected, it was an- 
nounced at the Philadelphia conven- 
tion of the National Association of 
Photo-Lithographers. An informal 
meeting was held during the Phila- 
delphia convention but no action was 
taken because all local clubs have 
not vet had time to ratify the consti- 
tution and by-laws. 

» 
Phila. Holds G. A. Events 

Hon. Owen J. Roberts. former jus- 
tice of the Supreme Court of the 
United States. was to be the guest of 
honor and deliver the principal ad- 
dress at the 1945 Philadelphia 
Graphic Arts Meeting. November 15. 
in the ballroom of the Bellevue- 
Stratford Hotel. The 1945 Graphic 
Arts Meeting, was expected to at- 
tract over LOOO people according to 
eeneral chairman Kenneth E. Butler, 
vice-president. Bingham Brothers 
Company, Ine. The event was spon- 


sored by Printing Industries of Phila 
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Why should | be able 
fo answer 
these Questions? 











2 Metered mail imprint for Third Class Mail can be: 
A. Only black [] C. Any color but red ‘= 


B. Any color ] D. Red only CO 
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i How many pages must a book or catalog contain to earn 


the Bulk Postage Rate of 8¢ per pound or fraction, with @ 





minimum rate of 1¢ for each piece? 








A. 36 pages, 30 printed (J C. 24 pages, 22 printed a 





B. 48 pages, 44 printed [] D. 16 pages, 12 printed CT) 





Because they’re Keys to What are the restrictions as to printing advertising matter 
e e on the face of an envelope which is to be individuall 
More Profitable Business Piast ° , 


Your customers ask these questions — and plenty A» Sip gating % apace 0 C. No printing on toft 0 


for stamp hand half of envelope 
more — whenever they plan a printing job. If you 

: ‘ B. No printing in space D. No printing 31/2” from — 
can answer them correctly and quickly, you’re on the for address C) right hand edge ‘a 


inside, able to take your pick of desirable printing A PLAN TO MAKE IT WORK FOR YOU 


business without cutting your profit to the bone. 
If our little quiz got you to read this far, maybe our Quiz Folder 


AN ANSWER BOOK AT YOUR ELBOW: Suppose you will interest your salesmen! Tear out this coupon. Fill in the 
had a printed folder that contained complete informa- number of Quiz Folders you can use. We'll send them to you 
with an answer card, and an advance copy of the new U.S.E. 


tion covering every practical use of en- 
Envelope Analyzer Kit — all free. Send 





velopes ... arranged so that you could | 
ORT: SEA | the coupon now — while it’s handy. 


Answers: 1 —C; 2—C; 3— D. 


find the answers to a hundred questions 











easily and quickly. Could you use it? F © ‘ Spee seem eseee reser rrsrs=="4 
Recasin 0 ven con-~ end «iets | Aen UNITED STATES ENVELOPE COMPANY ' 
: 's a ‘ Springfield 2, Massachusetts t 

yours for the asking. k mecnzme | (RE P 
E-4 Pp 3 view Bs Send me —____ copies of your Quiz Folders with Answer 4! 

SSS t r Card, and new U.S.E. Envelope Analyzer Kit — all free. 5 

UNITED STATES ENVELOPE COMPANY 3 s dy : 
SPRINGFIELD 2, MASS. be yg «Nemo Title \ 

- Company : 

q 

| Address ] 

a 1 

' ' 


My Paper Merchant Is 


SE ENVELOPES = 


fone. 7 -Te Orwseness Fartner 


MAILINGS AY » PACKAGING ~- “ij SYSTEMS 
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delphia, the organization which suc- 
ceeded the Typothetae of Philadel- 
phia. 

The luncheon was held in connec- 
tion with a two-day business meeting 
ind printing exhibit for members of 
Arts In- 


dustry. Other speakers in addition to 


the Philadelphia Graphic 


Justice Roberts were to include: J. L. 
The Inland Printer: 
Ellsworth Geist, advertising manager. 
S. D. Warren Co.; George A. Vogl. 
Cost and Accounting De- 

New York Employing 
Association: Walter E. So- 
derstrom, executive secretary. Nation- 
Photo - 


phers; Lesley W. Claybourn, Chicago. 


Frazier, editor. 


manager, 
partment, 
Printers 
al Association of Lithogra- 
Illinois. consulting engineer on let- 
terpress printing and plate making; 
ind James F. Newcomb and James 
R. Brackett. newly elected president 
and general manager of Printing In- 
dustry of America, Inc. 
. e 

Walker Returns to Phila. 

Col. Torrey Walker, U. S. 


returned to his former position as 


Army. 


eveneral manager of United Lutheran 
Publication House. Philadelphia late 


in October. 





Leroy Steiber, superintendent of 
that company for the last four years 
resigned November 1 to join Grit 
Publishing Co., Williamsport, Pa., as 
superintendent. Joseph Burns, for- 
merly foreman of type presses at 
Lutheran, is now acting superintend- 


ent. e 


To Build Color Film Plant 
Kodak Co.. Rochester. 


N. Y., announced plans on November 


Eastman 


2. for immediate construction of a 


new plant costing several million 
dollars. for the manufacture of color 
photographic materials. It will pro- 
vide facilities for large expansion in 
color film processing. color print 
making. and development work in 
olor. 
e 

Joins Tri-City Co. 

Q. H. Brinkman, formerly manager 

the State Journal Co.. 


Neb.. 


Lithographing & 


Printing 
Lincoln, recently 
Pri-City Printing 
(o., Davenport. Iowa, as secretary- 


reasurer. 
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joined the 





Heads Ink Makers 





above), president of Lewis 
Newark, N. J., manufacturers 
lithographic inks, recently 


John Ellison 
Roberts, Inc., 
of printing and 
was elected president of the National Asso 
ciation cf Printing Ink Makers. 


Name Mellick Sales Mgr. 
Carlton Mellick, New York man- 
ager of Miehle Printing Press & Mfg. 
Co., Chicago, has been appointed sales 
manager of the company, it was an- 
nounced during October. Mr. Mellick 
joined the Miehle company in 1929 
North- 


western University. and remained in 


following graduation from 
the engineering department until 193] 
when he was transferred to the sales 
department, and worked in the mid- 
dlewest. In 1942 he left the company 
War 


Board. and later became sales man- 


to work with the Production 
ager for Fred Goat Co., manufactur- 
ers of machinery in the printing and 


fields. Mr. Mellick  re- 


joined the Miehle company in Feb- 


packaging 


ruary 1944 as New York manager. 


Norman Steed. who has been a 


Miehle salesman in the Boston ter- 


ritory. recently has been transferred 


Another E 
For Arvey 


The Chicago plant of 
Arvey Corp., mounters 
and finishers, recently 
was awarded the Army- 
Navy E for war produc- 
tion. Photo shows offi- 
cials at the award 
ceremonies. Pau! Godell, 
Arvey vice - president, 
says all Arvey plants are 
now back on civilian pro- 
duction 








to the New York office, the company 


announced. He has been with the 


company 20 years, the last ten of 
which have been served in the New 
Eneland area. 

. 


YLA Hears Griswold 

Wade E. Griswold, executive direc- 
tor of the Lithographic Technical 
Foundation. was scheduled to speak 
to the Young Lithographers Associa- 
tion of New York. November 14, at 
the New York Advertising Club, Sid- 
Voice, Litho- 


graphing Corp., YLA president, an- 


ney P. Consolidated 
nounced. Mr. Griswold’s topic was 
“The Reabsorption of Returning Vet- 
erans in the Lithographic Industry,” 
and was expected to cover training, 
industry expansion, and other phases 
of the subject. 
° 

Rossell Joins Lanston 

Robert FE. Rossell. formerly with 
the Mapping Branch, Engineer Board, 
U. S. Army in Washington. joined 
Lanston Monotype Machine Co. on 


November 1. He 


sales service work in the Chicago 


will be located in 
area. During the war Mr. Rossell did 
development work on equipment and 
processes for the army’s mobile map- 
ping units, 
. 

Zink Speaks at Boston 

John D. Zink, president of Strath- 
more Paper Co., West Springfield, 
Mass., was scheduled to speak to the 
Boston Club of Printing House Crafts- 
men at Hotel Gardner, November 19. 
He was to review the current paper 
supply situation. The club plans a 


and ladies night, 


Christmas 
Monday, December 17, on the roof 


of Hotel Bradford. 


party 
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Pre-detrmined PERFORMANCE 


HILLCREST 
OFFSET 


gious Sinise 


DRINTING PAPERS 





Technologically Controlled. 


The inherent qualities of Hillcrest Offset make 
for pre-determined performance, with uninter- 
rupted production schedules, within-estimate 
costs, and unsurpassed reproduction results. 
Hillcrest Offset’s exceptional lack of tendency 
to curl, its resistance to stretch and shrinkage, 
its firm level surface and uniform affinity for 
ink were technologically developed in the lab- 
oratories of Fitchburg Paper Company. They 
are maintained under strict technical control 
in the mills. Let these attributes of Hillcrest 


Offset help you achieve maximum results. 


Prove-on-the-press the remarkable pressroom per- 
formance and reproduction results Hillcrest Offset 
Contact your Fitchburg distributor and 


arrange for a test run. 


Fitchburg Paper Company ove. w 0 


MILLS AND MAIN OFFICE: FITCHBURG, MASS. N. yY. OFFICE: 250 PARK AVE. N. Y. 17 © 11 SO. LASALLE ST., CHICAGO 
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Announce Mail Winners 


Fifty-six direct mail leaders were 


announced at the one-day session of 


the Direct Mail Advertising Associa- 
New York at Hotel 
Roosevelt, October 19. In addition. 


special plaques were awarded to 12 


tion, held in 


firms for outstanding achievement in 
various fields of printed promotion. 
These included Producer Plaques for 
Poole Brothers, Inc., Chicago lithog- 
Wetzel 


Co., Milwaukee lithographers; House 


raphers; Brothers Printing 
Organ Plaque to Phoenix Metal Cap 
Co., Chicago; and Supplier Plaque to 
West Virginia Pulp & Paper Co.. 
New York. 

Among the 56 leaders were listed: 
The Dayton Rubber Mfg. Co.. Day- 
ton; Eastern Corp., Bangor, Maine. 
paper mill; Kipe Offset Process Co.. 
New York 
Metal Cap Co., Poole Brothers, Inc.: 
The Reynolds & Reynolds Co., Day- 
ton, lithographers and printers; Ed- 
ward Stern & Co., Philadelphia. li- 
West Vir- 


ginia Pulp & Paper Co.: and Wetzel 


lithographers: Phoenix 


thographers and printers; 


Brothers. 
© 

Du Pont Names Clark 

The Du Pont Company announced 
that. effective Oct. 15, Dr. John M. 
Clark, assistant production superii- 
the Works. 
Deepwater, N. J., had been appointed 


tendent of Chambers 
to the newly created position of gen- 
eral superintendent of the Photo Prod- 
ucts Department with headquarters 
at Wilmington. A native of Chicago. 
Dr. Clark is 38 and a graduate of 
Cornell University. He received his 
master’s degree in industrial chemistry 
in 1931 and his Ph.D. degree two 
years 


later. Immediately afterward 


he joined the Du Pont Company as a 


hemist in the Organic Chemicals 
Department. He has been at the 
hambers Works since that time. 

* 


Honor Alcoa Scientist 

Dr. 
esearch, Aluminum Co. of America. 
the Perkin Medal 
= accomplishments in industrial 
of 


e Society of Chemical Industry an- 


Francis C. Frary. director of 


is awarded for 


search, the American Section 
sunced in October. The award is to 


presented in January. Dr. Frary 
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is the second scientist of this coun- 
try to be so honored. The first was 
Charles Martin Hall, who won it in 
1911 for his development of the pres- 
ent day process of manufacturing 


aluminum. 


Arnett Returns to N. Y. 
First Lt. Stuart FE. Arnett has re- 
turned to the sales department of the 
New York office of Harris-Seybold- 
Potter 


from 


Co.. following his release 
the U. S. 
tober 16. Lt. Arnett was stationed at 


Point, N. C.. 


discharge. 


Marine Corps, Oc- 


Cherry prior to his 


Win St. Louis Awards 
of 


sponsored by the Associated Printers 


Winners advertising awards 
& Lithographers of St. Louis, were 
announced October | at a luncheon 
of the Advertising Club in that city. 
Winners of the award, for outstand- 
ing work in advertising during the 
past year, were Walter Heren, Harry 
Meyer and Hugo G. Autz. Honored 
guests at the luncheon included John 
M. Wolff, Jr.. president of the spon- 
soring association, Clyde K. Murphy, 
B. 


treasurer, Alexander H. Crow, secre- 


vice-president, George Gannett, 


tary, and Fred E. Winsor, executive 


vice-president. 





j fii; 
THE 


Branch Othres and Manege:s 
Voume of Bumness 


RESMARCH AND OLVELOPIRENT 


This check list is 
contained in the bro- 
chure. With it buyers 
can quickly determine 
what their needs may 
be for lithographed 
selling promotion. 
(Copyright by Na- 
tional Process Co.) 


Issues Market Brochure 

A comprehensive brochure planned 
to help buyers of lithography in plan- 
ning their sales programs through 
carefully developed  lithographed 
promotion has recently been issued 
National Process Co.. New York. 


14” and con- 


by 
The brochure is Il x 


tains 32 pages and covers and is 


lithographed in black and green. It 


contains information on _ training 


salesmen, selling tools for salesmen. 
material. 


informational promotion 
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dealer cooperation, putting technique 
into technical selling, catalogs, back- 
ground advertising including trade 
paper advertising. containers, window 
and counter displays, calendars, 
maps. house organs, and deluxe book- 
lets. The 


spreads to 


brochure devotes. three 
National 


ties for producing the materials out- 


Process’ facili- 


illustrations and 
the 


equipment. A list of 66 national ad- 


lined, and several 


layouts dramatize company’s 
vertisers served by National is given. 
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Top, L. to R.: Charles Storey, Army Map Service, new president, Washington Litho Club; G. B. |. Miller, Soil Conservation Service, secretary, John 
H. Davis, Guthrie Litho Co., treasurer, and Paul H. Heideke, Washington Planograph Co., vice-president. Photo at top right shows retiring presi- 
dent William W. Heintz, Williams G Heintz Co., turning over the gavel to the new president. 
G. Mohler, Charles Cook, A. H. Coombs, W. H. Pistel, and Louis A. Tamb. Lower right photo: Joseph Mazzaferri, Graphic Arts, Inc., speaker 


Capital Club Elects Storey, Hears Mazzaferri 


HARLES STOREY. of 
Map Service. was elected presi- 


dent of the Washineton Litho Club. 


Army 


October 23. at the club’s first regular 
election since its organization last 
spring. Mr. Storey succeeds William 
W. Heintz, Williams & Heintz Co. 
Other officers elected were Paul A. 
Heideke. Washington 
Co., vice-president; John H. Davis. 
Guthrie Litho Co.. 


(>. B. I. Miller. Soil Conservation Ser 


Planograph 
treasurer: and 


vice, secretary. Mr. Storey was for 
merly vice-president: Albert Tucker. 
Sauls Planograph Co.. was treasurer: 
ind Fred W. C. 


Lanston 


French, who has re 
turned to Monotype Co.. 
Philadelphia, was secretary. 

The following were elected to the 
ward of governors: from government 
plants—A. H. Coombs. Coast and 
Geodetic Survey. W. H. Pistel. Army 
Map Service, Charles Leakin, Weath 
er Bureau. W. H. York. Geological 
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Marx. En- 
eraving & Printing; from commer- 
cial plants—Albert Tucker, Charles 
W. Cook. Haynes Litho Co., FE. G. 
Mohler, Williams & Heintz Co., Ralph 
Williams, Federal Litho Co., and 
Ernest W. Attfield. Kirby Litho Co. 
Louis A. Tamb. Fuchs & Lane Mfg. 


Co., was elected to the board. repre- 


Survey. and Charles E. 


senting the supply trade. Mr. Tamb 
was also named publicity chairman. 

\ comprehensive talk on piatemak- 
ing was given by Joseph W. Mazza 
Arts. Inc.. Phila 
delphia. as the feature of the October 
Hote! 


Continental. Following his talk an 


ferri. of Graphic 


meeting which was held at 
extended question and answer period 
revealed the interest of the members 
ind guests in the subject. 

Dr. George Cramer. research di 
rector of Sinclair & Valentine Co.. 


New York ink makers. will be the 


speaker at the next meeting of the 


Lower row: Directors E. W. Attfield, C. Leakin, E 


Washington Club, Tuesday. Novem- 
ber 27, at Hotel Continental. He will 
illustrate his talk with slides and 
demonstrations. 

The club announced that its first 
Christmas party would be held Thurs- 
day, December 15, in the Sapphire 
Room. Hotel Mayflower. 


Wolff Expands 

Plans for the addition of a second 
floor to its plant for the enlargement 
of its production facilities have been 
announced by Wolff Printing Co.. 
Div. of Western Printing & Litho Co. 
John M. Wolff. Jr.. 
Wolff Division. which is located in 


St. Louis. said that the addition will 


president of the 


provide about 40,000 square feet of 
area. Additional offset equipment is 
contemplated along with other pro 
duction facilities, 

The new addition is also expected 
to house considerable binding equip 


ment. 


MODERN LITHOGRAPHY 





‘ROD eer //// | 


“a Ve eh 


~s: 


WoveE & SPECIAL FINISHES 


of paper in this publication, therefore Cumberland Offset is not used for this insert. 


finishes of Warren’s Cumberland Offset may be secured from your Warren merchant. 









Leading 
PAPER MERCHANTS 


who sell and endorse 










Warren’s Standard Printing Papers 














Arpany, N. Y Hudson Valley Paper Company | 


Sloan Paper Compan | 





ATLANTA, GA 


BavTimore, Mi | 
he Barton, Duer & Koch Paper Co | 





























Baton Rouae, La Louisiana Paper Company, Ltd 

Bost, Iban Zellerbach Paper Company 

B ron, Ma Storrs & Bement ¢ ompany 

BuPFFA N. ¥ The Alling & Cory Company 

Cuarcorre, N. ¢ Caskie Paper Company Im pen BADEN 
Cicat Tus Chicago Paper Company 

CUNCINNATI, Out The Diem & Wing Paper Co | 






{ The Petrequin Paper Company | 
' Ihe Alling & Cory Company 
CoL_umMBt On Phe Die & Wing Paper Co 
Dattas, TEXA Olmsted-Kirk Company 






CLEVELAND, On 








Denver, Co Carpenter Paper Co 

















Des Mount Lowa Western Newspaper Union | 
Derrorr, Micn Seaman-Patrick Paper Compan 
I ENE, Ort Zellerbach Paper Company | 
Fort Wortn, Texas Olmsted-Kirk Company | 
Fresno, Cat Zellerbach Paper ( | 


Granpo Rapips, Micnu 





Mon 





Great Faw 























HarTrorD, CONN Henry I lenmevr & Sons | 
Houston, Texa L.. S. Bosworth Company | 
INDIANAPOI int Crescent Paper Company 
JACKSONVILLE Fia Vir ia Paper Company, Inc 
Kansas Ciry, M Midwestern Paper Company 
” Micu The Weissinger Paper Company | 
Lirtie RocKx s | 
Arka as Paper Compan | 
Lone Beacu, Ca Zellerbach Paper Compa 
Los ANGELES, Cat /ellerbach Paper Compatr 
I isvirte, Ky M Paper Compar 
Lyncuneurea, Va Caskie Paper ( mpany Im 
Mir waurer, Wr Nackie Paper Company 
MINNEAPOLIS. MINN Photograph by Ralph H. White 







Newark, N. | 


(ogee Warren's Cumberland Offset 
piimeieede Te ne PRE-CONDITIONED 


Marquardt & Company, In 















































Schlosser Paper Corporation 


Oni som City, Oxts._Western Newspaper Unin | WOVE - SAXONY - HOMESPUN + LINEN - HANDMADE 


Prutraperputa, Pa } The J. I N. Smythe Company 
Puoani, Ants heater Geanen, | ARREN’S Cumberland Offset is pre-conditioned by the exclu- 
PirrsaurGu, Pa The Alling & Cory Company . " y ; 
Pontcane, Ms C. M. Rice Paper Compeny | sive process that has been used successfully on Warren’s Label 
PorTLAND. Ore Zellerbach Paper ¢ ompany | . ee : ° 
Reno, Ne Zellerbach Paper Company | papers. Under average pressroom conditions, both winter and sum- 
pa} x 
Ricumonpb, Va B. W. Wilson Paper Compan 7 i . 
Seen Gen, ” Sedlnamee ees teen mer, Cumberland Offset may be run directly from the case or skid 
Beacon Pape: ompany ° 2 hes e = 
Sr. Lovrs, Mo t eaep Whar Seman te | without further conditioning by hanging. 
St. Paut, MINN The John Leslie Paper Company x r ‘ ‘ . . 
Saut Lae Crrv, Uran Zellerbach Paper Company | Comprehensive pressroom tests indicate that Cumberland Offset 
AN IF Cal ellerbach Paper ompany J : ¥ 
Saw Freawersco, Gat Zellerbach Paper Company | exhibits a minimum of stretch or shrinkage under changing atmos- 
FATTLE, Was fellerbach Paper Company . ~ rl rs “< nin ; ] 
asanasa $a. - Sudieie tie @iaeam ead pheric conditions. Tendencies toward curling and “cockling”’ are held 
Spokane, Wasn Zellerbach Paper Company 


Srmincrintp, Mass, soars to a minimum—even under extreme conditions of relative humidity 


Reemgen, Go manuals Eager Coens Because of its flat-lying properties Cumberland Offset is a“ pro- 





ToreKka, Kan Midwestern Paper Company 
Troy, N. ¥ Irov Paper Corporation : ” 8 7 
Turse, Ouran Paden Pager Closnpany duction” sheet which may be run at maximum press speeds. 
Wa Texa Olmsted-Kirk ¢ ompany 
Watta Watta, Wasnt Zellerbach Paper Compan ; ‘ , z a 
Wastvoron, D. Stanford Paper Compam Write for free booklet —“How Will It Print by Offset 

AKIMA ASH /.cllerbact ape ( ompany * = 


| 
nag ct | S.D. WARREN COMPANY + BOSTON 1, MASS. 


New Yorx Crry (Export) National Paper & Type Co 
fvencies or Branches in 4 ' an Letin Amer wad 









West Indie ° . 
AUSTRALIA B. J. Ball, Ltd Better Paper Better Printing 
New ZEALAND B. |. Ball (N. 7 Ltd : 
Hawattan Ist anps Honolulu Co., I 





Pape < td., | 
Agents for Zellerbach Paper ( ompany Printing Papers 








3 


l- 





N. Y. Club Hears Roberts on Ceramic Decals 


BRANCH of lithography un- 

familiar to the average litho 
club member was the subject at the 
October 21 meeting of the New York 
Litho Club when W. Herbert Roberts. 
vice-president and general manager 
of Commercial Decal. Inc.. Mt. Ver- 
non, \. Y.. spoke on “Lithography 
and Dishes.” Mr. Roberts. who is a 
director of the New York club. dis- 
cussed ceramic decal transfers. a field 


in which his company has specialized. 


Mr. Roberts. in an enthusiastic and 
spirited talk. covered the decalco- 
mania process. from the art work 
done on stone by stipple artists, to 
the finished lithography on laminated 
paper. ready to be transferred to 
dishes or pottery. He said that de- 
signs are lithographed in as many as 
18 different colors. because the type 
of inks used does not permit over- 
printing of various colors to pro- 
duce others. Inks are composed of 
specially made varnishes and _ sizes 
which come into full color only after 
baking in a kiln, and therefore spe- 
cial problems must be dealt with to 
obtain the desired effects. 


Until quite recently all of the re- 
production work was done on stone 
flatbed presses. Mr. Roberts said. 
but now part of it can he accom- 
plished on offset: presses. He men- 
tioned several other companies which 
were doing similar work and told 
how he had worked with Harvey 
Glover. president of Sweeney Litho- 
graph Co.. in developing some of the 


methods. 


The transfer designs are litho- 
graphed on a special laminated paper 
made in England—a type of paper 
not obtainable in the U. S. The de- 
sign is lithographed onto the paper 
with the color which must be on top 
in the finished design being laid down 
first. When the decal is placed on 
the dish or other object, face down. 
the hack is removed and the design 
ippears from the side which was 
ithographed next to the paper. The 
lish is then baked in a kiln and the 
nks in the design fuse with the fin- 


sh on the dish and hecome an in- 
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tegral part of it. The fire brings out 
the full color of the design. 

Illustrating his talk. Mr. Roberts 
passed around many samples of his 
company s work on dishes. Assisting 
him were William J. Harr. William 
Treasurer. and Ernest Worth. all of 
Commercial Decal. Inc. 

Mr. Roberts also told a little of his 
early life in Wales where he served 
a seven year lithography apprentice- 
ship. He came to the U.S. as a mem- 
ber of the British army during World 
War |. and remained here following 
the war. being associated with several 
Chicago lithographing and decal 
companies. He joined the present 
company five years ago. 

Walton W. Sullivan. Tooker Litho 
Co., club president. introduced the 
speaker, and also two guests from 
Philadelphia. William J. Stevens, Ed- 
ward Stern & Co.. president of the 
Litho Club in that city. and Fred W. 
C. French. Lanston Monotype Ma- 
chine Co.. retiring secretary of the 
Washington Litho Club. 

New members introduced to the 
club were Leonard A. Calabrese, Can- 
terbury Printing Co.; Lee G. Cole- 
man, Herbst Lithograph Co.; and 
Joseph A. Hanish. Raritan Arsenal. 

The next meeting of the New York 
club is planned for Wednesday, No- 
vember 28 at the Building Trades 
Club. 2 Park Ave. when two speak- 
ers will give talks and demonstra- 
tions of the use of Craftint multi- 
color sheets for deep etch color plates, 
The speakers will be William Glantz. 
eastern representative for the Craftint 
Mfg. Co.. Cleveland. and Lee Morss. 
J. L. Shilling Co., New York, a com- 
pany which utilizes the multicolor 
sheets for lithographing books. 

. 
Hoe Completes Financing 

R. Hoe & Co., Inc., has completed 
arrangements with the Bank of New 
York for a term loan of $750,000 and 
a revolving credit of $1,250,000 both 
extending over a period of five years. 
it was announced during October, by 
Harold G. Cutright, president of 
R. Hoe & Co. The term loan will en- 


able the company to retire its sole 





outstanding funded debt. consisting of 
$775.000 of first mortgage 5 per cent 
bonds. The revolving credit has been 
established for the purpose of pro- 
viding the company with additional 
working capital. if needed. Mr. Cut- 
right stated. 

In announcing this financing pro- 
gram. Mr. Cutright stated that not- 
withstanding the fact that on V-J Day 
the company was in full war produe- 
tion, it was able to completely recon- 
vert its plant facilities and resume 
the manufacturing of printing press 
equipment. on the dav after Labor 
Day. He also said that the company’s 
unfilled orders for printing press and 
auxiliary equipment were the largest 
in its history. 

, * 


St. Louis Club Elects 

Val J. Verhance. American Can 
Co.. who served as secretary of the 
St. Louis Litho Club during the past 
vear, was elected president of that 
club at the fall election held recently. 
He succeeds Oliver Schuerman, Con 
P. Curran Co. Other new ofhicers are 
Ted Heinicke. Heinicke-Feige] Litho 
Co., vice-president; Harold Rohne. 
Letterhead and Check Corp., trea- 
surer; and George F. Langenhol, 
Cupples-Hesse Corp., secretary. 

° 

Cincinnati Hears Wood 

William H. Wood. research direc- 
tor of Harris-Seybold-Potter Co. 
Cleveland, was scheduled to address 
an open meeting of the Cincinnati 
Litho Club November 13. on recent 
scientific developments in the litho- 
graphic industry. The meeting was to 
be held in the Alms Hotel. 

> 

Conn. Hears Roberts 

W. Herbert Roberts, vice president 
and general manager of Commercial 
Decal. Inc.. Mount Vernon, N. Y.. 
was scheduled to be the speaker at 
the November 16 meeting of the 
Connecticut Valley Litho Club. A 
previous date set by the club for this 
meeting was changed. Mr. Roberts 
was expected to deliver a talk similar 
to his address before the New York 
Litho Club which is reported on this 
page. The meeting was to be at the 
City Club. Hartford. 
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Seven Months for Presses 

Reconversion in the printing trades 
machinery industry will be slower 
than in most industrial activities and 
it will be seven months before new 
printing presses and other machines 
an be produced, in quantity. the War 
Production Board's Printing and 
Publishing 


tober 11 


Dis ision Unrnoune ed. ()e- 


In explaining the delay in comple 


lion of printing trades machinery 
WPB said that machinery of this 
type is very complicated and cannot 
be made and = assembled quickly 


Ordinarily it requires from. six to 
eight months to complete a printing 
machine and ship it when plants are 
in normal operation. But under pres 
clearine 


ent conditions involvine 


plants ol ir inventories, fixtures 
ind tools ind securing Castings and 
other materials, it will take longer to 


WPB 


aid. Many manufacturers report se 


vel into regular operation 


rious difhculties in gettine castines. 
which re present i per cent by weight 
of the finished machines 

lor the first seven months of 1945 
manufacturers 


printing machinery 


were 82.5 per cent converted to wat 


) 


work, against an average of 32.0 pet 


cent) for 60° industries producing 
metal products before the war, WPB 
said. 
° 
Returns to Evansville 
Oct. 19th Major Alan 


relieved from active 


Brentano 
was honorably 
duty with the Army Air Forces at the 
AAF Training Command separation 
base. Seott Field. UL. and is return 
ing to his home in Evansville. Ind 
position as 
Keller 


lithographing 


to resume his pre-war 


veneral sales manager of 


Crescent Company. 
and printing firm. During his three 
years and three mouths of active duty 
Maj. Brentano participated in a long 
Army 
lations projects 

He was with Keller Crescent for 
» the Army 


list of Air Force's public re 


nine years prior to enterin 


in June, 1912 


Package Group to Meet 
Annual Meeting of 


The Seventh 


Packaving Institute, Inc.. will be held 
it the Hotel Commodore. New York 
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on November 26 and 27. according to 
announcement made in October by 
Walton D. Lynch, president. Attend- 
ance at this meeting and packaging 
limited to the 
Institute, Mr. 


conference will be 
membership of the 


Lynch said. because of 


present 
crowded hotel and traveling facili- 
ties. Announcement was made of the 
appointment of Major Albin P. Dear- 
ing as Executive Director of the In- 
Major 


his new position on November 1. 


stitute. Dearing assumed 


McArdle Leaves GPO 
Walter F. MeArdle. manager ot 
the U.S. Government Printing Office 
warehouse in New York. has resigned. 
effective November 10. to take a posi- 
tion as assistant production managet 
of United States News and the Bureau 
of National Affairs 
3 
To Add Offset 
Nies-Kaiser Printing Co.. 


press printers of St. Louis, has an 


letter 


nounced plans to move to larger quai 


ters and to install an offset depart 


ment. The company plans to move to 
a buildine now being erected at 1125 


(sratiot St. 


Opens Boston Office 


A Boston office was 
opened October 19 by 
Roberts & Porter, Inc., 
New York and Chicago, 
and Theodore P. Ran- 
dall (inset) is in charge 
of it, the company an- 
nounced. Mr. Randall 
has been in the litho- 
graphic industry for the 
last ten years, starting 
out as an apprentice 
with Kellogg & Bulkeley Co., Hartford. He 
later worked for Boston Offset Co., Bailey 
Press and Buck Printing Co., all in Boston, 
and for the last year was a technician and 
salesman for Allan B. Croke Co., that city. 
He is a member of the Boston Club of Printing 
House Craftsmen, ALA, and the Connecticut 
Valley Litho Club. The office is located 


at 88 Broad St., Boston 10 
7 


Joins R. Hoe & Co. 


Major John Sweeney 
(inset) formerly asso 
ciated with the me 
chanical staffs of sev- 
eral newspapers, has 
joined R. Hoe & Co., as 
southeastern represen 
tative, Arthur Dressel 
Hoe vice-president and 
general manager an 
nounced during Octo 
ber. Major Sweeney 
was in newspaper mechanical work for 13 
years before returning to the army in 1940 














Former Club President Dies 
Frank G. Hochegger. 60, retired 


vice-president and general superin- 
tendent of Curt Teich & Co.. Chicago, 
and long a leader in affairs of the 
Chicago Lithographers Club. died, 
Oct. 2 at San Marino. Calif. Mr. 
Hochegger had been a resident ot 
Chicago for over 40 years and had 
been with Curt Teich & Co.. since 
1909. Previously he had worked in 
Chicago 


Michivsan and with other 


firms. Due to ill health he had. in 
recent years spent long vacations in 
California and on retiring from ac- 
tive duty with his company about 
two years ago. became a permanent 
resident of the west coast state. 

Mr. Hochegeer was one of the 
original founders of the Chicago 
Lithographers Club. and served as 
its president for three terms. Then, 
after an interval of one year, was re 
elected for two more successive one 
vear terms. the last of which termi- 
nated in 1941. Under his guidance the 
organization gradually developed to 
a position of importance in Chicago 
trade circles 

° 


Geppert Returns 

Joseph A. Geppert, who has served 
in the U.S. Navy for the past two 
vears, was honorably discharged dur 
ing October and expected to re-entet 
the lithographing trade in Philadel- 
phia. Prior to entering the Navy he 
was employed by Dando-Schatt Print 
ing & Publishing Co. In the service he 


held the rank of 


Amm /3e 


* 
F. M. Sherman Speaks 
Frank ML. 


publicity, Lanston Monotype Machine 


Sherman. director ot 
Co.. Philadelphia, was scheduled to 
address the luncheon meeting of the 
Graphic Arts Assn. of Baltimore, at 
Hotel Emerson, October 25, on “The 
Evolution of Trade Typesetting.” 


Gibson Marries 

Robert T. Gipson. of Crescent Ink 
& Color Co.. 
ried October 19. to Miss Louise Belke. 


The wedding was held on the tenth 


Philadelphia, was mar- 


anniversary of Mr. Gibson’s first con- 


nection with the Crescent company. 
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Intermediate Foote & Davies 
Report Favors Amalgamated 


Trial Examiner in Atlanta labor case rules in 
favor of ALA in recommendation to the NLRB 


wy Amalgamated Lithographers 
of 


“every essential phase of the case” 


America) were upheld on 


in a preliminary decision of the 
Trial Examiner in the Foote & Davies 
labor jurisdictional dispute. the of- 
fice of Benjamin M. Robinson, Amal- 
vamated counsel. announced Novem- 
The decision is not the final 


ber ‘. 
one in the case. but was handed down 


by the examine. 


who heard the evi- 
dence. Exceptions to the decision may 
be filed with the National Labor Re- 
lations Board in Washington. which 
will then hand down the final decision. 

At this writing, this magazine has 
not had sufficient time to study care- 
fully the lengthy report. but the fol- 
lowing summary was issued by Mr. 
Robinson’s office: 

This will 
the Trial 


Foote & Davies, Atlanta. Georgia case. 


advise vou of the de- 
cision of Examiner in the 
where the company had locked out 
Amalgamated men and had_= given 


offset 
platemakers to the 


jurisdiction of 
offset 


Pressmen’s Union and the Photo En- 


pressmen and 


Printing 


eravers’ Union. 
In every essential phase of the case, 
the Trial Examiner ruled in favor of 


hy the 


the position taken \malga- 
mated. 

The Trial Examiner ruled that the 
company had committed unfair labor 
practices in its refusal to bargain with 
he Amalgamated for all lithographic 
employees. including. of course, the 
ffset_ pressmen and offset plate- 
makers. in locking out the Amalga- 
nated men and in attempting to in- 
fluence members of the Amalgamated 
» join the Printing Pressmen’s Union. 

The Trial Examiner found the Com- 
any guilty of interfering with. re- 
training and coercing its employees 


the exercise of their rights to or- 
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ganize and bargain through thei 
chosen representatives. as guaranteed 
by Section 7 of the National Labor 
Relations Act. 

The Trial Examiner found that the 


Amalea- 


bargaining unit 


appropriate unit was the 
mated’s traditional 
comprising all of the company’s lith- 
ographic employees. including offset 
pressmen and offset platemakers. 
The Trial 


company s contracts with the Print- 


Examiner declared the 
ing Pressmen and the Photo Enerav- 


ers null and void insofar as these 


contracts pertain to offset) pressmen 
and offset platemakers. 

The Trial 
to reinstate the locked out 


Examiner ordered the 
company 
men with back pay. 

The Trial 


company to 


Examiner ordered the 


recognize and bargain 
with the Amalgamated as the exclu- 
sive representative of all employees 
in the company’s lithographic de- 
partment. 

The company Was ordered to post 
notices for 60 days to the effect of 
the foregoing. 

The decision was handed down No- 
vember Ist and received on Novem- 
ber Sth. As you know. the decision 
of a Trial Examiner is in the form 
of an intermediate report, exceptions 
to which may be filed with the Na- 
tional Board. which then makes the 
final decision. 

+ 
Strike Affects Chicagoans 
Chi- 


cago combination shops were forced 


Lithographers employed in 


into idleness by a strike of letterpress 
printers which tied up more than 300 
printing shops in that city and two 
nearby counties during October. 
The lithographers had no part. how- 


ever. in the dispute which arose be- 


cause of the failure to effect a new 





contract, 
One 


in publication printing attempted to 


large company specializing 
transfer some of its work to its eastern 
plant, where considerable offset work 
When. 


learned that the 
strike-bound 


is done. however. it was 


were from 


jobs 
Chicago plants. the 
plates were reported to have been 
destroved by vandals. Meanwhile sev- 
magazines. chiefly in 
the business — field. 
October. Chicago 
not affected. 


The strike was settled early in No- 


eral hundred 
were late for 


new spapers were 


vember with the ty pographers obtain 
ing a 7!. hour day for the first six 
months of a two vear contract. and a 
714 hour day for the remainder, pay 
for three holidays. and other con- 
cCeSSIONS. 


Col. Rayner to S. A. 
Col. S. N. 


in charge of the Marine Corps Pub- 


Ravnor. former olhcer 


licity Bureau. Philadelphia. who re- 
cently retired from the Marine Corps. 
has joined National Paper & Type 
Co.. New York, graphic arts export- 
ing company. He is to leave soon for 
South America where he will repre- 
sent the president of the company 
Col. Raynor. who speaks Spanish flu- 
ently. will leave Miami December 2. 
and after spending several weeks in 
various South American graphic arts 
centers. will set up his permanent 
headquarters in Buenos Aires. Argen- 
tina. He will move his family there 
for residence. 
. 

Strobridge Returns to N. Y. 

Lt. Col. James G. Strobridge, Chiet, 
Production Division. Army Map Ser- 
vice. Washington. D. C.. left the army 
during October and early in Novem 
ber was to resume his work as vice- 
president of the Strobridge Litho 
vraphing Co., in charge of the New 
York sales office. Col. Strobridge en 
July, 1941, and, 


with the rank of major. was assigned 


tered the army in 


to the army's map plant. He was ac 
tive in the newly formed W ashing 
ton Litho Club. The plant and home 


offices of the Strobridge company are 


at Norwood (Cincinnati), Ohio. 
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LTF Announces '45-'46 Litho Research Plans 


T a meeting held on October 22 
A at Glessner House in Chicago, 
the new Western Headquarters of the 
Lithographic Technical Foundation, 
the Foundation’s Research Committee 
approved the following research pro- 
eram for the balance of 1945 and for 
1916 to be recommended to the Board 


of Directors: 

Program for Remainder of 1945 

Continued study of halftone repro- 
duction by use of contact screens. 

Further investigation of the causes 
and effects of occupational dermatitis 
and of methods of alleviating and cur- 
ing it, combined with continued efforts 
toward development of substitutes for 
substances which may cause or aggra- 
vate the condition. 

Resumption of study of the effect of 
relative humidity on the light sensi- 
tivity of dichromated plate coatings. 

Further work toward improvement 
of plate and fountain etches 

Continuation of work on improved 
grained metal plates, and evaluation 
and standardization of plate grain. 

Program for 1946 
Work in photography: 
a. Contact screen studies—to be 
continued from the 1945 pro- 
gram. 


Sleight Ink Co. Sold 

Sleight Metallic Ink Co. of Pa. 
and Sleight Metallic Ink Co. of IIl.. 
were sold recently to Morris H. Gott- 
hilf. New York Certified Public Ae- 
countant. and head of the firm bear- 
ing his name, The American Ink 
Maker reports in its October issue. 
Theodore T. 
N, ax has heen named president of 


Toole of Garden City. 


the Pennsylvania company and Louis 
Hraback remained as president of the 


1 Sleight. for- 


Illinois concern, R. FE. 
mer president and founder of the 
Pennsylvania company has been re- 
tained as an advisor. The reported 
consideration was approximately 
SO00.000. 


s 

Offers Scribing Tools 

A set of three scribing tools. each 
with two heads, making six different 
sizes and combinations for ruling 
negatives, is being marketed by Scrib- 
er Specialties, Duluth. Each cutting 
head is hollow ground on three sides 


and maintains a square contact with 
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b. Development of improved meth- 
ods of tone control—to follow the 
contact screen studies. 

c. Studies of improved methods of 
color reproduction. 


Work on plates: 

a. Further studies of plate mate- 
rials and mechanical methods of 
preparation of plates. 

b. Development of methods of pre- 
liminary chemical treatment to 
improve plate performance and 
prolong plate life. 

c. Study of counter-etching proce- 
dures, 

d. Search for improved methods of 
applying light-sensitive coatings 
to plates. 

e. Studies of methods of controlling 
corrosion of plates during stor- 
age. 

Work on presses: 

a. Continuation of fountain water 

studies, 

1. Formulation. 

2. pH control. 

3. Control of corrosion of plates 
during the press run, 

b. Work on molleton to prevent 
wrinkling. 

c. Assembling data on press opera- 
tion and design in order to keep 
pace with process developments. 


the negative. a feature which is said 
to eliminate the V cut which pointed 
tools produce. The six cutting heads 
produce four sizes of single lines 
from a hairline to a one-point rule, a 
double hairline rule, and a heavier 
double rule. They produce the same 
width line regardless of the pressure 
applied, the manufacturer says. In- 
formation is available from the com- 
pany. located at 500 Lonsdale Build- 
ing. Duluth 2. Minn. 
+ 

Paper Continues Scarce 

The paper supply situation will 
continue very tight for at least an- 
other nine months and December will 
be a “critical month,” lithographers 
and printers attending the Round 
Table Club October 4. 


heard. Joseph Moses. sales manager 


luncheon. 


of Falulah Paper Co., and Edson Dun- 


bar, sales promotion manager of 
Crocker-McElwain Co., the two speak- 
ers agreed that paper scarcities will 
continue and that waste paper drives 


must also continue. The meetings are 





held at the New York Advertising 
Club and are sponsored by the Bald- 
win Paper Co.. that city. 

At the October 18 meeting. Stanley 
O. Styles. New York manager for 
Martin Cantine Co.. and William S. 
Darling of the Plastics Division of 
Riegel Paper Corp.. were the speak- 


ers. 
6 

Dorst Returns to LTF 

Paul W. Dorst. who has been on a 
mission for the government. studying 
lithographic methods as found in 
enemy European countries. has _re- 
cently returned after completing his 
assignment. and has rejoined the 
Lithographic Technical Foundation. 
At the present time he is located in 
Cincinnati, and is assisting in the 
specialized 


preparation of several 


courses in lithography. Reports on 
his work in Europe have not vet 


been made public. 
e 

Markets Plastic Sheets 

N. Teitelbaum Sons, New York. 
have announced a line of plastic 
sheets under the name Copyrite for 
use in art preparation and platemak- 
ing in lithography. Offered in sizes 
from 8 x 10” to 5134 x 150”, the 
sheets can be used for blue prints. 
replacing glass, and can be used as 
keys for stripping either wet plates 
or dry film, the company states. 
Transfers can be made on albumen 
coated Copyrite sheets, flats assem- 
bled, and one or more blue prints 
made, the company explains. and on 
these prints one or more colors may 
be stripped. or solid areas made 
with opaque. Tints can be added. 

Claims made for the sheets include 
dimensional stability. with no effect 
from moisture, does not break nor 
age, requires small storage space, can 
be reused like glass, and is non- 
inflammable. Its uses include those 
mentioned above, and as medium for 
original drawings, tracings and trans- 
fers. for adding sections to enlarge 
flats, overlays, maps and charts, and 
others. The company states that the 
surface is receptive to any photo sen- 
sitive emulsion and to all inks, pencil 


and colors. Information and samples 


are available from the firm at 23 


Walker St.. New York 13. 
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Sackett & Wilhelms Elects 





ss 


William J. Volz, (above) was elected presi- 
dent and treasurer of Sackett & Wilhelms 
Lithographing Corp., Long Island City, N. Y. 
and H. H. Platt was named chairman of the 
board, during October. Other officers named 
were H. C. Imgram, executive vice presi- 
dent; S. G. Fletcher and F. W. Reed, vice 
presidents; and J. Hoppenfeld, secretary. Mr. 
Piatt has served as president of the concern 
for the past 15 years, and Mr. Volz has been 
vice president and treasurer. 





Leonard to New York 

Wilbur L. Leonard is now located 
in the New York sales office of Miehle 
Printing Press & Manufacturing Co. 
the company announced. Since early 
in 1930, Mr. Leonard represented 
The Miehle company in a sales capaci- 
ty in eastern Pennsylvania. western 
New York and part of West Virginia, 
with headquarters at Buffalo. He has 
been associated with Miehle’s sales 
department since 1924, when he cov- 
ered Delaware and Maryland and 
parts of Pennsylvania and New Jer- 
sey. In this assignment, Mr. Leonard 
will represent the company in western 
New York, Long Island and parts of 
New York City. The office is at 330 
W. 42nd St. 

. 

“Print” Resumes 

Print, a quarterly journal of the 
graphic arts, published by William 
Edwin Rudge. Woodstock, Vt., is re- 
suming publication on a_ regular 
schedule after being suspended dur- 


ing the war. 


472 Million Maps Since Pearl Harbor, 
Bruno Tells Philadelphian Litho Club 


TOTAL of 472,000,000 military 
maps was produced by Army 
Map Service and its field units and 

nmercial lithographic contractors 
Capt. Michael H. Bruno told the Litho 
Clab of Philadelphia, October 22. 
Speaking on the mobile topographic 
inits, Capt. Bruno, who is research 
oficer of 


ussed the operation and_ technical 


Army Map Service, dis- 
ispects of map making in the field. 
Capt. Bruno’s talk was summarized 
| page 47, October ML.) 
The club had a busy evening as it 
elected its present slate of officers 
another year, and unanimously 
proved the constitution of the Na- 
mal Association of Litho Clubs. 
Phe officers of the club are William 
!. Stevens, Edward Stern & Co., presi- 
it: Elmer Alpha Litho 
vice president; John Knellwolf, 


Strange, 
( nited Lutheran Publication Society, 
asurer; and Joseph Winterburg, 
Mem- 


rs of the board of governors are: 


iillips & Jacobs, secretary. 
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Joseph Mazzaferri, Graphic Arts Co.; 
Walter Harris. Ketterlinus Litho- 
graphic Mfg. Co.: Robert Headley, 
Philly Litho Co.; Herman Hansel- 
man, Penn Litho Co.; Frank Ferrigno, 
Graphic Arts Co.; Walter ReSavage, 
Can Co.; Anthony Capello, 
Jos. Hoover & Sons: 
Dunlap Printing Co.; John Whitecar, 
Alpha Litho Co., and Eugene Davis, 
International Printing Ink. Mr. Davis 


Crown 


George Murray, 


is an associate board member. 

New members admitted to the club 
were James A. Richard, and William 
KE. Zabel, Jr.. Zabel Brothers: Charles 
L. Fish, Seller Printing Co.; Joseph 
B. Robben, Bond Mfg. Co.; 


Leitch. College Offset Press; Andrew 


James 


Givens. National Decalcomania Co.; 
A. D. Kirkpatrick. Rapid Roller Co.; 
and W. B. Wurtzel. Keystone Printing 
Ink Co. 

Merle Schaff, Dando Schaff Print- 
ing & Publishing Co., read the con- 
stitution and by-laws of the NALC 


and explained the new national or- 


Sayre Joins Regensteiner 








Irene H. Sayre, technical editor of MODERN 
LITHOGRAPHY, and author of popular litho- 
graphic books, has just joined the Regensteiner 
Corp. as assistant to the president, Nathan 
Ruekberg, and production manager of The 
Children’s Press, a subsidiary of the com- 
pany. The Children’s Press was recently organ- 
ized for the publication of juvenile bo-ks. 
Mrs. Sayre was formerly connected with the 
offset department of R. R. Donnelley & Sons 
Co., Chicago, until recently when she devoted 
full time to the completion of tw> books, 
“Photography and Platemaking fr Photo- 
Lithography,” a revised edition, and “The 
Single Color Offset Press.” 

Last February The Regensteiner Corp. an- 
nounced plans for a postwar expansi n pro- 
gram involving the expenditure of $350,000 
for a new plant and equipment, most of 
which will be spent in the lithographic divi- 
sion. Plans called for a new four story addi- 
tion to the present plant at Jackson and 
Racine. 





ganization which is now taking shape. 
presentation the 


approval was given. The meeting was 


Following his 


held at the Poor Richard Club, and 


about 75 attended. 


The next meeting is planned for 
Monday, November 26. when Wil- 
liam Misuraca. director of lithog- 


raphy. National Can Co., New York. 


will speak on metal lithography. 


Soderstrom Speaks 
Walter E. 


secretary of the National Association 


Soderstrom, executive 
of Photo-Lithographers, addressed a 
group of lithographers at Philadel- 
phia, October 23. Harry Duffy. of 
the Printing Industry of Philadelphia, 
also spoke. The possibility of or- 
ganizing a lithographers group in that 
city was discussed, and labor prob- 
lems also entered into the discussion 
period following the talks. The meet- 


ing was held at Hotel Adelphia. 
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Baltimore Club Re-elects Officers; Visits Crown 


LL officers of the Litho Club of 

Baltimore were re-elected for a 
second year in the club’s annual elec- 
tion October 15, at an unusual meet- 
ing held in the plant of Crown Cork 
& Seal Co. Edwin A. Steinwedel, of 
Crown, is president of the club; Otto 
Molz, American Bank Stationery Co., 
vice president; Spencer W. Parker, 
who recently joined Crown is secre- 
tary; and Andrew F. Panuska, of the 
same company is treasurer. Four 
new members were elected to member- 


ship on the board of governors. They 


are Edwin Parker, Parker Metal 
Decorating Co.; George A. (Buck) 


Frank, The Sheet Metal Litho Co.; 
William P. Gildea, Jr.. The Falconer 
Co.; and Louis A. Tamb, Fuchs & 
Lang Mfg. Co., the latter an associate 
member. Other members of the board 
who continue in office are: John Lavin 
and Warner D. Heim, Jr., Continental 
Can Co.; Ken O. Bitter, Gamse Litho 
Co.; S. W. Lambdin, Arthur Thomp- 
son & Co.; Norman A. Heath, Photo 
Litho Plate Graining Co.; and J. 
Albert Caldwell, Young & Selden Co. 

Other business of the evening in- 


cluded approval of the constitution of 


the National Association of Litho 
Clubs. Three delegates to the litho 


club session at the Philadelphia con- 
vention of the National Association 
of Photo-Lithographers, Nov. 3, were 
named. They were Mr. Steinwedel, 
Mr. Bitter, and Mr. Caldwell. Alter- 
nates were Mr. Parker and Mr. Tamb. 

About 50 the 


attended the October meeting which 


members of club 
consisted of an evening tour through 
the lithographing and fabricating de- 
partments of the huge Crown plant in 
Baltimore. Following dinner in the 
‘ompany cafeteria as guests of the 
Crown company, club members were 
taken through the plant with Crown 
men acting as guides. Considerable 
interest was shown in the two recently 
nstalled photo-composing machines, 
nd in the 28 metal decorating presses 
nd baking ovens. most of which were 

erating on the night shift. The men 


w the complete process of litho- 
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graphing, stamping and inserting cork 
or other linings of bottle caps and 
jar closures. Several commented on 
the stamping department where 
approximately 48 big stamping 
presses punch and form bottle caps 
at the rate of several million a day. 

The business meeting was held in 
the 


Charles H. Whitaker, of Crown, was 


cafeteria following the tour. 
admitted to membership in the club. 
The next meeting is scheduled for 
November 19, at the Emerson Hotel, 
and the subject is to be platemaking. 
The speaker is to be announced later. 
The club’s annual Christmas party 
is planned for Saturday, December 
15, at the Emerson. Arrangements 
are being made by a committee headed 
by Al Miller. Bingham Bros. Co., and 
including Mr. Heath, Edwin Parker, 
and J. E. Waltz. Sinclair & Valentine 
Co. 
e 


Baltimore Club Visits Mill 


Twenty-nine members of the Litho 
Club of Baltimore drove to Spring 
Grove. Pa.. October 27, for a tour of 
the P. H. Glatfelter Paper Co. mill. 
Those making the trip were guests 
of the paper company for a luncheon 
at the company’s club house, and 
the afternoon was spent at the mill, 
where the entire paper making proc- 
ess was seen in operation from the 
pulp wood to the finished sheet. Ed- 
win Steinwedel, club president, re- 
ports that the visit was a source of 
interest and information. 

The club’s next meeting was sched- 
uled to be held at Hotel Emerson, 
November 19. The 


announced at 


Baltimore. 
had 


presstime. 


pro- 


eram not been 


GPO Honors Ritter 

Robert A. Ritter, Production Plan- 
ning Assistant to the Public Printer, 
was given a farewell dinner on Oc- 
tober 12 at the Hotel Statler, Wash- 
ington, D, C., on the eve of his 
resignation to enter his own business 
in New York as a consultant to man- 


agement. The committee arranging the 





affair was headed by Raleigh Christie. 
About 125 officials and employees of 
the Government Printing Office attend- 
ed and there were representatives 
from other government departments 
and from the publication offices of the 
Army, Navy, and Selective Service 
System. 
. 

Dealers Elect Weinstein 

Nate Weinstein, Printing & Litho 
Equipment Co., New York, was elect- 
ed president of the Printing Machin- 
ery Dealers Association, October 16, 
at a meeting held by that organiza- 
tion at Hotel New Yorker, New York. 
Other officers named were William 
Machine Works. 
Philadelphia, vice-president; Daniel 
Casey, Jr., Payne & Walsh Corp.. 
Joseph Friedman. 
Holland, Holland 


Printing Machinery Co., is the retir- 


Northern 


Kopp, 


secretary; and 


treasurer. Louis 
ing president. 
. 

Lennox Joins Colortype 

Frank H. Lennox, after serving in 
the Navy for four and one-half years, 
has joined American Colortype Com- 
pany, Chicago, as director of pur- 
Mr. the 


Navy as an ensign in December, 1940, 


chasing. Lennox. entered 
and emerged as Lieutenant Command- 
er. He was acting Captain of the 
USS Tattnal when initial beachheads 
were established in southern France 
in August, 1944. He was formerly 
associated with the Dwight Brothers 
Paper Company, Milwaukee. 
° 

Lt. Birgel in Tokyo 

Lt. Henry Birgel, of the lithog- 
raphic department of the Hydro- 
S. Navy, Washing- 


ton, recently left for Tokyo. He is 


graphic Office, U. 


reported to be on a special technical 
litho- 


graphic and paper equipment, proc- 


mission to study Japanese 
esses and methods. He is expected to 
be in Japan for several months. 
° 

Parker Joins Crown 

Spencer W. Parker, secretary of the 
Litho Club of 
joined the sales department of Crown 
Cork & Seal Co., Baltimore. 
formerly with the Photo Litho Plate 


Jaltimore, recently 
He was 


Graining Co., that city. 
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To Launch Magazine 


America’s Progress, a monthly 


magazine planned for a mass circu- 
lation of one million. has been an- 


nounced by William A. Krueger. pres- 


ident of W. A. Krueger Co., Mil- 


waukee lithographing firm, and of 


Northern Lithographing Corp.. Chi- 
cago. The magazine is one step to- 
ward the development of a “new 
city of a million population, to be 
known as ‘America’... entirely new 
from the foundations up.” according 
to a statement released October 29 
by Mr. Krueger. The city is to be 
located in “heart of the United States” 
at a site vet to be selected. A scale 
model of the city, which will empha- 
size air transportation, is to be con- 
structed in Chicago for public view. 
Offices for the project have been op- 
ened in the Petroleum Building. 616 
S. Michigan Ave.. Chicago. Mr. 
Krueger's statement says. An_illus- 
trated brochure describing the proj- 
ect is available from the office. 

Mr. Krueger also announced that. 
effective immediately. the active 
management of the lithographing 
company will be turned over to Rob- 
ert A. Klaus, vice president, Arthur 
M. Wood, secretary and sales man- 
ager. and Harry Quadracci. plant 
superintendent. in order to give Mr. 
Krueger full time for the new project. 
Mr. Krueger will continue to hold the 
ofice of president, and will act in an 
advisory capacity. 

Mr. Krueger has been in the 
graphic arts for 28 years. and has 
built W. A. Krueger Company dur- 
ing the last 11 years, from a shop of 
me press. The company is now lo- 
ated in its own building of glass 
block construction, and is modern- 
zed with fluorescent lighting and air 


onditioning. 


* 

New NAPL Members 
Twenty-four companies have ap- 
lied for membership in the National 
\ssociation of Photo-Lithographers. 
Valter E. Soderstrom. executive sec- 
tary, announced during the Novem- 
er convention of that association in 
tiladelphia. In addition to these 24 
plications. 48 new members have 
en added during the past year. it 


iS announced. 
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When you want to KNOW... go to an expert! 








wv WodvadA Wer a—> 


YOUR PRINTER has handled a great deal of 


on your advertising ? 


of the 








Are you Up 


You should recognize this 
running t 


advertisement. It is one 
e 

ies Rising Paper is o boost your knowledg 
jo ee s for Rising—and 


of paper. It’s designed to build busines 


you! Look for the series In: 
SALES MANAGEMENT 


° PRINTER'S INK 


. BUSINESS WEEK 


NEWS 
“> » PURCHASING 


ADVERTISING & SELLING 


hising Papers 


PRINTING AND TECHNICAL 





WASTE PAPER IS STILL ESSENTIAL ..KEEP SAVING IT! 

















Plastic 
Sheets 


for 
DRAWINGS 
and 


REPRODUCTIONS 


LARGE SIZE 


(UP TO 51 x 150") 


Ln 





STABILITY 


POON: SOVNLLINHYLLA VALE 


LOW MOISTURE ABSORPTION 





TRANSPARENT 


TRANSLUCENT 
AND OPAQUE 
WHIT! 


COATED 





THICKNESS RANGE: .005 10 O01 INCHES 


DIRECT REPRODUCTION CORP. 


30 PINE STREET, NEW YORK 5, N.Y. — 


Write for free introductory 
Folder No. 5 and samples. 


%2 


UTA Ln LU 


EXCEPTIONAL DIMENSIONAL 


MATTE SURFACI 


MATTE 
SURFACE 


FOR 
SCRIBING 


=vHVHHUNNN4NN0N040NN0UOUUADUOOOOOAOUOOLOUUATHVNSHNHQ4Q00090082 00 0OUOOOOOOT TET OUOVUOATOAVAUASIAVAYSN4Q0O00 0 OPPO UU UUOUUOUUUUUTAUEAUUALSGEONASONOUEAOD OOOO GUPTA! 





& 


Mt 


WANTED: 


LITHOGRAPHIC PRESSMEN 
Single and Two Color 


COLOR PHOTOGRAPHER 
Half Tone Color Separation 
Wet Plate and Film 


DOT ETCH ARTISTS 


NEGATIVE ENGRAVERS 
and 
ARTISTIC LITHOGRAPHERS 


PLATEMAKER 
Photo-Composed Deep Etch 


Splendid Working Conditions 
In New Modern Plant 


MULL LT ATL MUM 


Permanent Positions with 


Assured Postwar Future 


TOP RATES * * * PAID VACATIONS 


HON DOONAN ANNO OSGI ANN UH 


te 
Lane yet 
= fa. ae 
= a — a + sl 
; in — —= FSS 
u{Z= TSN UAA a Sy 5 roast i ‘| Ep 
j ee + ren ; od 
re ihame > 


smn, 


ESTABLISHED CONCERN 
SPECIALIZING IN QUALITY REPRODUCTION 


VA MURANAUUOENAAAALAUASOODESALPOUVOPAAAUUODAADAAEAUAU DU HAHAH HOODS HAMA UH 






WVNH 


} ae. 


LITHOGRAPH CO., INC. 


1140 East-West Highway 
Silver Spring, Md. 
Washington, D. C. 


Member of 
tmalazamated Lithographers of America 


ANNAN YANT 














MODERN LITHOGRAPHY 











NUMBER of leading figures in 

the fields of lithography, sci- 
ence and education were among the 
upwards of five hundred guests who 
attended the official opening and in- 
spection of Glessner House. Chicago. 
where the Lithographic Technical 
Foundation opened its new Research 
October 25. Officially 
departments in 
Michae! 
H. Bruno. Research Office. Army Map 
Service, and Lt. Comm. Arthur Sias. 
S. Navy 


Photolith Section. Both Bruno and 


Department 
representing their 


Washington were Captain 


Bureau of Aeronautics. U. 


Sias conferred and consulted with 


ie Foundation Research Department 
hich officially met on October 22. 
rior to the official opening. 

Members of the Foundation Re- 


arch Committee who were in at- 
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tendance for the meeting or during 
the opening sessions were co-chair- 
man Leonard Knopf. president of 
the Meyercord Co., Chicago: E. G. 
Carlson of Harold M. Pitman Co.. 
Chicago; Charles Listing. American 
Bank Note Co.. Chicago: Rudolph 
Mathesius. Newman-Rudolph  Co.. 
Chicago: John Ristine. R. R. Don- 
nelley & Sons Co.. Chicago; Milton 
Mild, Western Printing & Litho Co.. 
Southwest Division. St. Louis. Mo.:; 
A. Stull Harris, Harris-Seybold-Pot- 
ter Co., Cleveland; Benjamin Sites. 
Miehle Printing Press & Mfg. Co.. 
Chicago: Kim Stuart. Neenah Paper 
Co.. Neenah, Wis.: Winslow H. Park- 
Metal 


Baltimore: Theodore A. Greifzu. Jr.. 


er. Parker Decoratine Co.. 


Graphic Arts Co.. Philadelphia. Pa.: 
and Paul W. Felt. Brown & Bigelow. 





At Glessner House opening, L. to R—Howard 
L. Fisher, and Stephen H. Harrington, both 
of Brown & Bigelow, Harry Porter, Harris- 
Seybcld-Potter Co., and Wade E. Griswold, 
executive director of the Foundation. Center 
photo shows some of the research commit- 
tee. Front row, L. to R.: Milton Mild, Wolff 
Printing Co., St. Lcuis; Dr. Louis Schwartz, 
Dermzsoses Section, U. S. Public Health 
Service; Benjamin Sites, Miehle Printing Press 
& Mtg. Co.; Edgar H. Bohle (on step). of 
the Foundation; John Ristine, R. R. Donnelley 
& Sons Co., Chicago; Wade E. Griswold, ex 
ecutive director cf the Foundation; and 
Leonard Knopf, The Meyercord Co., Chi- 
cago, western chairman of the committee. 
Second row, L. to R.: E. G. Carlson, Harold 
M. Pitman Co.; Robert F. Reed, Foundati n 
director of research; Theodore Greifzu, Sr., 
Graphic Arts Co., Philadelphia; and A. Stull 
Harris, Harris-Seybold-Potter Co. Top row, 
L. to R.: Charles W. Latham, Foundation; 
D-n Black. Western Printing & Litho Co., 
Racine, Wis.; Paul W. Dorst, recently re- 
turned to the Foundation staff; and S. A. 
Sheridan, Armour Research Foundation, Chi- 
cago. Right—Milton Mild, Wolff Printing 
Co., Capt. Michael H. Bruno, Army Map 
Service, and Lt. Commdr. Arthur J. Sias, 
Photolith Section. U. S. Navy. Ph-to at Icft 
shows Glessner House. 





Over 500 Attend Opening of Glessner House at Chicago 


St. Paul. Minn. Also conferring with 
the Research Committee was Dr. An- 
thony George of Sinclair & Valentine 
Co.. New York. 

From the Foundation’s Educational] 
Committee were L. E. Oswald of the 
E. F. Schmidt Co.. Milwaukee; A. 
Gordon Gray of Gray Printing Co.. 
Fostoria, Ohio. and Elmer G. Voigt 
of Western Printing & Litho. Co.. 
Racine. Wis. 

The Foundation staff at the open- 
ing affair included W. FE. Griswold. 
Reed. 


research director. Charles W. Lath- 


executive director. Robert F. 
am. assistant to the director in 
charge of preparation of employee 
training materials, Paul W. Dorst. 
technician. E. W. Bohle, technical 
writer and consultant. and Don H. 
Black of Western Printing & Litho 
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4 Quarter Century of FAITH 





~~ 

om 

° 

e In 1920 . 

> remembering Ben Franklin’s autobiography, describing how, as a boy, 

e “he paid too much for his whistle,” we decided folding machines were 

. costing you too much . .. and we brought down the price of folders. 

* 

° In 1932-33... 

o we didn't advertise as sking you to buy a folder, but used the space 

. to express our FAITH in AMERICA .. . those dark days of American 

e business . . . and that Faith proved justified. 

: In 1944... 

: we advertised—Wars will end. They always have. America will rebuild 

e itself and this “One World” through world commerce. America has 

* the factories, the ships, the planes, the “know-how,” the VISION and the 

2 FAITH. Three jobs will grow where one grew before. Factories will 

e build three times as much (and better) goods and gadgets. Printers 

° will print three times as many (and better) selling booklets for this 

: goods-starved world needs and wants America’s best. 

e - 

° In 1945... 

« Peace has dawned ... the “Giver” of every good and perfect gift has 

. blessed America with total victory. In thankfulness, we pledge our 
total effort, to better serve The Graphic Arts Industry .. . you, to whom 


we are forever indebted and may “Peace” also have her victories. 


| RUSSELL ERNEST BAUM 


615 Chestnut St. Philadelphia 6, Pa. 
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Co., who has been engaged for the 
past two years in the development of 


Foundation programs. 


The Board of Directors of the Lith- 
ographic Technical Foundation was 
represented by president E. H. Wade- 
witz. Leonard Knopf and John M. 
Wolff Jr. Among other names in the 
a / 


Harris, Gugler Litho Co., Milwaukee; 


lithographing industry were 


Henry Brunings, Gerlach-Barklow 
Co., Joliet, Ill.; Stephen H. Harring- 
ton and Howard L. Fischer of Brown 
& Bigelow, St. Paul, Minn.: Theodore 
Regensteiner, the Regensteiner Corp.., 
Chicago; Curt Teich Sr. and Curt 
Teich Jr. of Curt Teich & Co., Chi- 
cago; Arthur and Capt. John E. Goes. 
Goes Litho Co., Chicago; B. E. Calla- 

Litho Co.. Chicago; 
Porter, Harris-Seybold- 


Cleveland: Geo. H. Lan- 


han. Inland 
Harry A. 
Potter Co.. 
ing, Michigan Litho Co., Grand Rap- 
ids. Mich.: A. J. Wilmanns. Wil- 
manns Brothers. Milwaukee; Carl W. 
and Kenneth D. Moebius of Moebius 
Printing Co.. Milwaukee, Wis.;: Wm. 
A. Krueger of W. A. Krueger 
Co., Milwaukee; Wm. Dyer of Acme 
Printing Ink Co., Chicago; Stan J. 
Kent. Sleight Metallic Ink Co. of IIl.. 
Chicago: Harry J. Ziegler and Earl 
Bowman, S. D. Warren Co.; Jos. A. 
Aupperle, Edward Stern & Co.. Phila- 
lelphia, Pa.; Wm. Mayer. Burton & 
Mayer. Inc.. Milwaukee; P. H. Ren- 
ter. A. C. Schulz Litho Co., Milwau- 
kee; Clarence Fairbanks, Edwards & 
Deutsch, Chicago: Robert FE. Brown. 
Arvey Corp., Chicago; Earl G. and 
Ray H. Gile, H. Niedecken Co., Mil- 
waukee; Chas. M. Kessling, Outdoor 
Advertising Assn. of America; F. E. 
Radloff. C. B. Henschel Mfg. Co.. 
Milwaukee; H. F. Saville and G. M. 
Pratt of Continental Can Co.: Ed 
Dell. Davidson Mfg. Co.: E. C. Fues- 
endorf, A. E. Handschy Co.. J. J. Ker- 
win, Chicago Printing Ink Makers 
\ssociation; Lawrence S. Rapport. 
Rapid Roller Co.; Walter H. Geist. 
Swigart Paper Co.; W. L. Deroche of 
Manz Corp.. Chicago; Claude Snider 
ind Harold M. Wold of Rand Me- 
Nally & Co., Chicago; Wm. H. Mad- 
len. Koh] & Madden Printing Ink Co.. 
Chicago; C. A. Nordberg. Chicago 
Offset Printing Co.; A. E. Basch and 
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Z. W. Adams of Magill-Weinsheimer 
Co., Chicago: H. W. Surrey. Roberts 
& Porter; M. A. Connely, E, I. du 
Pont de Nemours & Co.: O. G. Weber. 
Weber Litho Co.; D. C. Donaldson. 
Eastman-Kodak Co.: A. J. Miller of 
Container Corp.: Llrene H. Sayre. Re- 
gensteiner Corp., and many others. 

The committee in charge of the 
event and which worked on the de- 
tails of use and occupancy of Gless- 
ner House by the Lithographic Tech- 
nical Foundation, included Chairman 
Knopf. Mr. Regensteiner, Mr. Mathe- 
sius. G. L. Luehrs. Peerless Litho Co., 
Curt Teich, Jr.. Mr. Oswald, Mr. Brun- 
nings. and Mr. Harris, of the Gugler 
company. 

Glessner House itself is a mansion 
of more than 40 rooms, the former 
residence of a late president of the In- 
ternational Harvester Co., bequeathed 
to the Illinois Institute of Technology. 
with the understanding that its space 
would be devoted exclusively to re- 
search and education. It has been 
offered to the Lithographic Technical 
Foundation, rent-free, and for a share 
only of the maintenance costs. to 
house its Research Department and 
to be used for whatever other local 
or national administrative and edu- 
cational purposes that may be re- 
quired. 

The laboratories themselves include 
separate units for organic and physi- 
cal chemistry, hood room, platemak- 
dark 


Under the arrangement 


ing, photography. room and 
press room. 
with Armour Research Foundation of 
Illinois Institute of Technology, all 
research projects of a specific and dis- 
tinct lithographic nature, in keeping 
with the above facilities, will be 
handled at Glessner House, under the 
management of the research director 
of LTF. 


volving specialized knowledge and 


Other broader projects in- 


facilities in the fields of electronics. 
metallurgy and other subjects will be 
carried on at other special labora- 
tories at the Armour technical center 
at 33rd and Federal Streets in Chi- 
cago. 

The executive director of LTF will 
maintain permanent office and living 
space at Glessner House and will di- 
this 


vide his time between location 


and New York headquarters of LTF. 

Glessner House is decorated with 
many examples of lithographic work- 
manship, including a large portion 
of the Fuchs and Lang collection of 
historical lithographic prints, and 
other art subjects and examples of 
present day lithography. 

. 

Rich Company to Expand 

Rich Lithographing Co., Chicopee 
Falls, Mass., has announced plans for 
a new building of brick. concrete and 
structural glass to be erected near the 
Springfield Airport. Addition of con- 
siderable equipment, and expanded 
production during the last few years 
made it necessary to obtain more 
space. The new building will be one 
story. 50 x 185 feet and will be air 
conditioned. It is expected to be com- 
pleted by next spring. The company 
is at present located at 157 Cochran 
St. Ralph Rich. proprietor of the firm 
is a past president of the Connecticut 
Valley Litho Club. 

. 

Forbes Vets Return 

The following persons have re- 
turned to the Forbes Lithograph Mfg. 
Co., Chelsea, Mass., after service with 
Aileen Aylward, 
George Bernard, David Carleton. 
John P. Copello, John Devlin, John 
Douglass, Harold Drury, John Foley, 


the armed forces: 


Jr., Clarence Frazier, Francis Gilles- 
pie, Carleton Gray, Bernard Haggerty, 
Edwin Harrington, Andrew Lehman, 
Cornelius McCarthy, William Minnis, 
Thomas Ring, Harold Sloane, George 
Toomey, Robert Vigneau, Ralph Vit- 


tum. and George Wilcox. 
e 
Schulze Leaves Worcester 
Albert J. Schulze, vice-president in 
charge of sales of Worcester (Mass. ) 
Lithograph Corp., resigned his posi- 
tion November 1. he announced. Mr. 
Schulze is not yet ready to announce 
his plans for the future, he said. He 
had been with Worcester for 24 years. 
: ' 
Pagliaro to Vermont 
Michael Pagliaro, formerly with 
the Providence (R. I.) Litho Co., 
recently joined Polygraphic Co. of 
America, N, Bennington, Vt. He is an 
active member of the Connecticut 


Valley Litho Club 
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Thank You.... GRAPHIC ARTS INDUSTRY. 





Thank you . . . for the half million dollars of unfilled orders for the - - - 
All-buckle, Baum Folder-Paster-Cutter-Scorer-Perforator . . . a complete 


€ 

* 

° 

& 

+ 

. 

= 

« 

° “bindery” in one simple automatic machine, that folds, pastes, trims 

« . ° . eRe ° ° ° . 

° and folds again for mailing in one operation, delivering 6,000 bound, 

: trimmed booklets an hour. 

« 

: In September—deliveries reached the pre-war volume ...a million dollars 

a year of precision-built, life-time, profit-creating Automatic Baums. 

Qur aim is to reach, at the earliest possible date, a THREE MILLION 

DOLLAR VOLUME, enabling us to triple pre-war jobs for returning G.1.’s 
. God Bless Them. 


PRE-WAR prices still hold—greatest values in machine history—order 


NOW ... to get earliest 1946 delivery. 

RUSSELL ERNEST BAUM 
SFI. F¥ BARA 4 4 ) Arb 
615 Chestnut St. Philadelphia 6, Pa. 
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RELIABLE LITHOGRAPHIC PLATE CO., Inc. 


The Pioneer Plate Grainers of America 











66 ELIABLE” is tar more than just 
part of our name. It means to 
ALL PLATES our customers that our plates can be MILL 
INCLUDING THOSE depended on to give oe, results SELECTED 
because from start to finish the graining 
REGRAINED FOR is handled by experts of long experi- METAL 
MULTILITH ence. Our plates are made right to USED 
work right—//iey are reliable! 
ARE MARBLE We carry a full supply of Zinc and EXCLUSIVELY 
GRAINED Aluminum Sheets for Offset, Rotaprint (MADE IN US.A) 
Presses, in fact for all the lithograph 
trade. 




















A trial order should “sell” you our services and products. 


RELIABLE LITHOGRAPHIC PLATE CO. 


INCORPORATED 1916 


17-27 Vandewater St. and 45 Rose St., New York, N.Y. © Prone: BEekman’ an 
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Offers Plastic Sheets 


Plastic sheets for drawing, proving 
and reproductions are now being mar- 
keted in a variety of sizes and finishes 
to the lithographic industry by Di- 
rect Reproduction Corp. According 
to Eric J. Baker, vice president of 
the company, the sheets have been 
widely used during the war in the 
lithographic operations of the army, 
navy, and other government agencies, 
and are now available for civilian 
use. The sheets which come in speci- 
fied thicknesses, surfaces, and degrees 
of transparency, may be used for the 
following steps in lithography, Mr. 
Baker says: overlay sheets for color 
separations, color separations on 
sheets by using blue lines. as a litho- 
graphic surface for accurate detail 
work or transparencies, for filing of 
masters instead of glass, for proving 
color work for register by overlay. 
and for preparing art overlays for 
reproduction. 

The material comes in sheets up to 
91 x 150”, and has a high degree of 
dimensional! stability and low mois- 
ture absorption. They are also offered 
with a photographic coating for line 
work, and can be coated with blue 
print, Van Dyke. albumen and di- 
chromatic solutions. 


Samples and a descriptive folder 
Zarkin Will Make Jeep 


HE Jeep offset press, together 
, nl a new line of platemaking 
equipment for lithography, is now 
ing manufactured by Zarkin Ma- 
New York. it was 
nnounced early in November. The 
ict that the Zarkin 


hbtained manufacturing and market- 


hine Co.. Ine.. 


company had 
ig rights for the small Jeep press. 
as announced at the equipment for- 
m of the Philadelphia convention of 


e NAPL. by John Webendorfer, of 
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are available from the company, 30 
Pine Street. New York 5, N. Y. 

. 
New GE Exposure Meter 

An exposure meter. said to be im- 
proved and splashproof, identified as 
Type DW-58, adapted for the cor- 
rect exposure readings for the cam- 
era, in the darkroom, and for balanc- 
ing light in the studio, has been an- 
nounced by the General Electric’s 
Meter and Instrument Division. By 
utilizing a new, compact. internal- 
pivot element, the weight of the new 
meter is reduced approximately 22 
per cent with a gain in over-all sturd- 
iness, the company says. This element 
was first developed for electric in- 
struments for use on waterproo! 
walkie-talkie radios and military air- 
craft. The case of the meter has been 
completely redesigned, rendering the 
meter dust and moistureproof. The di- 
rectional hood has also been rede- 
signed and is now finished with a spe- 
cial nonreflecting surface on the in- 
side for greater accuracy. 

The military requirements for high- 
shock instruments are incorporated 
in this design to assure long life. the 
company states. 
Bulletin GES-3353. 


request to the General Electric Com- 


available on 


pany, Schenectady 5, New York, more 


completely describes the new meter. 


Press, Platemaking Line 


who. an- 


Mount 


nounced plans for the building of the 


Vernon Presses, 
Jeep press two vears ago. 

The new line of platemaking equip- 
ment is a continuation of a line man- 
ufactured by the company for the 
armed forces during the war, and 
includes a temperature controlled 
sink, stripping table. vacuum frame. 
and whirler. The complete line. in- 
cluding the press. will be marketed 


under the trade name Zenith. 





New Kodak Color Process 
Kodak Co.. 


on November 4. 


Eastman Rochester. 


Mi Be 


new process of making color photo- 


announced a 


graphic prints which it is claimed will 
reduce the required processing time 
to one-quarter to one-third of pres- 
ent requirements. It is a dye transfer 
process, and will be available for 
amateurs and commercial photogra- 
phers early next year. The process 
was described at a meeting of the 
Photographic Society of America held 


The 


scribed by the Associated Press as 


in Rochester. process was de- 
follows: 

With a contact printer or enlarger 
a photographer can, by the new proc- 
ess. produce the first full-color print 
in less than an hour and a half, ex- 
cluding negative and print drying 
time. This is about one-third the time 
required by the wash-off method, 

Successive color prints which the 
company says maintain an unusually 
high standard of quality, can be 
turned out on the average of one 
every ten minutes, less than one- 
eighth the time previously needed. 

Known as the Kodak dye transfer 
color process, the new method utilizes 
the principle of dye transfer from 
matrices made from color-separation 
negatives. However, every step in the 
process has been improved over for- 
mer matrix color printing methods. 
the company asserted. 

Color balance of a photograph can 
he controlled easily by the process, 
the company said. contrast may be 
increased or reduced. and the finished 
prints may be spotted and retouched. 

The company said it is expected 


materials for the process will be 
available shortly after the first of the 
year. Users will be able to buy all 
necessary chemicals in a complete kit. 
and also sets of replacement dyes and 


necessary developers. 
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Graph-O-Lith developer gives you negatives with both ' 


these characteristics. Never any loss of tone or detail. 


EGAIIVES OF EXTREME cones’! 


ale Always clear dot formation, because Graph-O-Lith halts 
development in the low densities. Does its job 


in hard water and won't blister your negatives. 


MADE i~n vs 
USE with cauTiO! 


THE BOTTLE wiTHIN THE CA 


CONTAINS caust ric $0° si : 
GRAPH-O-LITH DEVELOPER FOR LINE AND HALFTONE NEGA- 


hee og A. HUNT CO! EVE LOPER e TIVES ON PROCESS FILM, STRIPPING FILM AND PAPER. 
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aa ‘[pRAPH: U-L/T! PHILIP A. HUNT COMPANY 
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ESTABLISHED 1909 


Help yourself, Mitt, coil H BROOKLYN, N.Y. 
pameEs © | CHICAGO, ILL. CAMBRIDGE, MASS. 


help your country — ane BROOKLYN, % } 
°, “Sewn. “tt LONG ISLAND CITY, N.Y. CLEVELAND, OHIO 
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MANUFACTURED ONLY BY 


MARTIN DRISCOLL & CO. * CHICAGO, ILL. 


GREAT WESTERN PRINTING INK CO., PORTLAND, OREGON * BRANCH FACTORY, MILWAUKEE, WIS. 
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New GE Process 
Lithographers who make use of 
“flock” for ornamenting postcards or 
other printed products will be inter- 
ested in a process developed by the 
General Electric Co. for electro-coat- 
ing fabrics. G.E.’s announcement de- 
scribes it as “a process whereby cloth 
fibers sent through an electro-static 
field, become charged, stand on end 
and are hurled _ perpendicularly 
against an abrasive-coated backing 
The 


either a new fabric or a design on 


fabric. result is creation of 
the original fabric.” 

G.E.’s list of suggested possible 
applications is confined to textile ma- 
terials and leather, but the announce- 
ment says that “fabrics will cling to 
any kind of adhesive-coated backing, 
even paper of the quality of rough 
newsprint.” It also states that “an 
entirely synthetic fabric can be cre- 
ated by impelling synthetic fibers 
upon a sheet of cellophane,” result- 
ing in “a tough, densely-napped cloth 
that might be used as a table runner.” 

Explaining the trick, G. E. says: 
“The electrostatic field is set up by 
G. E. high voltage electrical equip- 
ment. Loose fibers or flock, when 
conveyed on a belt through the elec- 
trostatic field, receive a charge of 
the same polarity as an electrode at 
the bottom of the field. 

“Because of the similar polarity, 
the fibers are repelled upward with 
such force that they are hurled per- 
pendicularly into an adhesive-coated 
backing fabric, which is being run 


field. 


Ends of the fibers are buried in the 


simultaneously through the 
adhesive. Final step is conveying the 
fabric 
through a dryer for curing.” The 
full field of application is “virtually 


resultant electro - coated 


unexplored as yet,” the G. E. state- 
ment says. 
° 

Offers Color Prints 

Color prints from transparencies, 
by what is called a new war devel- 
oped process involving electronic ap- 
plications and automatic exposure 
correction, are now being offered to 
the public by Pavelle Color, Inc., 
533 W. 57th St., New York 19. Prints 
size 


are offered at present in one 


only, 3 x 414”, in order to speed 
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production, and seven day service is 
being advertised. Prints are priced 
at $1.00 each. The work is handled 
through authorized camera and pho- 
tographic dealers in New York. 
oe 

Issues pH Booklet 

A revised edition of the Taylor 
combination handbook and catalog, 
just issued by W. A. Taylor & Co., 
contains both simple and _ technical 
explanations of the meaning of pH 
control; specific discussions of the 
application of pH, chlorine and phos- 
phate control to 35 industries; the 
precautions to be observed in making 
determinations; and descriptions of 
all Taylor outfits, including 8 new 
Copies are available free on 
request. The firm is at 7300 York 
Road. Baltimore 4, Md. 

° 

To Bake Litho Plates 


Fostoria Pressed Steel Corp., Fos- 


sets. 


toria, Ohio, has developed equipment 
for infrared baking of both metal and 
paper plates, and will market it to 
the lithographic industry. According 
to the company, the baking process 
substantially increases the life of al- 
bumen metal plates, and also paper or 
plastic litho plates. (A rather com- 
plete discussion of this process was 
published in Mopern LitHoGrRapHy, 
August, Page 25.) 
e 

Qwert Yuiop 

Taking its title from the keys 
across the top row of the typewriter 
keyboard, Qwert Yuiop, a new book 
of light verse by H. J. (Hig) Higdon, 
was to be published November 10. 
Hig is editor and designer of Phoenix 
Flame, widely publicized magazine 
of the Phoenix Metal Cap Co. The 
edition in paper covers is 75c and 
with board covers is $1.25, Copies are 
the author at 6933 
Crandon Ave.. Chicago 49. 

+ 

Mail Assn. Re-elects 

Howard Korman, vice-president of 
MeCann - Erickson New 


York advertising agency on October 


available from 


Company, 


19, for the third time, was elected 
president of the Direct Mail Adver- 
tising Association, Inc., at the annual 
meeting in Hotel New 
York. Richard E. Messner was re- 


Roosevelt, 





elected to the vice-presidency, suc- 
ceeding Edward N. Mayer, Jr. 
° 
New Detroit Club 
\ new litho club was formed in 
Detroit recently, and Fred L. Siggins, 
Wolf Detroit 


elected president. 


Envelope Co... was 
Other officers and 


details have not been announced. 


CONVENTION 


(Continued from Page 29) 








plained that the NAPL cost committee 
had given careful consideration to 
the fluctuating nature of commercial 
times. and 


lithography in normal 


concluded that a 40 hour week. with 
an allowance of 75 per cent pro- 
ductive time, or a total of 1,560 


chargeable hours for a year, for each 
and every piece of equipment, is a 
fair and reasonable standard for 
normal production. After further dis- 
cussing the many factors making up 
a cost analysis he warned that noth- 
ing can take the place of a cost sys- 
tem which is operated year after year, 
and is tied in as part of the general 
accounting system. Industry in gen- 
eral, he said, has been using stand- 
ards costs for many years, and it is 
time the 
availed itself of 
counting methods. After setting forth 


lithographing industry 
pray o ; 


these modern ac- 
the many positive factors which rec- 
ommended such a’ system, he con- 
cluded that “it puts a price tag on 
ineficient plant operations. He con- 
eratulated the NAPL on assuming the 
leadership in the compilation and 
distribution of cost information for 


the lithographic industry. 


Adv. Agency Viewpoint 
AWRENCE G. MALONE, §ac- 
count executive, G. M. Basford 

Co., New York advertising agency. 
Mr. Malone reported a recent survey 
of advertising agency men regarding 
trends in printing and lithography, 
and said that for a number of years 
there has been a definite trend to- 
ward the use of more color in all 
kinds of advertising material. He men- 
tioned particularly the increasing use 
of packages for products which never 
before were marketed in packages. 


He recalled that some ten years ago 
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Ink Conditioner 


Improves 


THE PRINTING QUALITY 


of Every Ink 


Halftones zines type offset print sharper 
and cleaner when your inks contain “33”... It’s 
easy to use. Results are positive. Add “33,” accord- 
ing to simple directions ... See the marked im- 
provement in your presswork. Finer overall print 
quality makes a better impression on your customers. 


“33” Ink Conditioner keeps halftones open, assuring 
affinity of paper and ink and prevents picking. Other 
advantages include: elimination of crystallization, 
less heating, preservation of colors and proper 
trapping of colors in process work. Net results are 
better presswork and fewer adjustments. You get 


15% to 30° greater ink coverage. 


Safeguard every job by using “33” ... It’s a time- 
tested, shop-proven ingredient that assures better 
presswork. Write for an 8-lb. trial can, as guaranteed 
below and ask for a free copy of “To the Pressman.” 











100% Guarantee 


8 LB. TRIAL ORDER If our Ink Conditioner does not 


sutisfy you completely, you may return the unused 


portion at our expense What could be fairer? 
“33” (letterpress) “0-33 (litho and multilith). 





























Los Angeles + San Francisco + Dallas + Houston « Oklahoma City +« Miami 
Orlando + Tampa e« Jacksonville + .Tallahassee « Charlotte + Knoxville 
Atlanta « Wilkes-Barre «+ Milwaukee «+ St. Louis «+ Kansas City «+ Denver 
Cincinnati « Dayton . Hartford « Toronto «+ Montreal « Honolulu 


y 
4] CUMPOUN UMPANY 
Cntral 118 North € e. Chicoge, IMineis 


/N CANADA- 4 CANADIAN FINE COLOR CO. LTD., TORONTO 


EXPORT DIV.: 
35 S. William Street, New York 4, N. Y. 


Guiterman Co., Inc., 


80 


—— GREATER 
~ PROFITS 


Until you have examined some 
specimens of the Vari-Typer Com- 
posing Machine -- from the stand- 
points of speed, cost, and appear- 
ance -- you will not be able to 
fully appreciate the money-saving 
possibilities of this remarkable 
machine for lithographers. 

Scores of lithographers all over 
the country use Vari-Typer to pro- 
duce a large variety of work -- 
especially black and white forms. 
They endorse its money-making cap- 
acity -- its speed and versatility. 

Why not write on your business 
letterhead for samples of Vari- 
Typer composition. Then judge for 
yourself whether you can afford to 
pass up the profit possibilities 
it offers. Write today. 


TEXT COPY SET ON VARI-TYPER 


"REGISTERED U. S. PAT. OFF. 
AND FOREIGN COUNTRIES 
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offset acquired a bad reputation be- 
cause of the poor quality work turned 
out by many firms. He stated that this 
had retarded the normal growth of 
offset and that ever today, in spite of 
its growing popularity, many buyers 
were skeptical because of earlier ex- 
periences. He cited an example of one 
agency which bought one offset job, 
and the quality was such that the 
buyer of printing for the agency re- 
ceived orders from his superiors to 
never again purchase offset. The re- 
sult was that for six solid years that 
house never bought a sheet of offset. 
In a humorous vein, which pro- 
duced many laughs, Mr. Malone cited 
some of the early misconceptions of 
lithography, some of which he in- 
dicated have not been completely 
eradicated. One of these was that a 
job done by offset required “plates 
that don’t cost anything,” and he said 
that another version of this was that 
offset 
all, that’s why it was cheaper than 


“didn’t require any plates at 
letterpress.” He praised the quality 
work being done, and said that li- 
thography was superior enough that 
it should be sold on its obvious 
merits, and never as a substitute or 


as being just as good, as letterpress. 


Paper Outlook 

R’* ALD DRAKE, Champion Pa 
per & Fibre Co., Hamilton. 
Ohio. 


new litho papers,” 


“There will be no radically 
Mr. Drake said 
at the beginning of his talk. Improve- 
ments in paper will be directed to- 
ward improvements in present grades 
with special attention to the effect 
of higher printing speeds on paper 
requirements. He mentioned that 
there are now more manpower and 
facilities available for use in research 
ind development work. Mr. Drake 
said that preconditioned sheets will 
be more important especially as more 
iir conditioned plants come into the 
industry. He gave some attention to 
vet strength and other resin impreg- 
ated papers and said that their prin- 
ipal drawback was their expense. 
Perhaps the prices of the ingredients 
vill be lowered in time, he pointed 
ut. Before the war mills normally 
arried only one grade of litho coated 


apers, but in the future we will see 
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a range of several grades of litho 
coated with a corresponding price 
range, similar to the range in letter- 
press coateds. Because of the severe 
requirements on litho coated stocks, 
it will be difficult to make them as 
low in price as letterpress coateds, he 
observed. While litho coated will see 
the biggest changes, there will be no 
changes which will interfere with 
standard lithographic procedures, he 
assured the audience. As for paper 
whiteness, Mr. Drake said that pres- 


ent whiteness is near the prewar 


standard, and within 30 days will 
reach it. 
In-Plant Training 
HARLES W. LATHAM, Litho- 
graphic Technical Foundation 
Mr. Latham, who helped to develop 
the extensive lithographic training 
books and other materials produced 
by the Foundation, discussed these 
materials, and provided a demonstra- 
tion of teaching such as might be car- 
ried on ina lithographic plant or trade 
school. Playing the role of student 


was Joseph Machell, press superin- 


OLD HAMPSHIRE BOND 


has the prestige of a gilt edged security ... 


the 100% rag content paper that indivi- 


dualizes correspondence and makes records 





and reports truly permanent. 


There can be no substitute for the skill 
gained in generations of paper making that 
is inherent in OLD HAMPSHIRE BOND. 


Neither can there be any substitute for the 


painstaking tub-sizing, loft-drying and the 


sparkling new white rag content that make 


each sheet of this superlative bond a 


masterpiece. 


Your Paper Merchant will be eager to show 


you samples in White and twelve authenti- 


cally correct colors. 


Old Hampshire Bond 


CAREW MANUFACTURING CO. 
SOUTH HADLEY FALLS, MASSACHUSETTS 
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From now on lithographic jobs will have to 
stand the test of critical buyers and increasing 
competition. ECLIPSE DEEP-SET BLACK INK 
will help you to meet these requirements. It is 
completely dependable for trouble-free high speed 
work—it assures good blacks, brilliant and strong, 
whether in line or halftone. ECLIPSE DEEP-SET 
BLACK is the product of many years of skillful experi- 
ence, and you can depend on its 100 per cent performance 
at all times. Send for a trial order and test it in your own 
pressroom. 
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tendent of Stecher-Traung Lithograph 
Corp., Rochester. Mr. Latham said 
that the Foundation, by the end of 
the year, will have completed 25 
shop manuals on various phases of 
lithographic work, planned as mem- 
ory refreshers for skilled craftsmen 
or as aids for beginners. He also de- 
scribed the textbooks being published 
by the Foundation as well as the many 
teaching aids, including material de- 
signed for teaching shop craftsmen 
how to teach others their skills. “We 
believe that the best way to learn any 
of the lithographic skills is by work- 
ing at them under the supervision of 
said. Mr. 


Latham said that all the courses. 


a finished craftsman.” he 
which cover all phases of lithogra- 
phy, have been planned for and are 
as readily adaptable to full-time. 
part-time, evening, refresher. or up- 
grading usage. They are recommend- 
ed for use in trade schools. in or- 
ganized classes, and for in-plant train- 
ing. he said. With the textbooks. and 
all the other material available from 
the Foundation. he said that it is 


felt that a man who knows his trade 


can impart his knowledge to the 
trainee. 

The Foundation does not operate 
schools, but makes all of the neces- 
sary materials available to any plant 
or group which desires to train litho- 
graphic personnel. Information on 
any of this material is available from 
the Foundation, 131 East 39th St., 
New York 16, N. Y. 

The Joint Council 

EORGE E. LODER, president. 
National Process Co., New 
York; chairman of the Joint Litho- 
Council. Mr. 


Loder commended the lithographic 


graphic Advisory 
industry for its insight in handling 
the returning veieran problem, and 
said that it was well in advance of 
nine out of ten industries, He told 
of the formation of the council, which 
is composed of representatives of 


management through two national 
lithographic associations, and of la- 
bor through the Amalgamated Litho- 
graphers of America. He said that a 
great deal of the council’s time thus 
far had been spent in the compiling 


and production of the booklet “Is 





There a Job for Me in Lithography ?” 


which was issued several months ago. 
He said that thousands of these book- 
lets had been distributed through 
various government agencies to re- 
turning veterans interested in the 
lithographic industry. He said that 
both industry and labor were agreed 
that veterans should be given credit 
for any experience they may have 
gained in lithography while in the 
armed forces, but added that this is 
a local problem, and could not be 
solved by any nationwide rule. He 
discussed the need of lithographic 
training schools as a major one, and 
said that the best type of training is 
a combination of school and actual 
work. He said that students of such 
schools should be employed in the 
trade. He discussed the union’s re- 
strictions on apprentices, saying that 
there was a mutual recognition of the 
need for some relaxation of it, but 
warned that such action required 
time and discussion. The union has 
already approved the adding of more 
dot etchers in certain areas, he said, 


this phase of lithography being one 
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Wauen you snap on your lamps, you 
literally snap on the sun... with ‘‘ Na- 
tional’’ White Flame Carbons. For 
these carbon arcs give off a light with 
almost the identical speed and bril- 
liance of true sunlight. No other ar- 
tificial light can compare with it! 
Because the light from ‘* National’”’ 
White Flame Carbons is so near to 
sunlight in color distribution—and be- 
cause of its constancy —it eliminates 
wasteful guesswork with exposures 
and assures true reproductions in color 
and in black and white. 























To get the most out of your carbon arc 
lamps, do these two simple things: 
1. Wipe reflectors regularly. When dark 
areas show up, resurface with metallic paint. 
2. Clean the carbon holders of ash and 
pitting. This assures good electrical con- 
tact, steady flame. and longer life for your 
carbons. 
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of the chief bottlenecks. He mentioned 
the need for accurate job definitions 


NAPL for its 


fundamental work in this field as re- 


and commended the 
ported last year at the conference in 
New York. The Joint Council is now 
working on a job dictionary. The next 
JLAC 


Washington, D. C. in early December. 


meeting of the will be in 


he said. 


Equipment Forum 
EPRESENTATIVES of various 
equipment and supply compa- 

nies took part in the forum held at 
the Friday afternoon session. D. C. 
Donaldson, Eastman Kodak Co.. said 
that half- 


tone color separation, and the contact 


the florescent process of 
and magenta screens, are two develop- 
ments which would play a large part 
in the future advancement of lithog- 
raphy. Harry A. Porter, vice-president 
in charge of sales of Harris-Seybold- 
Potter Co., said that large scale pro- 
duction of offset presses appears to 
be impossible for a year and that 
there will necessarily be delays and 
disappointments. Gray iron castings 
are now the chief bottleneck in press 
manufacture, and the lack of any 
OPA policy on pricing is another 
factor making it difficult to arrive at 
definite decisions. It was announced. 
this. that the 
NAPL had passed a resolution re- 


in connection with 
questing OPA to lift the ceiling prices 
off of lithographic presses in order 
to speed their production. 

Charles P. Titsworth, Miehle Print- 
ing Press & Mfg. Co., agreed with 
Mr. Porter that the casting situation 
as well as the OPA’s lack of policy 
were hampering press manufacturers 
Kenneth 


Founders. said that 


in reconverting. Burchard. 
American Type 
deliveries on some equipment would 
be made within a few months on 
orders taken many months ago, while 
orders placed now may take a year 
or more for delivery. Mr. Porter and 
Mr. Burchard agreed that the equip- 
ment will be about the same as pre- 
war except for some basic improve- 
ments. 

Robert J. Butler, Fuchs & Lang 
Mfg. Co., told something of the litho 


ink situation, stating that the prin- 
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Mayor Signs Proclamation 











Mayor Bernard Samuel of Philadelphia signs 
the document proclaiming Lithography Week. 
Standing, L. to R., are Merle Schaff, Elmer 


Strange, and William Stevens, Philadelphia 
Litho Club officials. Lower illustration shows 
proclamation. 


cipal consideration would be to make 
inks to meet the faster press speed 
demands and the demands for faster 
drying. We will continue to see the 
same steady developments that we 
have seen for many years, he said. 
Harry Hunt, Dayco Roller Division, 
Dayton Rubber Co., said that his 
companys capacity for producing 
synthetic rubber rollers is up one and 
one-half times, and that equipment is 
being modernized. Technically, roll- 
ers are keeping pace with new inks. 
new equipment and other develop- 
ments, he said. 

Frank Zack, Wassell Organization 
Westport, Conn., discussed the Pro- 
ductrol control board which was on 
display at the exhibit, and said that 


this system could be tailored to any 


individual plant and was ready for 
immediate delivery. (This control 


system was described in detail in 
Modern Lithography, Sept., Pg. 40). 
John Mount Vernon 
Presses, Mount Vernon, N. Y., an- 
nounced that the 19 x 25 in. Jeep Off- 


set press. which was announced two 


Webendorfer, 


years ago. will be manufactured by 
the Zarkin Machine Co., which is also 
introducing a new line of platemak- 


ing equipment. We > 


WHAT WAR TAUGHT 


(Continued from Page 31) 








We found that 


instead of our usual reducing of inks 


ink formula system. 


with varnish and compounds, we used 
extenders which permitted us to re- 
tain the same viscosity of our inks 
and prevented them from plugging up 
the plates and forming grease and 
other problems. And in this manner 
we were able to complete this job, 
and have followed through on a good 
many others with similar paper con- 
ditions. The problem in the use of 
inferior materials, we found, is mere- 
ly a Ifthographic problem that must 
be worked out by the individual 
plant, because of the variations in 
temperatures, air conditioning sys- 
tems and the moisture content of the 
papers involved. 

We have also discovered 
difference in rollers in a press can 
change your entire ink requirements, 
and we are quite positive that rollers 
not properly cared for can change 
your press operations from day to 
day. A good test on this problem 
would be to try the same ink on two 
presses with different kinds of rollers. 


that a 


If two presses are not available, the 
next thing to do would be to clean all 
the rollers thoroughly after beginning 
a job. and then continue with the job 
and notice the difference in the volume 
of ink required before the rollers 
This reflects back 


His experi- 


were conditioned. 
on the press operator. 
ence should teach him that the hazard 
of poor rollers is one of his worst 
enemies and that he should at all 
times keep this situation under 


control. 
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Into every can of Sinclair & Carrol] ink goes the knowledge, experience and 
skill we have developed during many years of research and manufacture of 
lithographic inks. That's why Sinclair & Carroll has come to be known among 
lithographers as ‘a dependable source of supply.” 


SINCLAIR & CARROLL CO., Inc. 


LITHO—IN K S—OFFSET 
591 Eleventh Avenue New York City Tel. BRyant 9-3566 














CHICAGO LOS ANGELES SAN FRANCISCC NEW ORLEANS 
440 W. Superior St 417 E. Pico St 345 Batterv St 211 Decatur S: 
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This outstanding camera is completely 
operated by electricity, including con- 
trols for lens board, copy board, trans- 
parency holder, lens diaphragm, flash- 
ing lamp, compensating lens, arc lamps, 
and lens shutter. This is only one of the 
Valette products which help lithogra- 
phers achieve more efficient operation. 










































Civilian orders for these cameras and otber 
equipment will be filled in the order in which 
they are entered. Write for details to Litho 
Equipment and Supply Co., 215 W. Obio St., 
Chicago 10, Ill. 
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Because of labor shortage and 
training of new help, many in super- 
visory work have been a little closer 
to the plant conditions, and have be- 
acquainted with the 


come closer 


actual work. This experience has 


been a wonderful teacher for the 
owner, superintendent and foreman. 
In many instances it has brought 
about a better relationship between 
labor and management, aind both have 
a better understanding of each other’s 
problems. The return of veterans to 
their old jobs will be an important 
factor in better lithography. 

With the improvements of all ma- 
terials. the lithograph industry will 
have easier going, but until such time 
it behooves all of us to try to do a 
better job with poor materials, and 
when the good ones come along they 
will automatically help take care of 


themselves. ** 


WRIGHT FIELD 


(Continued from Page 33) 








Despite continuation 


pletely ceased. 





of production, in 19 days all the dis- 


mantled presses were reassembled 


and running again. Some _ presses 
were moved, levelled, and running 
again in three hours. They had to be. 


Back-logs 


would have piled up to throttle the 


Planes were still flying. 


plant. 

The capacity of the plant, on a two- 
shift basis, is 1,000,000 impressions 
a day, 70-80% printed by the litho- 
graphic process. Large multi-color 
jobs are not attempted. These are 
sent to commercial contractors. 

With its offset and letterpresses, 
composing room, camera room, plate- 
making and bindery departments, the 
printing plant occupies 34,000 square 
feet of floor space designed to obviate 
waste motion and back-tracking of 
materials. Supplies enter at one end 
of the plant and leave at the other in 
the form of printed matter. Inci- 
dentally, because of difficulty inherent 
in the federal supply system, the 
plant uses 13,000 square feet of ware- 
house space to house a 90-day supply 


of paper. The plant’s paper con- 


sumption averages 240 tons a month. 

Twenty-two offset presses, includ- 
ing four Multiliths, and ten letter 
presses handle the production, Addi- 
tiona] equipment includes four lino- 
types. three copy cameras, three 
graining machines, and twenty-seven 
machines in the bindery department 
for cutting, folding, drilling, round 
cornering, perforating and stitching 
paper. 

The plant also has its own chemical 
room, where chemicals are mixed to 
suit prevalent conditions of heat and 
humidity. One individual, compen- 
sating for temperature and humidity 
variations, mixes all of the chemicals, 
forestalling the temptation for each 
employee to try out his own pet form- 
ula. Synthetic plate coatings are used 
in the plate room. 

Throughout all operations the 
Scheduling and Control Office keeps a 
watchful eye on every job. A pro- 
duction control board showing at a 
glance the capacity of each press and 
a schedule of press impressions for a 


ten day period helps prevent over- 
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COPYRITE PLASTIC SHEETS 


HOLDS SIZE 
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Replaces glass in blue print and color 
overlay work. Copyrite sheets have many 
uses in the lithographic field. Write for 


information and samples. 
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WHEREVER A PHOTO-PROCESS 
SPEEDS PRODUCTION FOR 


VICTORY 





For lithography and photo-engraving, for photo- 
copying, Defender Litho and Photo-Writ products 
meet the most difficult reproduction problems of 
war production. 


DEFENDER LITHO TRANSPARENT — ORTHO — water 
proof base—for economica! production of line negatives in 
thography and reproductior eering use 
DEFENDER LITHO FILM — ORTHO — safety base — high 
resolving power for efficient halftone and line work. 
DEFENDER LITHO NEGATIVE PAPER—ORTHO—for line 


negatives 


DEFENDER, LITHO PLATES—ORTHO—f high contrast 


gatives in absolute registe 
DEFENDER LITHO DEVELOPER 7-D—in convenient ready- 
DEFENDER PHOTO-WRIT—for high quality photo-copying 
Nine grades to meet every requirement 





E. |. du Pont de Nemours & Company, (Inc.) 


PHOTO PRODUCTS DEPARTMENT 
DEFENDER DIVISION 
Rochester 3, New York 
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Union shop — Good working con- 
ditions — Top rates — Permanent 
positions 


A real opportunity in one of the 
Nation’s leading Lithographing 


establishments 


The Reynolds & Reynolds Company 


DAYTON, OHIO 
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loading of any machine. A card 
index system devised at the plant en- 
ables the office to put its finger on 
any job at any time during its 
progress through the shop. 

Throughout wartime production 
two operating problems plagued the 
plant: personnel and space. The lat- 
ter was solved by the plant consolida- 
tion, but the personnel problem per- 
sisted. It became necessary for the 
plant to rely largely on the services 
of enlisted men, most of whom had 
had no previous experience. The 
total staff came to number 241, of 
whom 143 were military and 98 civil- 
ians, 

On-the-job training and job rota- 
tion to meet the personnel shortage 
turned the situation to the benefit of 
both management and workers. Due 
to this policy most of the plant em- 
ployees, both military and civilian, 
are capable of doing more than one 
job. Also, many of the GI’s who en- 
tered the plant with little or no 
experience will have a remunerative 
trade on which to rely when they 


leave the Army.«* 


DIRECT MAIL 


(Continued from Page 51) 








indicated 46.7% consult them occa- 


sionally, 42.7% frequently, 6.6% 
almost always, and only 4.0% almost 


4 


never. This means that 96% of the 
purchasing executives interviewed 
consult catalogs at least occasionally, 
and we consider this a tremendous 
figure, particularly in view of the 
fact that many of them know their 
sources so well that on many of their 
lines it is unnecessary for them to 
use the catalog. 
Want 812 x I1 Size 
There is one question in regard to 
the use of catalogs and direct mail 
which has been asked before, but to 
be on the safe side we asked it too. 
“Would it facilitate your operation 
to have all catalogs one size?” The 
answer to this was an overwhelming 
95.2% to 4.8% in favor of one size. 
We followed that question with this 
one: “If you prefer all catalogs to 
be of a uniform size .. . what size?” 
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They replied: 814 by 11—80%; 6 by 
9—12.8%; 9 by 12—7.2%; 


sizes—O00%. This preponderance of 


other 


choice for one standard size, and an 
exact description of the size is a 
warning sign to any printer or manu- 
facturer who has in mind a catalog 
of another size. Let him think well, 
and determine if he has adequate 
justification for a size other than 
the one asked for by the men who do 
the purchasing. 

Our next few questions were de- 
signed to qualify the catalog and de- 
termine the most efficient method of 
preparing it for the use of the pur- 
chasing executive. We found that 
given a choice between (1) a well 
printed standard catalog with a com- 
plete description of each item, issued 
at long intervals, supplemented with 
frequently revised price lists or dis- 
counts; and (2) a catalog issued 
more frequently at less expense with 
each item priced currently; the pur- 
chasing executive chose the better 
catalog by a vote of 86.5% to 13.5%. 
When asked if they would prefer one 
thick catalog with all items included 
to several thin catalogs each devoted 
to a separate line, they voted for the 
one thick catalog by a vote of 66.2% 
to 33.8% 
be used on the catalog they chose in 
Stiff cover—48.6%; 
33.3% ; Thin 
These findings seem 


In regard to the cover to 


this order: 
Heavy pliable cover 
18.1%. 


to reflect two things: 


cover 
first, the desire 
of the purchasing executive for a 
large permanent reference book and 
his practical nature modifying the 
request by not insisting on the most 
expensive way of doing it. Again, as 
a group, they show that they want 
facts presented in the most complete 
manner, but with a minimum of 
fancy trimming. Added touches must 


be utilitarian. 
Catalogs in Color 


Next we asked them: “Does the use 
of color increase the usability or 
To this 


ow : 
Ovo 1n 


readability of the catalog?” 
we received an answer of 5 
favor of color, with 45.2% saying it 
was not necessary. This reply is 
much stronger than the figures seem 


to indicate at first glance. We read it 


to mean that over half of those men 
interviewed feel that their job is 
made easier when the products 
selected are taken from a catalog 
accentuated by color, and that 45% 
of them say that color is not neces- 
sary, that they will select the product 
on the basis of merit. It does not 


necessarily mean that those who 
voted against color will not react 
favorably to it, and it certainly does 
not mean that they prefer catalogs 


without color. 
Technical Books 


We considered technical books sep- 
arately from catalogs, but confined 
the question to purchasing executives, 
who are most likely to use them. In 
response to our first question we 
found that of those interviewed: 
59.5% read and file them for fu- 
ture reference 
22.8% file for 


necessarily reading them 


reference, without 
first 
13.9% read them and when finished 
discard them 
3.8% usually throw them away 
without reading 
100.0% 

These findings indicate a higher 
rate of usage for technical books than 
for catalogs. 

We followed this with a question 
to those who said that they file such 
books. It was: “If you file technical 
literature, how frequently do you 
consult it before purchase?” The 


answers were: 


POU cociesscieicees 10.3% 
GRORETEY 6 onc ccsccicess 34.3% 
Almseat QIWSY6 2.2 20000000% 19.4% 
Almost eve? ... 20.00.0005 6.0% 


100.0% 

This reflects a usage very close to 
that indicated for catalogs, with one 
significant difference. It provides a 
bonus of readership in that almost 
three times as many purchasing ex- 
ecutives “almost always” consult a 
technical book as do “almost always” 
consult a_ catalog. Interpretations 
could be placed on this finding which 
would almost certainly point to at- 
tention bonuses for this type of 
material. This will be studied more 


carefully in the future. ** 
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» MESSAGE -10. 


Goerg American 


Now that peace has finally come to the world, we, like many 
other manufacturers, are occupied with plans of replenishing 
our war-depleted stock of lenses suitable for professicnal and 
amateur photography. 

Because of the great many types and such a large number of focal 
lengths of each type, which will doubtless be in demand, the 
build-up of our stock will naturally take time. 

Fortunately we are n-t facing any reconversion problems, because 
during the war years we were exclusively engaged in producing 
photo-lenses for our Government. 

In the near future there will be announcements in the various 
photographic magazines regarding our progress in making avail- 
able again through photo-supply stores 


“GOERZ AMERICAN” 
PRECISION PHOTO LENSES 


We wish to take this occasion to thank those, who have wanted 
to buy our lenses during the past war years, for their interest 
shown in our product. 

Every effort will be made to enable them to obtain our lenses 
soon in the photographic market. 


The C. P. GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 
ML-11 














/ For three decades we 


! have specialized in offset \ 
! platemaking. We produce \ 
the finest color process, black 
! and halftone, and line 
! negatives for machine transfer, or \ 


white, 


} photo 
/ 


composed plates. Bring \ 
your platemaking problems to us. . 


We do not operate presses. 


' PROGRESSIVE ‘ 
' FINE ART CO. * 


f 2320 N. 11th St., Milwaukee 6, Concord 5240 
782 W. Washington St., Chicago, Randolph 5004 





90 


MOST VALUED ASSET 


Public confidence in his product 
is the greatest asset a manufacturer 
can have. And he gains it only one 
way: that his goods be consistently 
satisfactory ... Maintaining the high 
quality of Johnson Inks through- 
out their 141 years has won their 


unquestioned acceptance among 


thousands of discriminating printers. 


- — OhnsON _ eoneanr 


GOOD INKS SINCE 1804 
10th and Lombard Streets, Philadelphia, Pa. 


New York « Chicago « Boston « St. Louis + Cleveland « Detroit 


Baltimore « Kansas City «+ Pittsburgh + Atlanta + Dallas 
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A. E. HANDSCHY’S 


HANCO BLANKLO 


BLANKET WASH 


Two remarkable products designed to help you 
obtain the longest life and best performance possible 
from your press blankets. 


They are especially of value today in view of the 
difficulties encountered at present, by decreasing idle 
press-time, due to blanket trouble from various 
causes. 

BLANKLO—For correcting ordinary low spots and 


deep indentations. 
BLANKET WASH—For correcting tacky blankets 
and eliminating many wash-ups necessary because 
of lint. 
Both of these products have proven their merits 
wherever given a trial. 


Order your trial quantity of: 


BLANKLO 
’ 
HANCO pranker wasn today! 


A. E. HANDSCHY COMPANY 


Manufacturers of Fine Letterpress and Lithographic Inks and Supplies 


538 SOUTH CLARK STREET CHICAGO 5, | 
Wabash 6388-89 
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(TECHNICAL BRIBES ) 





From Current Literature in the Graphic Arts 





Abstracts of important current articles, patents, and books, are compiled by 
the Research Department of the Lithographic Technical Foundation, Inc. 
These abstracts represent statements made by the authors of articles ab- 
stracted, and do not express the opinions of the abstractors or of the Research 


Department. 


Mimeographed lists have been prepared of (1) Periodicals 


Abstracted by the Department of Lithographic Research, and (2) Books of 


Interest to Lithographers. 


for ten cents in coin or U. S. stamps. 


Either list may be obtained for six cents, or both 


Address the Lithographic Technical 


Foundation, Research Dept., Glessner House, 1800 Prairie Ave., Chicago 16, III. 


*“HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk the original articles can be 
furnished by the Foundation (address above) as photographic copies at 
twenty cents per page, plus six cents postage for each four pages or less. 
Copies of United States patents can be obtained by sending ten cents per copy 
to the Commissioner of Patents, Washington, D. C. 





Photography 
Halftone Negatives for Multilith. 
Schuyler H. Richardson, “American 


Phstographer,” 39, pp. 28-9 (1945) (2 
pages). To avoid the high cost of the 
lithographic process for printing half- 
tone reproduction of good quality, a 
system was developed for making half- 
tone negatives by ordinary photo- 
graphic procedures. The original nega- 
tive is placed, emulsion side up, in the 
contact printer. A litho screen of the 
desired number of lines on thin base 
is placed, emulsion side up, on the 
negative. Ordinary printing paper is 
placed on the two films and exposed. 
The paper is processed as usual. The 
screen print is now copied to obtain 
the screened halftone negative. 


The Ansco Color Process. Stanley 
L. Judkins and Lloyd E. Varden. 
“Journal of the Photographic Society 
of America,” 10, pp. 553-64, (12 pages) 
(1944). The Anseco Color Process is a 
subtractive process incorporating the 
integral tripack principle and the dye 
coupling method of forming the colors 
in the different layers. Ansco Color 
Reversible Film has a safety support 
coated on the back with clear gelatin 
to minimize curl, and is coated succes- 
sively on the front with an antihala- 
tion layer containing colloidally dis- 
persed silver grains, a red sensitized 
emulsion containing a coupler for a 
-yan dye, a green sensitized emulsion 
containing a coupler for a magenta 
dye, a filter layer containing yellow 
colloidal silver, and a blue sensitive 
emulsion containing a coupler for a 
yellow dye. Each emulsion layer is ap- 
proximately 0.0002 inches thick. This 
film is processed by reversal, the dyes 
being formed during the second devel- 
opment in a p-phenylenediamine type 
developer. In Ansco Color Paper, the 
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green sensitized layer containing the 
coupler for the magenta dye is coated 
next to the support, and the red sen- 
sitized layer containing the coupler for 
the cyan dye comes next above it. 


Masks in Separation. Shop Ttalk. 
I. H. Sayre. “Modern Lithography,” 
13, 8 August 1945, pp. 37, 77 (2 pages). 
Masks are employed to overcome the 
tendency to overexpose highlights 
while attempting to record shadow de- 
tail of a transparency. Unsharp masks 
are more easily registered than sharp 
ones, and also serve to snap up detail. 
Too diffused a mask results ina strong 
outline around the object. A method 
for making the masks, applicable in 
the shop, is presented. 


For Application of Ansco Color 
Paper to Map Making and Reproduc- 
tion. Richard M. Haff. “National Lith- 
ographer,” 52, 8 August 1945, pp. 20- 
22, 24, 64 (5 pages). Complete in- 
structions for the use of Ansco Color 
paper for proving in map making and 
reproduction are given in this article, 
which includes methods of registering 
for several types of negative, descrip- 
tions of equipment for conveniently 
carrying out the necessary operations, 
and details of the printing methods. 
A table, showing the exposures re- 
quired through the primary filters to 
obtain 13 different print colors, is pre- 
sented. 


Litho Platemaking of Tomorrow. E. 
E. Jones. “Lithographer’s Journal,” 
30, 4, July 1945, pp. 216, 255 (2 pages). 
Improvements in plate making are de- 
including better copy board 
lighting, lenses and cameras, Photom- 
etry, Fluorescent Process, Color Fil- 
ters and the Iris-Cope, the Contact 
Screen, Layont and Stripping, Art 
Work, New Proof Presses, New Plate 


scribed 





Materials, The Coloron Process and 
Improved Photo Composing Machines. 


Equipment 
Adjustments on the Offset Press. 
Charles F. Geese, “National Litho- 


grapher,” 52, 8, August 1945. p 26 (1 
page). Directions for proper adjust- 
ment of blanket packing, pressure be- 
tween plate and blanket, and paper 
cylinder are given. 


Paper and Ink 
Rheological Investigations of Con- 
centrated Suspensions With Special 
Consideration of their use in the Man- 
ufacture of Coated Paper. H. Erbring, 
S. Broese and H. Bauer. “Kolloid-Bei- 
hefte.” 54, 365-434 (March 1934) (70 
pages). The rheological behavior of 
suspensions of blane fixe (barium sul- 
fate), satin white (sodium aluminate, 
ealcium sulfate, and calcium oxide), 
and kaolin with various starch prep- 
arations, casein, sodium polyarcrylate, 
znd bentonite was studied by the use 
of a modified Couette rotational (tor- 
sion) viscometer, and Ostwald-Auer- 
bach overflow viscometer, and an 
Auerbach vibration viscometer. 


Resin Simplifies Army Map Paper 
Production. Robert P. Goodale. ‘‘Paper 
Industry and Paper World,” 27, 41, 42 
(1945), (3 pages). Specifications for 
U. S. Army map paper are given to 
show the stringency of the require- 
ments. The function of Uformite 467 
(a special urea-CH:0O resin) in helping 
to meet these requirements is briefly 


discussed. 


Ink Coverage - Determination and 
Relation to Printability. Rolf Buch- 
dahl and Margaret F. Polglase. “Paper 
Trade Journal,” 121, No. 3, July 19, 
1945, pp. 41-43 (38 pages). Two new 
methods are described to determine 
the emount of ink or film thickness of 
a print on a given area. In one method 
the amount ink per unit area is ob- 
tained by the use of a known amount 
of dye-stuff in the ink which is ex- 
tracted from the print. The concen- 
tration of the dye-stuff is determined 
colorimetrically. In the other method 
the amount of ink is determined by 
adding a small quantity of radio active 
material to the ink. From a measure- 
ment of the radioactivity of the print 
the amount of ink can be obtained. 
The use of such methods for print- 
ability evaluations of paper stocks is 
discussed briefly. 


Sodium Aluminate and the Sulfate 
Ion in Paper Sizing. William S. Wil- 
son, “Paper Trade Journal,” Vol. 121, 
No. 8, pp. 39-43 (August 23, 1945) 
(5 pages). Reactions involving 
A1.(SO,);, NaOH, Al (OH);, and acid 
in presence of paper pulp and resin 
size are treated as equilibrium reac- 
tions of the anion exchange type. 
Aluminum ions are believed to be the 
active principle in sizing. As the pH 
decreases, the Al*** concentration in- 
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LITHOGRAPHIC COATINGS 


BARTELS LITHOGRAPHIC COATINGS are 
especially compounded for easy application 
on Metal Decorating Paper Coating or 
Tube Coating equipment. Specify these 
outstanding Coatings and produce a finer 
package or display at no additional cost. 


DISTRIBUTOR 

GORDON BARTELS COMPANY 
ROCKFORD, ILL. 
MANUFACTURER 


ROCKFORD VARNISH COMPANY 
ROCKFORD, ILL. 
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ALUMINUM AND ZINC PLATES 
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We meet your specifications and your special requirements. 








Regraining Multilith Plates a Specialty 
CHEMICALS AND RUBBER BLANKETS 


LITHO PLATE GRAINING, Inc. 
96-98 JAY STREET BROOKLYN 1, N. Y. 
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MODERN LITHOGRAPHY 
































creases with increase in the sizing. 
The lower the SO. ~ concentration, the 
higher the optimum pH can be. To 
increase the aluminum contact and yet 
keep the SO. ~ low, a mixture of alum 
and sodium aluminate is recommended. 


Water-Soluble Sulphates and Chlor- 
ides in Paper and Paper Board. Tappi 
Tentative Standard T468 m-45 Vol. 
121, No. 5 “Paper Trade Journal,” pp. 
29-30, August 2, 1945 (2 pages). The 
sulfate procedure involves digestion of 
the paper with het water to dissolve 
the sulfates and chlorides. The sulfate 
is determined gravimetrically as 
BaSO,. The chloride content is de- 
termined either gravimetrically as 
AgCl1 or volumetrically by the Mohr 
method. 


Offset Ink Development. F. W. 
Stoyle, “British and Colonial 
Printer,” 137, 872 July 5, 1945, pp. 6, 
8 (2 pages). Three aspects of ad- 
vances in offset inks are described. 
The advantages of Rapid Drying Inks 
such as Heat-Set inks and inks made 
with highly volatile solvents are dis- 
cussed and a note is made regarding 
the use of inks of the greatest color 
strength so that thinner films can be 
carried. 

Next is a note on the water resist- 
ance of various inks and special men- 
tion is made regarding the affect of 
the pH of the fountain solution on pig- 
ment separation. 

Finally the use of Synthetic Resins 
and the use of Metalic Pigments are 
discussed. 


General 


Offset Photography is Not Mysteri- 
ous. R. Ernest Beadie. “The Inland 
Printer,” 115, 4, July 1945, pp. 39-42 
(4 pages). This article exhaustively 
considers many practical aspects of 
offset photography. There are sug- 
gestions for reading, advice on the 
purchase of equipment, remarks on the 
sare of lenses, The illumination of 
copy is described and a few general 
rules for the darkroom are given. 


Offset Lithography. Ernest E. Jones. 
“The Inland Printer,” 115, 5 August 
1945, pp. 59-62 (4 pages). A question- 
answer offset “clinic,” held by mail in 
lieu of the offset clinic usually held at 
the annual meeting of the Interna- 
tional Association of Printing House 
Craftsmen. The items included blue 
inks on albumin plates, gold ink, plas- 
tics, plate scumming, new types of 
rollers, Al vs. Zn plates, and post-war 
training of offset workers. 


Back to Fundamentals. ‘National 
Lithographer,” 52, 7, July 1945, pp. 34, 
36 (2 pages). During summer weather, 
the photographic developing solution 
should be cooled to prevent stains, 
scums and overdevelopment. Methods 
for cooling are discussed. 


Proper handling and labeling of 
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chemicals is important for the plate- 


maker. First aid treatment is dis- 
cussed for accidents caused by strong 
acids, strong alkalies, cyanide and 
chromium compounds. 


Planographic Surfaces 


Rendering Aluminum Flat Printing 
Plates Absorptive to Fatty Acids. 
Addressograph - Multigraph Corpora- 
tion. “German Patent No. 742,178,” 
(October 14, 1943). The aluminum 
plates are steeped in a hot alkali alum- 
inate solution until they are degreased 
and the metal surface is covered with 
numerous crevices filled with a micro- 
porous deposit of aluminum oxide con- 
taining a trace of alkali. 


Printing Plates. Ellis Bassist. “U. 
S. Patent No. 2,373,287” (April 10, 
1945). Preparation of a direct-image 
planographic printing plate having a 
long life is described. Sized kraft 
paper of high wet strength is treated 
to form a H:O-receptive surface con- 
sisting of filled polyvinyl] alcohol, albu- 
mins, or other colloids. A superficial 
grease-receptive surface is the ap- 
plied by treatment with 1-5% aqueous 
tannic acid or other agents, such as 
(NH,): Cr.0:, CH:0, and_ borates. 
Typewritten subject matter is then 
applied from an oleic acid-containing 
inked ribbon. A lithographic etching 
mixture containing FeCl;, HsCrO,, and 
gum arabic, is employed to remove the 
uninked grease-receptive surface; this 
exposes the H:O-receptive layer. The 
printing portion consists of tannates 
of polyvinyl alcohol and a chemically 
hardened greasy ink. Illustrative 
sketches are given. 


Overseas Mobile Litho Units Report 
on the Cronak Process, Captain 
Michael H. Bruno. “Modern Lithog- 
raphy,” 13, 8, August 1945, pp. 28, 29, 
77 (3 pages). Overseas litho units re- 
port success with zine plates treated 
by the Cronak process. The plates de- 
velop out easier, roll up easier, hold 
a square dot longer, and do not scum. 
It is recommended for the solving of 
difficulties due to the oxidation of the 
zinc plate. 


Back to Fundamentals. J. S. Mertle. 
“National Lithographer,” 52, 8, August 
1945, pp. 28, 32 (2 pages). Methods 
of prevention of dirt spots on a deep 
etch plate are discussed under the 
heading: Masking, Staging, Gumming 
Out, Polishing Out and Weshing Out. 


Miscellaneous 


Color Sense. Waldemar Schweis- 
heimer. “Printing,” 69, No. 8 (Aug- 
ust 1945), p. 56. If color printing be- 
comes as extensive in the postwar 
period as is expected, a high degree 
of color perception is likely to become 
an important qualification in color 
pressman trainees. Since normal 
color vision decreases with increasing 
age, trainees should be selected young 


enough so that they can complete their 
apprenticeship before color sense be- 
gins to dull, or the training period 
should be shortened, 


Fluorescent Decalcomania. Alphonse 
Bihr. “U. S. Patent No. 2,374,323,” 
April 24, 1945. A decalecomania con- 
taining suitable pigments or dyes 
which fluoresce in ultraviolet light is 
described. 


Color Sensitivity. J. S. Friedman. 
“American Photography,” 39, 10 
(October 1945) pp. 41, 42, 60.4% 


LEGAL NOTICE 
STATEMENT OF THE OWNERSHIP, 
MANAGEMENT, CIRCULATION, ETC., 
REQUIRED BY THE ACTS OF CON. 
GRESS OF AUGUST 24, 1912, AND 

MARCH 3, 1933 
Of Modern Lithography, published monthly 
at New York, N. Y. for October 1, 1945, 
State of New York 
County of New York ss. 
Before me, a notary public in and for the 
State and county aforesaid, personally appeared 





Robert P. Long, who, having been duly 
sworn according to law, deposes and says that 
he is the Editor of Modern Lithography 


and that the following is, to the best of his 
knowledge and belief, a true statement of the 
ownership, management (and if a daily paper, 
the circulation) etc., of the aforesaid publica- 
tion for the date shown in the above caption. 
required by the Act of August 24, 1912, as 
amended by the Act of March 3, 1933, em 
bodied in section 537, Postal Laws and Regula- 
tions, printed on the reverse of this form, to 


wit: 
1. That the names and addresses of the pub 
lisher, editor, managing editor and _ business 


managers are: Publisher, Photo Lithographer, 
Inc., 254 W. 31st St., New York City. Editor, 
Robert P. Long, 254 W. 3ist St., N. Y. C., 
Business Manager, Thomas Morgan, 254 W. 
ist SB. a. 2. G 

2. That the owner is: (If owned by a cor- 
poration, its name and address must be stated 
and also immediately thereunder the names and 
addresses of stockholders owning or holding one 
per cent or more of total amount of stock. If 
not owned by a corporation, the names and 
addresses of the individual owners must be 
given. If owned by a firm, company, or other 
unincorporated concern, its mame and address 
as well as those of each individual member, 
must be given.) Photo-Lithographer Inc., 254 
W. 31st St., N. Y. C. Ira P. MacNair, 254 W 


3ist St., N. ¥. C. Grant A. Dorland, Russell 
Cave Pike, Lexington, Ky. Wayne E. Dorland, 
254 W. Sit Bh. K.. 82% 

3. That the known bondholders, mortgagees, 


holding 
bonds 
there 


and other security holders owning or 

1 per cent or more of total amount of 
mortgages, or other securities are (If 
are none, so state.) None. 

4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and se 
curity holders, if any, contain not only the list 
of stockholders and security holders as they ap 
pear upon the books of the company but also. 
in cases where the stockholder or security holder 
appears upon the books of the company as trus 
tee or in any other fiduciary relation, the name 
f the person or corporation for whom such 
trustee is acting is given; also that the said 
two paragraphs contain statements embracing 
affiant’s full knowledge and belief as to the 
circumstances and conditions under which stock 
holders and security holders who do not appear 
upon the books of the company as trustees, hold 
stock and securities in a capacity other than 
that of a bona fide owner;—-and this affiant 
has no reason to believe that any other person, 
association, or corporation has any interest di 
rect or indirect, in the said stock, bonds, or 
‘ther securities than as so stated by him 

5. That the average number of copies of 
each issue of this publication sold or distrib 
uted, through the mails or otherwise, to paid 
subscribers during the twelve months preceding 
the date shown above is. (This information is 
required from daily publications only.) 

ROBERT P. LONG, 
Editor. 

Sworn to and subscribed before me this Ist 

lay of October, 1945 


(Seal) Harriet Levine 

Notary Public, Bronx County. Bronx Co. 
Clk’s. No. 145, Reg. No. 164-L-6. N. Y. Co 
Clik’s. No. 312, Reg. No. 517-L-6. 


(My commission expires March 30, 1946.) 
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By Getting the New and Revised (7th) Edition of 
Cramer's Process Manual 


Crusader Offset Biack No. 403 is a remarkable 
offset ink. Developed in our laboratories after ‘. 

much research and experiment, Crusader ) $ MERTLE. ERPS. APSA. 
Offset Black No. 403 will produce the most 
beautiful solids you ever saw. Halftones 
sparkle with clear, sharp highlights. What's 
more, when the job is finished there is no 
chance of scratching or rubbing when handling 
or folding. 


, ‘ , P One Doll U. S. and Canad 
Write today regarding a trial order ef ise ” Mea nn saat fo 


BENSING BROS. & DEENEY G. CRAMER DRY PLATE COMPANY 


401 N. Broad St. 
538 S. Wells St., Chicago, Ill. 
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and 


PLATE MAKING 


Latest information on all Photomechanical 
Processes. Data furnished in the language of the 
worker—easily understood by the practical man. 


Philadelphia 8, Pa. Shenandoah and Lemp Avenues St. Louis 4, Mo 
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Chapman Static Neutralizer, absolutely safe, simple — no 
liminates static under any weather conditions 


any time of year, in any climate. Fully guaranteed. GaeHalgun 


Presses can be speeded up 
Feeding is aided: Sheets will not crumple Here is a multi-purpose 


or miss 


Sheets are delivered without clinging to 
strippers and guides 

Sheets will not stick to the pile, and are reproduction. Use it for: 
readily jogged 

Reduces fire risk on gravure presses 

No pressroom complete without it. 


all fla 
For al at bed and rotary presses MAKEREADY TISSUE 
Letterpress — Offset — Gravure 


IN WORLDWIDE USE FOR FORTY YEARS 


CHAPMAN ELECTRIC NEUTRALIZER CO. 


BOX 268, PORTLAND 6, MAINE \ 





Chapman 
STATIC ee | 
Neutralizer | 


Makes Presses 
Deliver Light Paper 
LIKE THIS 


y 
INSTEAD OF LIKE THIS 








ie 
e We new, exciting paper 
of highest quality for 


those who want the best 








to use, to print, to sell. 


paper suitable for letter- 


press, offset or gravure 
BUSINESS STATIONERY 
AIR MAIL STATIONERY 


BIBLE PAPER 


Send today for swatch books 





ECUSTA PAPER CORPORATION 
PISGAH FOREST - NORTH CAROLINA 











MODERN LITHOGRAPHY 




















CLASSE WED 


All classified advertisements are charged 
fcr at the rate of ten cents per word, $2.00 
minimum, except those of individuals seeking 
employment, where the rate is five cents 
per word, $1.00 minimum. Address all replies 
to Classified Advertisements with Box Num- 
ber, care of Modern Lithography, 254 W. 
31st St., New York 1. Closing date: Ist of 
month. 


Position Wanted: 


EX-SERVICEMAN, 38 years old 
experienced in metal decorating and 
paper lithography, seeks position as 
press operator in Louisiana territory. 
Past experience includes tin stripping, 
assistant on Harris one-color press, 
and coater and varnisher. Conscien- 
tious worker, interested in paper li- 
thography, Address Box No. 245, ¢/o 
MODERN LITHOGRAPHY. 


PRODUCTION - SUPERINTEND- 
ENT. Eight years printer, eight years 
lithographer, four years photographer. 
Production, supervisory and training 
capacity well-qualified. Sound founda- 
tion in fine printing methods, Address 
Box No. 246, c/o MODERN LITHOG- 
RAPHY. 


VETERAN, 23, now studying print- 
ing at night school in New York. 
Wants to start at the bottom in litho 
plant and learn trade. Graduate of 
technical high school with mechanical 
experience. Address Box No. 247, 


c/o MODERN LITHOGRAPHY. 


OFFSET SUPERINTENDENT—In 
complete charge of platemaking and 
pressroom. Producing top quality 4 
color process work for mail order and 
greeting card houses, posters, labels 
and alendars. Age under 40. College 
grat ate. Have built and will build a 
comp.ete department for you, includ- 
ing layout of plant for efficient pro- 
duction. Replies held in_ strictest 
confident. Address Box No. 248, c/o 
MODERN LITHOGRAPHY. 


PHOTO-LITHOGRAPHER, 14 years 
experience in camera, platemaking, 
stripping and layout. Skilled in both 
black and white and color work. World 
War II Veteran, recently discharged. 
Desires permanent position with mid- 
dle-west concern. Address Box No. 
249, c/o MODERN LITHOGRAPHY. 


LITHOGRAPH ARTIST — thor- 
oughly experienced sketching, design- 
ing and working drawings. Pen draw- 
ings of buildings and vignettes. Air 
brush and photo retouching for all 
classes of commercial work, letter- 
heads, labels, checks, booklets and ad- 
vertising layouts. Black and white or 
color work, Capable of taking charge 
of department. Can arrange personal 
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interview if you really mean business. 
How much? Address Box No. 250, 
c/o MODERN LITHOGRAPHY. 


LITHOGRAPHER, SALES — 15 
years experience platemaking, photo- 
graphy, color separation, flat stop- 
ping. Supervisor 5 years, with large 
map and globe makers, Married 11 
years, age 37, Protestant. Desires 
position with west coast lithographic 
supply house or manufacturer. Ref- 
erences available. Address Box No. 
251, c/o MODERN LITHOGRAPHY. 


Help Wanted: 


ARTIST REQUIRED by South 
African firm of lithographers. Must 
be particularly qualified in the design- 
ing of labels. Preferably to have 
knowledge of photo-lithography. When 
applying, kindly submit specimens of 
work and advise details regarding age, 
experience and salary. Address Box 
No. 252, c/o MODERN LITHOG- 
RAPHY. 


PRESSMEN, OFFSET—single and 
two color — high quality work. Old 
established firm, expanding operations 
in new modern plant. Location Chi- 
eago. Address Box No. 253, c/o 


MODERN LITHOGRAPHY. 
LITHOGRAPH LAYOUT man 


experienced on color and black and 
white. Ideal working conditions in 
newly renovated plant. Post-war op- 
portunity. Nelson Associates, 3114 
Grand River, Detroit 8, Michigan. 


PRESSMAN CAPABLE of high 
quality color work. Also cameraman 
and layout man. Excellent opportuni- 
ties. Commercial Photo Offset Co., 
220 East Washington St., Syracuse 2, 
New York. 


PROCESS ARTIST — experienced 
at dot etching and retouching continu- 
ous tone negatives. Apply Box No. 
254, c/o MODERN LITHOGRAPHY, 
stating experience. 





Free Advts for Veterans 


As a service to veterans seeking jobs 
in the lithographic industry Mcdern 
Lithography will accept, without charge, 
classified advertising from World War 
Il veterans seeking positions. Adver- 
tisements should reach this magazine 
before the first of the month of 
publication, and should inc‘ude all es- 
sential information, such as experience, 
skill, age, type cf work sought and 
location desired. Send them to this 
magazine, 254 West 31st St., New York 
1, N.Y. 











POSITIONS OPEN immediately for 
the following — 1 dot etch artist, 1 
black and white artist, 1 opaquer, 1 
platemaker on photo composing ma- 
chine, 2 litho pressmen experienced 
on metal lithography. Permanent po- 
sitions with reliable company in the 
Eastern Pennsylvania territory. Write, 
stating age, marital status, experience 
and salary expected, Address Box 
No. 225 c/o MODERN LITHOGRA- 
PHY. 


COLOR CAMERAMAN —for sales 
representative with manufacturer, 
Good future. Give details of experi- 
ence, territory preferred and salary 
expected. Address Box No. 256, ¢/o 
MODERN LITHOGRAPHY. 


PRACTICAL GRAPHIC arts pho- 
tographer with general knowledge of 
photomechanics. Prefer man with ex- 
perience in demonstrating and selling 
sensitized materials to all branches of 
the trade. Good opportunity to repre- 
sent well-known American firm. State 
full particulars and enclose recent pho- 
tograph of self with application. Ad- 
dress Box No. 257, c/o MODERN 
LITHOGRAPHY. 


EXPERIENCED ARTIST — with 
original ideas for fancy labels to cre- 
ate color sketches with precise letter- 
ing some dot etching. Have most 
modern air-conditioned plant in the 
Middle West. Address Box No. 258, 
c/o MODERN LITHOGRAPHY. 


PRESSMAN AND PLATEMAKER 

experienced offset pressman and an 
experienced platemaker for perman- 
ent positions at good salaries with 
aggressive and substantial company. 
Write giving personal history and ex- 
perience, Courier-Journal Job Print- 
ing Co., 324 West Liberty Street, 
Louisville, Kentucky. 


STRIPPER — color — 
experience — growing concern. Good 
salary. Address Box No. 259, ¢/o 
MODERN LITHOGRAPHY. 


OFFSET 


ARTIST — black and white. Good 
lettering essential. Able to assist in 
retouching. Steady position with es- 
tablished concern. Address Box No. 
260, c/o MODERN LITHOGRAPHY. 


Wanted to Buy: 


WILL PAY cash for web perfecting 
offset press that will print at least a 
twelve-page tabloid paper. Must do 
good work. Will come and inspect. 
Write full details. World, Opelousas, 
Louisiana. 


LITHO PLANT 
having large single and 
(Continued on Page 97) 


will buy plant 
two-color 

















One of the 





Largest Files of 


KODACHROMES! 


No matter what type of COLOR shot you require, 


we probably have i 


t on hand. Let our quality 


kodachromes perfect your Car Cards, Counter 
Cards, Calendars, Displays, Posters and Booklets. 

If you desire special shots we have the organization 
to fill assignments all over the country. Name 


photographers only. 


Let us know your “illustrative” problem and we'll 
do the rest. Prompt airmail service. Write. . 


wire... telephone! 


THE SHOSTAL PRESS AGENCY 


545 FIFTH AVENUE, NEW 


YORK 17, N. Y. @ Tel. VA. 6-5656 


The two finest OPAQUES EVER OFFERED 
To THE GRAPHIC ARTS INDUSTRY 


RED NEGATIVE 
OPAQUE 
BLACK NEGATIVE 
OPAQUE 


Ask your dealer or write 


THE CRAFTINT MANUFACTURING CO. 
210 St. Clair Avenue, N.W. Cleveland, Ohio 




















THERE ARE DEPENDABLE 


MERGIH 


FOR THE CHEM 


PRODUCTS 


ICAL NEEDS OF THE 


PHOTOLITHOGRAPHER 





MERCK & CO., Inc. . Wa reee/ere 


New York, N. Y. + Phi 


turing Chemests RAHWAY, N. J. 
ladelphia, Pa. + St. Louis, Mo. 


Elkton, Va. + Chicago, Ill. - Los Angeles, Calif. 


In Canada: Merck & 


Co., Ltd., Montreal and Toronto 


THE RATHBUN & BIRD CO., Inc 


IN BUSINESS SINCE 1898 


MACHINISTS 


For LITHOGRAPHERS—PRINTERS 


PLANTS MOVED REPAIR SERVICE | 
MACHINES RECONDITIONED 


85 GRAND STREET NEW YORK, N. Y. 
Telephone: CAnal 6-4145-4146 











if you’re having plate 
problems, “ASK ALJEN” 


If your offset plates don’t give you what you want, let 


us help you get real pr 
and regraining assures 
life for your plates. 


inted results. Expert graining 
you better printing and longer 
For careful and conscientious 


attention to your plate requirements, ‘ask ALJEN.” 
Zinc or aluminum—any size you need. 


ALJEN 


2128 Colerain Avenue 


SERVICE 


Cincinnati 14, Ohio 





| 





INTERNATIONAL PRESS CLEANERS | 


are daily demonstrating 
their efficiency in increas- 
ing Output and Lowering 


Production Costs 





This Is Our Method of Removing Ink From Press 


We invite you to take advantage of our thirty day trial 
ofter. If interested write and let us know the size and 
make of your press 


INTERNATIONAL PRESS CLEANER & MFG. CO. | 


112 Hamilton Ave. Cleveland, O. | 

















Macbeth 


Worlds Standard Photo Lamps 


FOR 


Camera Work or Printing 


MACBETH ARC LAMP CO. 


875 No. 28th Street 


Philadelphia 30, Pa. 
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525 - 527 BROADWAY, NEW YORK i2, N. fe 


COLOR PROCESS « DEEP 
ETCH « ALBUMEN « PRESS 
PLATES * NEGATIVES AND 
POSITIVES * CRAYON COLOR 
PLATES * PROVING * BLOW UP 
GROUP MULTIPLE NEGATIVES 


COMPLETE LITHO OFFSET SERVICE 
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CLASSIFIED ADVTS. 


(Continued from Page 95) 





presses. Address Box No. 261, ¢/o 
MODERN LITHOGRAPHY. 

TWO DAVIDSON Dual Duplicators, 
vari-typer machine, also  photo-en- 
larger and good cameras. Address 
Box No. 262, c/o MODERN LITHOG- 
RAPHY. 

EASTMAN MINOLOCK printing 
frame, 14 x 17, in good condition. Ad- 
dress Box No. MODERN 
LITHOGRAPHY. 


For Sale: 

20 MASTER PLATES for engrav- 
ing machine. Like new. Stationers 
Engraving Co., 128 East 10th Street, 
St. Paul 1, Minnesota. 

ONE HORIZONTAL Lithographic 
plate whirler, plate to size about 47% 
x 59”, complete with heating elements, 
12 Horse Power Eck Motor, direct 
current, starting box and controller 
now operating in our plant condi- 
tion excellent. Also, one Fuchs and 
Lang Lithographic Electric Power 
Hand Transfer Press, size No. 10%, 
Bed 44 x 5834”, metal slab, 42 x 54%”, 
tympan frame and tympan. Complete 
with Sprague motor 2 horse power, re- 
versible, direct current, General Elec- 
tric starting box and controller, Con- 
dition as good as new. Practically 
never used. Also, one lithographic 
hand transfer press. not geared. Bed 
25 x 35”. Condition good, All above 
equipment “as is” our floor. Henry F. 
Birgel & Sons, Inc., 350 Hudson Street, 
New York 14, New York. 

CHRISTENSEN HIGH SPEED 
Bronzer. Will take sheet 56” wide. 
Machine is 10 years old. Complete 
with pile delivery and spare parts. 
Machine may be inspected running. 
Address Bronzer, Box No. 264, c/o 
MODERN LITHOGRAPHY. 

ATTENTION: TO MULTILITH 
users — why regrain plates, take ad- 
vantage of government surplus. Buy 
your multilith plates for actual cost 


263, c/o 


of a regrain. Special price of 25c 
each. All plates to be shipped C.O.D. 


Money to be refunded if not satisfac- 
tory. Address Box No. 265, c/o MOD- 
ERN LITHOGRAPHY. 


~ USED LORENZ Plate Whirler for 


38 x 52” litho plates. In good condi- 
tion—equipped with variable speed 
motor. Price $385. Also 30 x 40” 
Swiegard Type B Vacuum Printing 
Fram—115 Volt A. C. 4% HP Motor 

$150. Acme Engraving Co., 307 W. 


Market St., San Antonio 5, Texas. 


° 
Would Ban N. Y. Billboards 
A bill to he 


New York State legislature would ban 


introduced into the 


outdoor advertising alone the high- 


ways of that state. 


NOVEMBER, 1945 
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“Mah cannibal instincts always gets powerful strong at Thanksgiving 
time, Cuthbert.” 


Let's Titlh Turkey... 


HEN you talk about your products with the idea 

of making sales, you can’t afford to talk in generali- 

ties to just anybody. It’s better to talk turkey, and talk 

it directly to the people you want to sell. That’s why trade 

paper advertising has always been so effective—it allows 

you to tell your story directly to the people in whatever 
industry you desire. 

If it is the field of Lithography to which you want to 

sell, specialized coverage and paid circulation leadership 

would appear to be strong justification to choose as an 


advertising medium 


MODERN LITHOGRAPHY 


254 WEST 3lst STREET NEW YORK | 


Vember, Audit Bureau of Circulations 











TALE ENDS 











FN aersaprages AGE made quite 
a stir in the advertising field 
when it came out every week in spite 
of being hog-tied by the typogra- 
phers’ strike. Several of the issues 
were done by Vari-Typer and offset. 
We thought it a shame that the off- 
set process had to be experimented 
with under such extremely trying cir- 
cumstances, and with so much apology 
about producing the paper the “hard 
way. Under such emergency rush 
conditions, offset didn’t have a chance 
to show its real merit. There are 
numerous examples of very high 
quality offset work done with Vari- 
Type composition, but it’s just 
possible that the readers of Advertis- 
ing Age may not be familiar with 
them, a fact which doesn’t promote 


offset lithography especially. 
* 


Some of the Philadelphia Litho 
Club members had a real workout on 
both the Sunday preceding Litho 
Week. and Sunday following the 
week. Someone had to set up those 
extensive exhibits and see that they 
were taken down again. The success 
of the event was “a tribute to en- 
thusiasm.” to quote the club’s presi- 
dent again. 


* 


March. 1946, will again be desig- 
nated as Red Cross Month, the 
American Red Cross has notified 
Lithographers National Association. 
The lithographic industry has been 
asked to help publicize this month 
and the spring drive. The slogan 
will be “Your Red Cross Must Car- 
ry On.” 


* 


“Lithography aint what it used to 
be it's changing fast.” The best 
way to keep informed is to read ML 
regularly. When your renewal notice 
shows up in the mail, send it back 
with your payment so you won't miss 
a copy. More people pay to read 
Vodern Lithography than any other 


magazine in the industry. 


MODERN LITHOGRAPHY 




































































The National War- heme 
AWARDS 


Which, for the curation, replaced The Cantine Annual Awards estab- 
| lished i: 1922 for skill i printing on Cantine’s Precision Coated Papers. 











JacquEs DuNLANY, Office of War Information 

IRWIN RoBINnson, Director of Information, War Advertismg Council 

JANE A. BELL, Executive Manager, Direct Mail Advertising Association 

FREDERICK C. KENDALL, Editor, Advertising & Selling 

ELDRIDGE PETERSON, Managing Editor, Printers’ Ink 

HARLAND J. WRIGHT, Publisher, The American Printer 

ErNgst F. Trorrer, Editor, Printing; Director and Secretary, Graphic Arts Victory Committee 
C. O. Woopsury, Art Director, The Reader's Digest 


JUDGES: 





Awards for Outstanding Skill shown in printed advertising produced during 1944-45 and designed 
to promote the official home-front campaigns planned and organized by The Office of War 
Information, The War Advertising Council and The Graphic Arts Victory Committee, have 


been given to the following concerns: 





























ABSENTEEISM 





‘TY ry. ‘ 
The Texas Company 
Erwin, Wasey & Co., Inc. 


ACCIDENT PREVENTION 





Harry Latz Service, Inc. 


AUTOMOTIVE CONSERVATION___ 


The Studebaker Corporation 


CONSERVATION: General 





American Telephone & Telegraph Company 


N. W. Ayer & Son, Inc. 
ECONOMIC STABILIZATION 





Sylvania Electric Products Inc. 
Newell-Emmett Company 
Kudner Agency, Inc. 


FOOD: Nutrition 





The Borden Compan, 
Young & Rubicam, Inc. 


FOOD: Victory Gardens. 





The Texas Company 
Buchanan & Company, Inc. 


SCRAP DRIVES 





The Miller Company 





SOLDIERS’ MAIL 
H. C. Bohack Co., Inc. 
Mercury Lithographing Corp. 





VETERAN REHABILITATION 


Metropolitan Life Insurance Compaz 





GENERAL MORALE 
Globe-Union Inc. 
American Can Company 
Fredrick Photogelatine Press, Inc. 
The Goodyear Aircraft Corporation 
Kudner Agency, Inc. 

INFORMATION SECURITY 
John B. Stetson Company 


Kenyon & Eckhardt, Inc. 
PRODUCTION INCENTIVE 

Pepperell Manufacturing Company 
RECONVERSION: Post-War Planning___ 


Macfadden Publications, Inc. 


RECRUITMENT OF WOMEN TO SERVICES 
Riverside & Dan River Cotton Mills, Ine. 
John A. Cairns & Company 


RED CROSS: Blood Donor 
American Can Company 
Fredrick Photogelatine Press, Inc. 


RED CROSS: War Fund 
The Kroger Grocery & Baking Company 
Western Printing & Lithographing Co. 


WAR FINANCING 
The Kroger Grocery & Laking Company 
Western Printing & Lithographing Co. 


WOMANPOWER 


Metropolitan Life Insurance Company 




















Sponsored by THE MARTIN CANTINE CO., Saugerties, New York, Specialists in Coated Papers since 1868 
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Harris-Seybold (Har-is Si/-bold jn. [Cleveland, 
Harris; Dayton, Seybold]. Abbreviated form of 
the corporate name, lHlarris-Seybold-Potter 
Company, manufacturer of printing presses for 
fifty years, offset, typographic and gravure; 
power paper cutters and trimmers for sixty 
years. The company also manufactures paper, 
metal and wood stitching machines, and mul- 
tiple spindle paper drills. Its lithographic offset 
presses range from one-color 17 x 22” to four- 
color 50 x 69”. 

Harris-Seybold now has fourteen authorized 
factory service offices throughout the United 
States and Canada, manned by factory-trained 
personnel. A complete stock of replacement 


parts is maintained at New York, Chicago, amaten 
BINDERY 


Atlanta and Toronto, as well as at the factories. 
EQUIPMENT 


Harris-Seybold-Potter Company, General Sales 


Offices, Cleveland 5, Ohio. 


HARRIS +*SEYBOLD 


HAS&RIS PRESSES...SEYBOLD CUTTERS...RELATED MACHINES, EQUIPMENT AND SUPPLIES 





